


Typ effect of temperatures and wind on the demand 
for heating oils took on increased importance during 
last winter's tight supply. Because of last year’s ex- 
perience, oil men will be watching the weather this 
winter more closely than ever before. An oil economist 
has analyzed the effect of weather conditions on fuel 
oil demand trends. Because the results of this study 
can form the basis for a more accurate estimate of de- 
mand as affected by weather, NPN publishes a sum- 
mary of it on p. 51. OTHER FUEL OIL ARTICLES—New 


additions to the natural gas system may bring more 





Weather Assumes Increasing Importance in Fuel Oil Demand Forecasts 





competition to fuel oil, p. 56 Text of proposed fair 


trade practices code, p. 58 


Farm Gasoline Use Rises Rapidly 


Gasoline demand does not necessarily increase in the 
same percentage ratio as population. A study of fig 
ures on gasoline consumption, population and automo 
bile registration shows that many farm areas have in 
creased demand for gasoline at a much higher per 
centage rate than urban areas. This is despite the 
fact that farm population in some cases even declined 
while city areas had sharp increases. P. 29 


Oil and Gas Tied with Coal as No. 1 Energy Source 





86 7 


Petroleum and natural gas now sup- 
ply as much of the nation’s energy 
as does coal. This is shown in 
graph at right prepared by Stand- 
ard Oil Co. (N.J.) Since 1915, 
coal has supplied a steadily de- 
creasing percentage of the energy 
resources while petroleum and gas 
have constantly increased in im- 
portance. Water power has only 
slightly increased its value as an 
energy source. Consumer who has 
boomed oil demand most is the 
homeowner and apartment house 
dweller. In this category consump- 


tion has risen 50% in past two 
years reachina an estimated annual oe 
aallonage of 320,000,000 bbls. \en™ 
12 % hg 
See story on p. 39. i, WATER POWER ==. 
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- STOPS FLOW THE INSTANT TANK IS FULL! 









Tus amazing Tokheim FLO-CHECK nozzle is an impor- 
tant improvement in existing methods of controlling the 
flow of fuel at the nozzle. A simple fool-proof mechanism 
with only one moving part automatically stops the flow 
the instant the tank is full. The customer is assured full 
measure; the attendant is saved valuable time and trouble; 
wasteful and dangerous overflow is positively prevented. 
With FLO-CHECK you can fill a tank to the brim... blind- 
folded. Decide now to equip all of your pumps with 
Tokheim FLO-CHECK nozzles. They pay for themselves 
quickly by the savings they make. Call your Tokheim 


a representative today for a demonstration. 
FLOW 1S AUTOMATICALLY 


STOPPED 
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GENERAL PRODUCTS DIVISION 


TOKHEIM OIL TANK AND PUMP CoO. OKHE! 


DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT 
FORT WAYNE 1 FOR 47 YEARS INDIANA 


FACTORY BRANCH —1309 HOWARD ST., SAN FRANCISCO 3, CALIF. 


























































PERFORMANCE BONUS FROM BALANCED GASOLINE (1 oct 
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Boosting road performance with balanced gasoline* 


HAT are the possibilities of balanced 
gasolines—and what do they mean 
to long-range refinery planning? 

To help refiners find the answer, Ethyl] 
Corporation utilizes its unique position 
between the automotive and petroleum 
industries. 

Over the past ten years, Ethyl’s work 
on fuels and engines has demonstrated 
that the hydrocarbon distribution 
throughout the boiling range of a gaso- 
line is fundamental to its performance 
on the road. This hydrocarbon distri- 
bution may be revealed in part by the 
“iump,”’ Research 
method octane rating minus Motor 


or sensitivity 
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method rating—but it is becoming in- 
creasingly clear that these conventional 
laboratory ratings may not indicate the 
quality of fuels in actual service. 

The chart illustrates the performance 
possibilities to be realized through bal- 
ancing a gasoline. These two non-leaded 
fuels—a very sensitive gasoline and a 
balanced gasoline—have equal Motor 
method ratings of about 80. The very 
sensitive gasoline has a Research rating 
of 92.5, giving it a sensitivity of 12.5. 
The balanced gasoline rates only 86 by 
the Research method, giving it a sensi- 
tivity of just 6 octane numbers — less 
than half that of the very sensitive fuel. 

Yet when these fuels are rated on the 
road, the balanced blend is far ahead. 
It rates some 9 octane numbers above 
its Research value at low speeds, and 
continues to rate above its Research oc- 
tane number even at high speeds. The 
very sensitive gasoline, onthe other hand, 
rates just slightly under its Research 


value at low speeds and substantially 
under at high speeds. 

These characteristics are particularly 
important inasmuch asdevelopment pro- 
grams indicate that vehicles of the future 
will have high speed octane requirements 
considerably above those of present-day 
automobiles. Highly sensitive fuels often 
tend to drop off rapidly in antiknock 
quality on the road as engine speed in 
creases 

It is not Ethyl’s objective to advise 
oil companies on refinery operation. This 
particular research program is intended 
only to indicate the unusual possibilities 
of balanced gasoline, and to suggest 
broadly how refiners may achieve simi 
lar results. 


4 balanced gasoline has adistribution of hydro 
carbon types with respect to boiling range so 
controlled that it will give optimum road anti 
knock quality an J optimum road tetraethyllead 
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Serving The Progressive Petroleum Industry Through Research 


ETHYL 


RESEARCH 


CORPORATION 
LABORATOR I! 
600 West Eight Mile Road, Detroit, Michigan 
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2600 Cajon Road, San Bernardino, California 
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TOUnoUng the new Bonnett “RETRACTAHOS E 


MODEL 766 LOW PUMP 


Greater sales appeal—easier hose handling they re yours 
together with Bennett's famous complete accessibility and 
dependability in the Bennett 766 Retract-A-Hose 


The Bennett 766 Low Pump features a new, easy, auto 


matic hose return device that 1s housed on the inside of side 


panel utilizing space which allows the same maintenance 


and installation freedom that has met with the approval of 


aes 
f 
‘ 







MEETS 44/1. —  — 


the man that does the work. Nylon covered steel cable re 
turns and holds hose in a neat loop—provides easy exten 
sion for long reach fills up to 12’6" 
For unequalled island attractiveness—for efficient, de 
pendable performance, install Bennett 766 Retract-A-Hose 
and the companion model 756 Retract-A-Hose De Luxe 


Low Pumps in your station 


Write today for complete information 


‘ SERVICE STATION EQUIPMENT COMPANY 


i MUSKEGON, MICHIGAN 


NY 
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THE MEWS WEE 


COMING MEETINGS 


OCTOBER 

National Safety Congress, Chicago, Ill., Oct 
18-22 

Independent Oil Men's Assn. of New England, 
meeting, Statler Hotel Boston, Mass., Oct 
19. 

American Standards Assn., annual meeting, 
Waldorf-Astoria Hotel, New York City, Oct 
20-22 

West Virginia Petroleum Assn., annual con- 
vention, Daniel Boone Hotel, Charleston, W 
Va., Oct. 21 

National Petroleum Council, meeting, Wash- 
ington, D. C., Oct. 21 

Eastern Petroleum Credit Mgrs. Assn., board 
of governors and advisory council meeting 
Hotel New Yorker, New York City, Oct. 22 

Tennessee Oil Men’s Assn., fall meeting, Pea- 
body Hotel, Memphis, Tenn., Oct. 24-26 

Wisconsin Oil-Heat Assn., meeting, Wisconsin 
Hotel, Milwaukee, Wis., Oct. 28. 

il Trades Assn. of New York, annual ban- 
quet, Waldorf-Astoria Hotel, Oct. 28 


NOVEMBER 


il Heat Institute of New England, meeting. 
Statler Hotel, Boston, Mass Nov. ; 

Society of Automotive Engineers, fuels and 
lubricants meeting Hotel Mayo Tulsa 
Okla., Nov. 4-5 

il Industry Information Committee, meeting 
Chicago, Ill., Nov. §& 

American Petroleum Institute, annual meeting 
Stevens Hotel, Chicago, Ill., Nov 8-11 

National Oil Jobbers Council, meeting, Shera- 
ton Hotel, Chicago, Ill Nov S-9 

American Petroleum Credit Assn., annual 
meeting, Roosevelt Hotel, New Orleans, La 
Nov 15-17 

Montana LPGA Convention, Billings Mont 
Nov 19-20 

American Society of Mechanical Engineers, 
meeting, Hotels New Yorker and Pennsyl 
ania, New York City, Nov. 28-Dec 


DECEMBER 


Oil Dealers’ Assn. of Arkansas, meeting, Hotel 
Marion, Little Rock, Ark Dec. 7 

Wisconsin LP-Gas Assn., meeting, Wisconsin 
Rapids, Wis., Dec. 7 

Nebraska Petroleum Marketers Assn., meeting 
Hotel Paxton Omaha Neb Dec 7-8 


JANUARY 


Society of Automotive Engineers, annual meet- 
ng and engineering display 300k -Cadillac 
Hotel, Detroit, Mich Jan. 10-14 

North Carolina Oil Jobbers Assn., meeting 
Hotel Carolina, Raleigh, N. C Jan. 12 

Kansas Oil Men’s Assn., meeting, Hotel Las 
en, Wichita Kan Jan 17-18 

Georgia Independent Oilmen'’s Assn., meeting 
fotel Dempsey, Macon, Ga., Jan. 20 

Northwest Petroleum Assn., meeting, Nicollet 
fotel, Minneapolis, Minr Jan. 26-27 


~t 


FEBRUARY 


Kentucky Petroleum Marketers Assn., meeting 
rown Hotel, Louisville, Ky Feb. s8-% 

Iliinois Petroleum Marketers Assn., meeting 
tel Pere Marquette, Peoria, Ill Feb. 15 


lowa Independent Oil Jobbers Assn., meeting 
tel Fort Des Moines, Des Moines lowa 


eb. 22-24 
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WINTER’S TOUGH ON TRUCKS- 


WEre 


GET ’EM READY NOW! 
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THE 
RIGHT TRUCK 
FOR EVERY JOB 





International builds the only com- 





plete truck line —a truck of the right | 











type, size and power for every 
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{INTERNATIONAL j 


\/ 
__This Emblem Adentities Great Trucks 


Tune in James Melton on 
“Harvest of Stars.” 
CBS Wednesday Evenings. 


ERNATIONAL 
: Trucks 
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RUCKS must give top-grade performance in winter. Let International 


Interna- 
tional Dealers and Branches are 


winterize them now. 
ready: 

® With precision tools and ma- 
chines to analyze and correct 
truck problems. 

® With factory-trained mechan- 
ics. 

® With International Parts that 
fit accurately, wear better and 
last longer because they are just 
like the originals in Interna- 
tional Trucks. 


NN Highway 
LC . 


delivery and hauling job 


International — 
Standard of the J 





® With International Exchange 
Units—rebuilt by factory meth 
ods to perform like new and to 
cost you less than new units do 


¢ And with International -Ap 
proved Truck Accessories to 
increase efficiency, safety and 
driver-comfort. 


For expert maintenance servic 
that provides truck-stamina fi: 
tough winter operation, tah 
your trucks to your near! 
International Truck Dealer 

Company-owned Branch NO! 


O 


Motor Truck Division - INTERNATIONAL HARVESTER COMPANY - Chica 
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SUPER | Bm SUPER-SUPER 
MARKET He MARKET 

















Competition is our meat! 


We Americans are born competitors. When we play, we 
play to win. When we work, we strive to be tops in 
whatever we do. 


For example, consider our business—oil. More than ns 
34,000 separate oil companies are constantly competing, ; 
tooth and nail, to make the newest products, the better 
products, at the low prices that are the envy of the ; 
rest of the world. 
And has this competition in oil brought results? You be : 
the judge. For this rivalry, this ceaseless competition . 
among individual oil companies, has made it possible . 
for Americans to have all the benefits of the finest . 
petroleum products that can be produced. ° 


Count on it—there’s a plus for everybody in Petroleum’s 
Progress! 
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SKELLY OIL COMPANY 


KANSAS CITY, MISSOURI + TULSA, OKLAHOMA + EL DORADO, KANSAS 
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from Time-Tested and Proved 


HIGH TENSILE STEEL 


The really big semi-trailer petroleum transports are construc- 
ted of high tensile steel. Columbian is building an ever-increas- 
ing number of these light weight semi-trailers, bigger and better 
than ever . . . building them from high tensile steel, that master 
of metals which has been tested and proved in actual service 
over millions of miles and under every conceivable operating 
condition. 


Columbian’s recognized engineering ability and experience is 
illustrated by the fact that weight distribution is always exactly 
as estimated on every unit built to specifications. We will ex- 
pertly engineer units to your individual needs, giving you the ad- 
vantage of Columbian’s many trouble-free principles of con-, 
struction—plus the special big and little features of design and 
construction that mean so much to profitable operation. 





The first “frameless’’ semi-trailer ever manufactured was de- 
livered to the Louisiana Oil Refinery, Shreveport, La. in 1928. It 
was designed and manufactured by Columbian Steel Tank Com- 
pany. In the years following, the word ‘frameless’ became 
synonymous with Columbian Semi-Trailers. Since, Columbian’s 
record has been one of steady progress in weight-saving de- 
velopments . . . achieving the “know how” .. . in the applica- 
tion of trouble-free construction principles. 

















a Look at Thetis Columbian 
Construction Features 


F R E E —"W rite Now for 


your copy of this new Columbian 
Semi-Trailer catalog giving com- 


plete information. 
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1. Dome flashing, liquid tight to serve as spillage, 
trough, tubular drain at rear. 

2. Rough tread safety catwalk. 

3. Manhole 11” x 16” oval, clamp type, inverted 
(anti-freeze) pressure-vacuum vent, 8” or 10° 
hinged fill plug, 2” fusible plug with fire screen. 

4. Ladder—tubular step fodder, supported from 
tank, not subject to bumper vibration. 

5. Bumper—tubular or channel foptional) bolted 
for easy repair. 


6. Tank shell, heads and baffles constructed of 
selected high tensile steel meeting American 


a 
+ 
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* (Above) A typical example of the modern type units engi- 
neered to meet the specific needs of customers, A.P.I., 1.C.C., 
and staie highway requirements. 


Single and Tandem Axle Spring Suspensions 


* Parts and Service Available from Leading Wheel and Rim Companies Everywhere 


SINGLE AX » oxle illustrated above is 


furnishsed with hydraulically f a spindles and a spring suspen- 
sion of maximum flexibility. This spring suspension is so designed 
that the empty load is carried on outer ends of three main spring 
leaves having a formed length of 44”. The longer effective 
spring length provides greater flexibility for cushioning the tank 
when empty. Additional and shorter leaves carry the full load. 


Springs are relieved of any function other than cushioning the 
load. All stress is absorbed through rubber bushed radius rods. 
The curb side radius rod is adjustable for maintaining alignment. 


UTILITY TA —tThe pioneer in axle semi- 


trailers is now offered with spring hangers, designed especially 
for gasoline transports. 

Torsional stress and break tort are’ eliminated by journaled spring 
seats and inter-axle tort arm, with rubber bushed adjustable 
radius rods. Needle bearing rocker arm and fewer working parts 
fonly seven pieces require lubrication) complete the design for 
minimum maintenance cost. 

Safer operation and better breaking are offered in utility tandem, 
the only dual axle assembly that prevents wheel bounce under 
all conditions of operation. 


Flexible Fifth Wheels 


BALL and SOCKET TYPE 


The upper portion carrying the 
boll part of the joint is attached 
directly to the front of the semi- 
troiler. The lower portion with 
the socket the ball sets in is at- 
tached solidly to the power unit. 
When the ball is put in place it 
is fastened by two semi-circular 
flanges that are bolted to the 
bose, around the ball. This pro- 
vides a firm anchorage which 
hoids the tank and tractor together. Only eight bolts need be re- 
moved for uncoupling. 


ROCKER PLATE TYPE 


The rocker arm of the plate 
type fifth wheel is installed par- 
alleled with tank at centerline. 
This permits the upper plate to 
disperse the side twist, while the 
lower absorbs the vertical action. 
Bronze bushed journals have fit- 
tings for convenient greasing to 
assure long service. Coil springs 
keep rocker plate under constant 
tension to cushion side motion 
and twisting strains of surging liquid pay load. 
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Mohawk Franchises Are Available in Some Territories 
— Write At Once For Information. 








Mohawk’'s Complete Line Of Quality Products Have 
Been Sold For 35 Years Only By Independents. 


THE MOHAWK RUBBER COMPANY 


AKRON 5, OHIO 
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SAVING FACE Private opinion among some West 
Coast company officials is that OWIU leaders would be 
happy to end the strike on the 12.5c company offer if 
they could without losing face. Possibly union leader- 
ship strategy will be to wait until most of the strikers 
have gone back to work, then tell membership that, 
because of their lack of support, there’s nothing left 
to do but capitulate. That has happened before. 


LOCK THAT BARN DOOR—-As the self-service bug be- 
comes more active about the country, at least one retail 
dealer group is preparing to act before the fad strikes 
in the association’s area. The group is sharpening its 
political knives to cut the skids from under any potential 
self-service operators by having fire officials of its state 
write into the books regulations barring operations of 
the self-serve type. Reportedly, as in other states, such 
rule changes do not have to go through legislative pro- 
ceedings and need only a governor’s signature. Such 
anticipatory action reportedly can be expected on more 
than one front. 


DEGREE DAY COMPUTATION—Fuel oil distributors 
are looking with interest to the introduction of a con- 
tinuous degree day computing thermometer soon to be 
produced and marketed on a nationwide scale by an 
oil industry pump manufacturer. Thermometer, which 
will accumulate seasonal degree day total, is designed 
to reduce ‘“K” factor variance resulting from present 
day methods of degree day computation, especially dur- 
ing periods of large temperature extremes. 


COULD BE-—-Are heavier exports of steel to Venezuela 
and other Latin American countries in the offing, both 
for oil and other development projects? Suggestive of 
that possibility is the fact that Commerce Secretary 
Sawyer now has a personal representative in Venezuela 
checking over the steel requirements of that country 
and, later, plans to send him on into Colombia and Mex- 
ico. The secretary's main interest seems, however, to be 
Venezuela, where not only the oil companies but also 
the government is an earnest supplicant for steel from 
the U. S. Local officials point out that Venezuela is 
anxious to proceed with a vast program of public works, 
using the oil royalty dollars with which her treasury is 
overflowing, but not able to do much about it because 
of this country’s tough controls on exports. So, the sec- 
retary has his Thomas D. O’Keefe making an on-the-site 
Survey, after which, apparently, some consideration is 
be given to doing something for Venezuela, including 
the oil companies whose operations there occupied the 
t fortnight of O’Keefe’s visit. 
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MEETING IN THE LOBBY—Taking to heart the old 
proverb that in unity there is strength various jobbers as- 
sociations are considering the possibilities of—-and the 
advantages to be gained from—joint lobbying actions in 
the halls of Congress by the combined forces of several 
organizations. Thinking among the different associ- 
ations with the idea points in several directions as far as 
the ends to be attained are concerned. Some see lobby- 
ing as just an educational move to keep the legislators 
informed on oil industry problems and thinking. Another 
line of though is that the only way the small, Independ- 
ent jobbers can get relief from low margins and other 
real or supposed unhappy conditions attributed to the 
majors is by Act of Congress. The fact that some as- 
sociations already have a special friend in the Congress 
may help. Everything, however, points to the probabili- 
ty that more will be heard from the smaller man in 
Washington. 


COMPETITION— Automotive dealers can be expected to 
push their efforts to merchandise a new analytical ser\ 
ice for automobiles to win back service customers. Cars 
will be analyzed on testing equipment to determine service 
and equipment required to keep them in top shape. Al 
ready in the works is at least one oil company’s pro- 
gram to counteract such a competitive move. Gulf is in- 
stalling in 25 super service stations what it terms a ‘vest 
pocket auto proving ground.” Actually, it is a simplified 
model of the road-test dynamometer and enables the 
operator to detect mechanical faults and diagnosing with 


accuracy the extent of correction needed 


BURSTING BUBBLE— Jobber spokesmen in at least 
two Midwest states, fearing that, “it is not far distant 
when the inflation bubble will break,” are warning their 
associates that now is the time to unload high priced 
merchandise and make a special effort to bring custo- 
mers’ credit accounts into balance. These leaders con 
tend that the time has arrived when there is more pe 
simism than optimism in business and jobbers should 
prepare themselves for any developments 


FREEZE OUT—National Bureau of Standards is winding 
up lengthy, detailed study of antifreeze compounds, which 
probably will turn thumbs-down on petroleum-base types. 
Results of study are expected to be announced within 
next two months. Investigation was launched because of 
roar of protest from several private companies when 
the bureau last year published generalized report that 
petroleum-base antifreeze compounds were less desirable 
than other types. The current detailed study was ordered 
then to justify previous findings. 
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USE P NNSYLVANIA OILS 
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A nation-wide poll of automotive \ 
: ° =| 
i engineers, by an independent “a 
2 research organization, reveals that 4 
ig Automotive Engineers use Pennsyl- Pm era) 


vania Motor Oils in their own cars . | oh 


2% to 1 over any other type of oil. 








4 pow is the story we are telling your cus- by nature—qualities that make it naturally 
tomers and prospects. We want them to better. And that is why we are asking your 
know that the practice of asking for a customers to be 100% oil-wise and ask for 
“quart of oil” can be an expensive habit. 100% Pure Pennsylvania Oil. 


We are urging them to protect the invest- 
ment they have in their cars by using 100% 
Pure Pennsylvania Oil. We want them to 
know that there is no finer oil in all the 
world because of the qualities put into it 

















For your protection, only oils made 
from 100% Pure Pennsylvania 
Grade Crude which meet our rigid 
quality requirements are entitled to 
carry this emblem, the registered 
badge of source, quality and 
membership in our Association. 










[Permit NUMBER 
Made from 
the highest grade crude oil in the world 


















COPYRIGHT 1932 US A BY PENNSYLVANIA GRADE CRUDE Ol ASSOCIATION 
TRADEMARK REGISTERED U S PATENT OFFICE 


PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 
Oil City, Pennsylvania 





10 


NATIONAL PETROLEUM NEW 


Chew 











For 18 years 
now, the only 
segment of the 
oil industry that 
has diligently applied itself to the task 
of trying to make its voice effectively 
heard in the halls of Congress has 
been the Independent producers. 

They have been militantly organ- 
ized since 1929. That was the year 
when the then secretary of the In- 
terior, Ray Lyman Wilbur, imbue‘ 
with the idea that the U. S. was 
running out of oil, proposed at a con- 
ference at Colorado Springs that do- 
mestic production be closed in favor 
of imports from Mexico. Out of that 
conference, in revolt, came the Inde- 
pendent Petroleum Assn. of Amer- 
ica, an organization of producers 
whose aim was—and still is—to com- 
bat any such thinking as this. 


Mr. Yocom 


° c ° 


From 1930 to the present day, the 
IPAA has had a watchdog on the job 
in Washington. 

He is the alert, able and omnipres- 
ent Russell B. Brown, a transplant- 
ed Kentuckian by way of Ardmore, 
Okla., who can lay claim to the dis- 
tinction, after all this time, of hav- 
ing testified before congressional com- 
mittees on more occasions than any 
other oil man. Few are the con- 
gressmen who have not, at one time 
or another, heard him plead the case 
of the Independent producers. Few 
there are, teo, he has failed to at 
least impress. 

Imports and the things that en- 
courage them have been the constant 
concern of the IPAA here in the cap- 
ital. In the days of Ray Wilbur, it 
was the threat of oil from Mexico. 
During the New Deal, it was the re- 
ciprocal trade agreements program, 
coupled with the oil shortage spout- 
ings of old “Honest Harold” Ickes. 
Since the war, it is the exportation 
of steel for foreign oil developments, 
particularly in the Middle East, which 
has been keeping Mr. Brown and his 

mmpetent staff busily and, it goes 
almost without saying, rather effec- 
vely occupied before committees on 
‘apitol Hill. At least it was due 
in no small measure to the fires they 
uilt under the Wherry Committee 
nd others that not a ton of steel 

oved out this country during all of 
the third quarter just ended for 
use in the construction of the Trans- 
rabian pipe line. 
Up until now, as was noted above, 


_ 
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WASHINGTON—By Herbert A. Yocom 


Jobbers Join Producers in Role 


Of ‘Watchdog’ over Congress 


the Independent producers have been 
alone among the branches of the oil 
industry to present in Washington 
what is, or almost is, a united front 
on exports and imports. Apparently 
there is beginning to rise, however, 
another yroup of Independents who 
feel that they, too, are entitled to 
be heard and are setting about to 
accomplish just that. 


ce] Oo O° 


These—-or rather the nucleus of 
such a group—are the Independent 
jobber members of the Empire State 
Petroleum Assn., whose board has 
voted unanimously to support before 


Congress the efforts of American 
companies operating abroad to devel- 
op “and increase importations” of 
foreign crude. Outwardly, it would 
appear that only ESPA is involved 
in this move. Undoubtedly, however, 
other jobber groups are counted 
upon to join in later, and possibly 
also some Independent refiners, so 
that next year, for the first time, we 
may see being presented to the Con- 
gress an Independent viewpoint or- 
ganized in support of imports as are 
the Independent producers in their 
opposition. 

The battle pro and con is one to bi 
anticipated. 

(Note: The IPAA carefully makes 
the point before every congressional 
committee that it is not opposed to 
imports, as such. What it insists 
is that they should be used to supple- 
ment domestic supply, not allowed to 
come in indiscriminately in amounts 
that will result in the Independent 
producer being forced out of the mar- 
ket). 





The lowa reso- 
lution repeating 
the plea for in- 
creased margins 
is but an outward manifestation of 
the unrest and dissatisfaction that 
has seethed among Midwest jobbers 
in an increasing degree since the Na- 
tional Oil Jobbers Council asked for 
an upward revision of margins in 
Minneapolis last August. 

Copies of the national council reso- 
lution, which pointed out that be- 
cause of rising costs many jobbers 
are barely breaking even or actually 
losing money on petroleum products, 
were sent to the presidents of all 
supplying companies in hopes they 
would take a personal interest in 
making “a more equitable distribu- 
tion of the net profits.” 

Several of the presidents replied 
to Ken C. King, secretary of the 
council and of the Wisconsin Pe- 
troleum Assn. General tenor of the 
letters was that the presidents agreed 
the jobbers need more margin and 
were heartily in accord with the reso- 
lution. But, to date, only one ma- 
jor supplier has acted since the Min- 
neapolis meeting to give the jobbers 
any relief. 

However, many jobbers in the Mid- 
west are heartened considerably by 


Mr. Castle 


MIDWEST—By Leonard Castle 


Jobber Unrest Typified by Talk 


On Margin, Divorcement Issues 


the action of this supplier in hiking 
the margin on housebrand gasoline 
.25c per gal. and giving guaranteed 
written-in margins for fuel oil, kero- 
sine, tractor fuel and Diesel oil. 
Never before had contracts with this 
company contained guaranteed mar- 
gins on the latter products. 

In the opinion of many jobber lead- 
ers, the new contracts being renego- 
tiated by this supplier are a direct 
result of continuing and unceasing 
efforts by the National Oil Jobbers 
Council to obtain increased margins. 
The fact that one major company has 
fallen into line is a harbinger that 
others will follow, they believe. 


* * * 


The resolution adopted by the 
Iowa Independent Oil Jobbers Assn. 
called for a flat 3c per gal. margin 
on both gasoline and fuel oil. Many 
jobbers contend that a 3c margin on 
both products is necessary, under 
present high cost operating condi- 
tions, if they are to stay in business. 

In many sections of the Midwest, 
the rumblings for divorcement, un- 
less the jobber is granted concrete 
relief, are growing louder. This is 
especially true in Michigan, Iowa and 
Minnesota. Virtually everyone says 
he wants divorcement only as a last 
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Where Time Means Money 
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The Jeep Saves Time... 








Photographed at Ohio Oil Company’s exploration well ™ 
at West Branch, Mich., field. Planned to go11,000feet. 4% 
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The Universal “Jeep” with 4-wheel Crive is the answer— 


when key men and urgently needed parts must get 


through to remote drilling sites or hard-to-reach workings. Fewer drilling dollars are lost 


when a “JEEP’ is on the job 


Delays cost real money in the oil fields. When 
equipment breaks down, expensive drill crews stand 
icle until repairs are made. That’s where the Uni- 
versal “Jeep” comes in. It’s a tireless tool pusher that 
oil men can depend upon to get through. It goes 
through mud, over rough ground and up tough 
grades that would stall an ordinary truck or car. 

Four-wheel drive makes the “Jeep” top choice for 
exploration crews, too. They use it to get out on 
leases and to make surveys and iaspections cf off-the- 
road properties. 


c. io b ° Early delivery from your Wi!!ys-Overiand Cealer. 
mn « 2 ee TH 


> E qQ a 
The “Jeep” helps out on pipe line jobs too. It travels on or UNIVERSAL 
off the road to follow the right-of-way, with parts for on- 





the-spot repairs. The power take-off can be used to operate 
mobile welder-generator. 


WILLYS-OVERLAND MOTORS, TOLEDO *« MAKERS OF AMERICA’S MOST USEFUL VEHICLES 
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resort but will support it rather than 
be forced out of business. 

One Midwest jobber spokesman ex- 
pressed it this way: 

“We are awaiting the outcome of 
the Iowa letter to presidents and 
board chairmen of supplying com- 
panies before determining our next 
step. If there is no favorable re- 
sponse, we will cast our strength 
moral and financial—with any organ- 
ization that will sue for divorcement, 
and we are not fooling. 

“We shudder at the thought of di- 
vorcement. We would hate to go for 
such a program. It would mean turn- 
ing the industry upside down and 
airing a lot of dirty linen. But if 
it comes to a matter of divorcement 
or staying alive, we'll go for divorce- 
ment.” 


By Nov. 8, when its next quarterly 
meeting is held in Chicago, the na- 
tional council will be armed with de- 
tailed, facts, figures and statistics t» 
back up its demand for more marg'n. 
The, council’s Economies Committee, 
headed by J. E. Adrian, secretary of 
the South Dakota Independent Oi! 
Men’s Assn., is completing its study 
of the problem and will be ready to 
report at the next meeting. Its find- 
ings will be submitted to the sup- 
plying companies as irrefutable proof 
of the need for higher margins. 


+ * * 


Nebraska's “grass roots” advertis- 
ing campaign, designed to relate the 
story of the Independent jobber to 
his home town citizens, gets under 
way this week in connection with Oil 
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Progress Day with advertisements 
appearing in some 50 weekly news- 
payers. 

According to H. H. Hahn, secretary 
of the Nebraska Petroleum Market- 
ers, Inc., which is sponsoring the 
campaign, the “50” figure represents 
many more jobbers than that because 
in numerous towns all of the local 
jobbers are banding together to spon- 
sor the advertisement jointly. 

Mr. Hahn said the association is 
planning to draw up other ads, also 
based on the local jobber level, to 
follow the ones appearing this week 
Numerous Nebraska jobbers, he said, 
are joining in the unofficial cleanup 
and paintup campaign which Mr 
Hahn suggested as a part of the 
state’s participation in Oil Progress 
Day. 





Oi) Progress 
Day was not 
overlooked c om- 
pletely in the 
western district after all. A dozen 
companies went ahead with plans to 
make a nodding gesture, despite the 
unfavorable circumstances. 

The Texas Co. ordered leaflets to 
distribute through its 5,000 service 
stations in the western states. Stand- 
ard Oil of California authorized its 
Salt Lake division to participate. 
Other companies have arranged pro- 
grams, poster displays and pamphlet 
distribution. 


Mr. Breese 


The OTIC decided not to campaign 
for individual company participation 
due to unsettled conditions. OIIC did, 
however, communicate with com- 
panies and suppliers offering § serv- 
ices and materials. 

It’s like a firecracker sputter after 
a buildup for an artillery salvo. 


* * 


Strike notes: Jack Sayre, secre- 
tary of OWIU Local 128 (Long 
seach), said the conviction is grow- 
ng among rank and file that the 
West Coast majors are bent on de- 
stroying the union. “It’s more and 
more apparent industry is out to 
break us,” Mr. Sayre said. “They 
won't bargain at meetings. The 
lamages they’re asking in those suits 
would ruin us.” In resuming op- 
erations in its Watson refinery, Rich- 
field set up some attractions. Work- 
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PACIFIC COAST—By Frank Breese 


Several Companies Observe Oil 


Progress Day Despite Strikes 


ers lived in so they wouldn't have 
to run picket lines. In addition to 
hot meals and overtime pay (12-hour 
daily shifts which included four hours 
of time-and-a-half and double-time on 
Sundays), the workers had radio and 
television entertainment and a movie 
every day. Richfield was thinking 
of its employes’ comfort and was also 
thinking of the idle strikers who 
would hear of the Richfield set-up 

. Standard Oil spokesman reported 
the El Segundo refinery workers have 
been earning triple wages with over- 
time by living in the plant. 


Last week, General Petroleum 
President R. L. Minckler exhorted in- 
dustry not to be ashamed of profits 
This week, Union Oil's. president, 
Reese H. Taylor, elaborated on that 
theme. Mr. Taylor said that dollar 
shrinkage has to be taken into con- 
sideration to get an evaluation of 
current earnings. 


Mr. Taylor said the 1948 persona! 
dollar is worth 60c. The 1948 cor- 
poretion dollar is worth only 53.5c, hi 
asserted. .u.r. Taylor recited statis- 
tics to bear out his point that the 
companies are plowing back more 
money than ever before, but the 
stockholders are only 11% better off 

not two and three times better off 
as deceptive figures sometimes sug- 
gest. 


Mr. Taylor observed, echoing Mr. 
Minckler’s sentiment: “TI think we 


have every reason to be proud of 
the oil industry’s profit picture, in- 
stead of sensitive about it Those 
figures show that we have kept pace 
with the changing conditions.” 


Western briefs: Seattle service 
station operators are taking up the 
battle against self-serve stations in 
earnest. The fire ordinance commit- 
tee of the King County (Seattle) 
chapter of the Washington Gasoline 
Dealers’ Assn. has drawn up an anti- 
self-serve petition. The Seattle op- 
erators point to the new Los An- 
geles ordinance as a model for Seattle 
to use, restricting operations to qual- 
ified attendants. Yakima County 
(Washington) reportedly banned 
serve-yourself filling stations. : 
Governor Garvey of Arizona an- 
nounced recently it may be neces- 
sary to up the state highway tax to 
make highway improvements In- 
crease of the state gasoline tax re- 
quires the direct approval of the 
voters 


California Co., a: subsidiary of 
Standard Oil of California, announced 
the discovery of a second Utah oil 
field. The discovery, 12 miles south- 
west of Escalante, was said to be 
more important than that at Ashley 
Valley two weeks before. The pro- 
ducing formation was described as 
one never before encountered 
H. D. Hobson was appointed super- 
visor of exploration for General Pe- 
troleum’s California operations. 
Lesh C. Forrest succeeds Mr. Hobson 
as district geologist for San Joaquin 
valley. ... Silas C. Brown was ap- 
pointed GP geologist for western Wy- 
oming, Utah and southwestern Colo- 
rado.... After 50 years with Stand- 
ard, Edwin D. Gray has retired as 
assistant to the general manager of 
Richmond refinery 
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Bruce K. Brown... 
Chemist, Attorney 
And Oil Executive 


An outstanding example of a top oil industry execu- 
tive who still is able to devote a large portion of his 
time to public service is Bruce K. Brown, vice president 
and director of Standard Oil Co. (Indiana), president 
of Pan American Petroleum Corp., New Orleans, and 
chairman of the Military Petroleum Advisory Committee. 


Mr. Brown has had three separate and distinct careers 
in industry. First he was a research chemist and re- 
sponsible for several inventions in the chemistry in- 
dustry. Then he studied law, became a patent attorney 
and practiced as such. He joined Indiana Standard in 
1929 as general patent attorney. Then, in his own 
words, “they made a businessman out of me” when he 
became general manager in charge of research and de- 
velopment in 1938 and a director in 1940. 


A fourth career might well be Mr. Brown’s public 
service, to which he devoted more than three years dur- 
ing World War II and to which he still devctes a quar- 
ter of his time. Since its founding in July, 1947, he has 
been chairman of the Military Petroleum Advisory Com- 
mittee which studies the petroleum aspects of military 
plans and problems and provides the Army-Navy Pe- 
troleum Board and the Oil and Gas Division of the De- 
partment of Interior with expert counsel, advice and 
information. 


He first was called to Washington as a special con- 
sultant in November, 1941, and the next year became 
assistant deputy administrator of the Petroleum Ad- 
ministration for War. In this capacity he was one of 
those responsible for the petroleum industry’s construc- 
tion of 189 aviation gasoline refining units which gave 
the United States a tremendous output of vitally needed 
fuel for war in the air. 


Mr. Brown is a member of the National Petroleum 
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Mr. Brown 


Council and several of its committees, of the Industry 
Advisory Group established by the Atomic Energy Com 
mission, of the Patents Committee of the National Re 
search Council, and of various professional societies. 

In December, 1944, Mr. Brown returned to his former 
position with Indiana Standard and was re-elected a Gi- 
rector. He was elevated to vice president in charge of 
development in 1945. 


Mr. Brown was elected president of Pan American Pt 
troleum Corp., a subsidiary of Indiana Standard, in 1947 
at which time he relinquished direction of the parent 
company’s development activities while continuing a 
vice president and director of Standard and a membe! 
of its research committees. Pan American, which mar! 
kets in five southern states, operates an asphalt-typ: 
refinery at Destrehan, La. and through its subsidiary 
Root Petroleum Co., another refinery at El] Dorado, Ark 

Mr. Brown and his family live in Evanston, a subur! 
of Chicago. Both his children, a daughter now married 
and Bruce Jr., served in the Navy during the last wa! 

He is a member of the University Club, Chicago; th 
Chemist Club and Cloud Club, New York; Internationa 
House, New Orleans, and West Moreland Country Clul 
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OWIU Confidence Fading, 
Increased Violence Shows 


Beatings and Vandalism Aimed at Nonstrikers; 
Union Admits Field Workers Returning to Jobs 


By NPN Staff Writers 

Evidence that Oil Workers Inter- 
national Union is being hard pressed 
in its efforts to continue—let alone 
emerge victorious—its strike against 
West Coast oil companies, piled up 
during the past week. That all was 
not going well for OWIU could be 
seen in these developments. 

The union admitted its failure 
to keep production workers away 
from their jobs. 

Increasing violence in 
areas gave indication of 
ing desperation among 
ranks. 

Concentration of top OWIU 
leaders in Los Angeles indicated 
that possibly morale among the 
ranks of strikers was not up to 
the union’s desires. 


strike 
grow- 
striker 


Though union said _ refinery 
workers were holding firm, Oil 
and Gas Division spokesman 


came out flatly with the state- 
ment that the strike “has not 
been a success.” 

Despite the strike, the Alloca- 
tion Committee in Los Angeles 
last week said there would be 
sufficient heating oils for the Pa- 
cific Coast this winter. 


Violence Increases 


While OWIU admitted production 
workers were deserting the ranks of 
strikers to return to their jobs, union 
“goon squads” stepped up their ac- 
tivities in an apparent effort to in- 
still by fear a loyalty to the union 
cause which seemed to be fading fast 
vith each passing day. Violence flared 
anew and brought reports of: 

A growing number of night attacks 
nm workers’ homes in Los Angeles 
Basin, with 14 homes stoned and 
tive paint-bombed. 

A death threat aimed at one work- 
Ze 

A home shot up with a rifle. 

Fourteen men beaten by gangs and 
hree others stoned. 

Numerous automobiles damaged. 
Eleven policemen and two strikers 
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injured in a clash between police and 
strikers in San Francisco. 

Vandalism in the San Francisco 
Bay area. 

A riot at California Standard’s re- 
finery at Richmond. 


Knight at Los Angeles 
In an apparent effort to bolster a 
weakening morale and to patch up 


any possible internal rift, these 
OWIU top officials are on the scene 


in Los Angeles: President O. A. 
Knight; A. R. Kinstley, vice presi- 
dent; Ray Davidson, publicity direc- 


tor; four division directors from out- 
side California; five international 
representatives from outside’ the 
state. 

Meanwhile, from Washington Rob- 
ert Friedman, associate director of 
OGD declared last week that the West 
Coast oil strike to date “has not been 
a success.” He said practically all 
refineries are “back on stream” and 
throughput of crude has _ reached 
“85% of normal.” 


Heating Oil Supply Good 


Backing up this statement was the 
assertion Oct. 8 by the Allocation 
Committee in Los Angeles that a 
threatened heating oil shortage in the 
Pacific Coast area has been averted. 
A. C. Stewart, Union Oil vice presi- 
dent and committee chairman, said 
sufficient supplies of all heating oils 
and Diesel oils should be available to 
meet military, civilian and industrial 
needs in the area this winter. He said 
his statement was based in expecta- 
tion of a “normal” winter and current 
military demands. A severe winter 
or unusual military demands might 
strain supplies, he added. Mr. Stew- 
art stated that refinery production is 
steadily increasing. 

OWIWU officials contradicted reports 
of strikers returning to jobs, saying 
that refinery workers are holding 
firm and constitute 75% of the strik- 
ers. Secretary of a Long Beach local 
said the back-to-work movement at- 









Strike at Sohio’s 
Toledo Plant Ends 


CLEVELAND Oil Workers 
International Union (CIO) 
strike against Standard Oil Co. 
(Ohio) plants in Cleveland and 
Toledo, called July 8, ended on 
Oct. 12 as workers returned to 
jobs at Toledo refinery. 

Members of Toledo OWIU lo- 
cal ratified a contract at a 
meeting Oct. 11. Principal con- 
tract terms are the 
those ratified earlier by work- 
ers at Cleveland No. 1 refinery. 
Cleveland employes all returned 
to work Oct. 1. 

The strike at the Toledo 
plant cost about 80,000,000 gals. 
of products. The total loss in 
the two Sohio refinery strikes 
was about 215,000,000 gals 


Same as 











tempted by Richfield has failed and 
only a handful of people went back. 


“Our members are determined to 
get their increase—or else,” he de- 
clared. 

At the Richfield refinery at Los 


Angeles, oil strikers, augmented by 
longshoremen—about 650 all told 
started a small riot in an attempt to 
keep workers from returning to their 
jobs. The outbreak followed Rich- 
field’s ultimatum that unless strikers 
returned by Oct. 8, their jobs would 
be filled with outside workers. 


Production Workers Return 


By the end of last week, it was re- 
ported that the majority of striking 
crude oil production workers had re- 
turned to their jobs in response to a 
back-to-work movement. In addition 
to Richfield workers who returned to 
their jobs, Shell reported a heavy re- 
turn. Tide Water Associated did not 
report any special effort to induce 
strikers back. California Standard 
and Union Oil production has been 
virtually unaffected by the strike. 
The Texas Co. reported 100% return 
to its production department in Ven- 
tura County and 50% return in its 
Los Angeles production department. 

Increased crude production was re- 
flected in an official industry state- 
ment that 94.1 of prestrike rate has 
been reached. 

Viewing the renewed violence on 
the strike front, informed observers 
said the next move in negotiations is 
now up to OWIU since the companies 
have rejected all union demands and 
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have indicated they will not listen to 
any more proposals until quiet has 
been restored at all points. Shell’s 
industrial relations manager, A. F. 
Smith, notified federal and state med- 
iators his company has decided to 
break off talks with OWIU until vio- 
lence is stopped. 

Similar sentiment was expressed 
last week by California Standard fol- 
lowing a riot outside the Richmond 
refinery. Shortly after issuing the 
statement quiet reigned at the plant 
and the company agreed to resume 
negotiations. 

Suit Filed By Shell 

Meanwhile, Shell Oil filed suit 
against OWIU Local 5 (Martinez) 
asking $3,360,000 for alleged damage 
to its refinery. Sabotage, assaults 
on non-striking workers and interfer- 
ence with plant operations were 
charged. 

Last week OWIU Attorney Lind- 
sey Walden arrived on the West Coast 
to handle damage suits facing Local 
128 (Long Beach). Richfield, Texaco 
and Union Oil have filed claims 
against union totaling $18 million. 

In Washington, government officials 
saw no reason for optimism regarding 
an early end of the strike, one spokes- 
man saying “the strike could go on 
almost indefinitely.” 

Elsewhere on the labor-supply front, 
these developments were reported: 

NLRB ordered two elections to de- 
termine if Continental Oil and sub- 
sidiary employes desired representa- 
tion by OWIU. 

NLRB overruled a recommenda- 
tion that it set aside results of 
an election indicating International 
Teamsters (AFL) Local 525 did not 
have the right to bargain for union 
shop for employes of Shell bulk plant 
at Roxana, III. 

Eliminating California from the pic- 
ture, gains were shown in all cate- 
gories of refinery operations and in- 
ventories during the week ended Oct. 


2 over the preceding week. 


Midwest Supplier Ups 
Jobber ‘Gas’ Margin 


CHICAGO--A major Midwest sup- 
plier is renegotiating its jobber con- 
tracts, increasing the written-in mar- 
gin on housebrand gasoline .25c per 
gal. and giving guaranteed written- 
in margins for fuel oil, kerosine, 
tractor fuel and Diesel oil, NPN 
learned Oct. 8. At the same time, the 
company is doing away with market- 
ing on a Group 3 plus freight basis. 

For the first time, the contract also 
contains a “‘subnormal market” clause 
guaranteeing the jobber of a margin 
of at least 1.5¢ on gasoline in the 
event of a price war. 

States in which the contracts are 
being renegotiated are Illinois, In- 
diana, upper Michigan, Iowa, Min- 
nesota, Wisconsin, Kansas, Nebraska, 
North Dakota, South Dakota and Mis- 
souri. 
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Pemex May Be Forced 

To Pay $61 Million 

In Oil Royalty Claims 
BY NPN Staff Writers 


An order issued in Mexico City by 
Federal Court has set a precedent 
which may result in Pemex (govern- 
ment oil monopoly) being compelled 
to pay eventually between 275 and 
300 million pesos ($56,650,000 to $61,- 
800,000) to land owners holding oil 
royalty claims. Figures are based on 
estimates made by Mexican and 
American business experts studying 
the situation. 

Court order was issued after a 
Mexican corporation, H. Rau, S. A., 
filed an embargo against Pemex on 
Oct. 1, seeking payment of 3 million 
pesos ($618,000) due in royalty pay- 


ments, Debt, not denied by Pemex, 
was accumulation of payments at 
5% since 1938. 


Order tied up all of Pemex’s prop- 
erties, including pay rolls, for more 
than two days. On Oct. 3 the court 
lifted injunction without reversing 
its payment decision. Pemex law- 
yers obtained temporary relief in 
pointing out technical flaw in injunc- 
tion drawn up by claimant’s attor- 
neys. 

On Oct. 5 a second group of land 
owvrers filed rovalty claims for 4 
million pesos ($825,000). Their case 
was to be given early hearing. 

Oil men are watching both cases 
with interest. Should court rule final- 
ly in favor of either claimant group, 
it is expected that Pemex will be 
deluged with hundreds of similar 
claims from all parts of the oil pro- 
ducing sections. 

Original court action interrupted 
Pemex’s program of attempting to 
pay royalty debts created by former 
administrations at a few cents on 
dolar. Should Pemex have to pay 
entire amount due landowners, it will 
interfere with plans to expand pro- 
duction, open new fields and build 
new refineries in Mexico. 


In Durham, N. H. meanwhile. 


OGD Director Ball declared that 
while —geologically speaking — over- 


seas prospects for oil may be “rosy,” 
politically and practically they are 
“rather gray.” Speaking at Univer- 
sity of New Hampshire, Mr. Ball cited 
the handicaps facing a plentiful world 
oil supply picture by virtue of gov- 
ernment control over petroleum in- 
dustry in many countries, such con- 
trol being exercised either by gov- 
ernment ownership or strict regula- 
tion. In countries where private cap- 
ital is admitted, he said, the outlook 
is better but he wouldn't call it good 
because governments, seeing only the 
profit and not the risk, are demand- 





ing constantly greater shares of 
turns. 


Dr. Courtney Brown, Jersey Sta: 
ard economist, taking a _ differ 
view, declared in New York la 
week that a few years hence th 
will be more talk about the abun 
ance of oil available to the worl 
markets than there will be ta 
about shortage, if the oil indust) 
maintains its postwar momentum 
expansion. 

Addressing New York Credit Men 
Assn., Mr. Brown said the industr 
had moved forward to meet produ 
ing, refining and transportation d 
mands coming from unexpected post 
war demand. 


For-Hire, Private Truckers 
Fight Heads for Showdown 


NPN News Bure 

WASHINGTON—The long fight 
between for-hire and private truck 
ers over the question of whether th: 
latter shall be brought under fed 
eral regulation is headed for a final 
showdown before the Interstate Con 
merce Commission. 

Victors in the first rounds of th 
battle are the private companies op 
erating their own trucks to deliver 
their own goods, but the for-hir: 
truckers have asked ICC to re-ope! 
a test case involving the Lenoi: 
Chair Company of Lenoir, S. C. 

The ICC’s Motor Carrier Division 
ruled in favor of private truckers 
holding that they should not be sub- 
jected to the same ICC regulations 
as now govern commercial truckers 
The latter appealed, asking ICC to 
review the decision and reconside! 
the case. 

The National Council of Privat: 
Motor Truck Owners, Inc., The Pri 
vate Carriers Conference of Amer 
can Trucking Assns., and National 
Industrial Traffic League last week 
filed petitions in favor of the decisio! 
by the Motor Carrier Division. Th: 
asserted no new evidence has beet 
presented. 

National Council said that “by 
sort of argumentative sleight-of-hand 
by a procession of more or less su 
perficially plausible enlargements 
the scope of the for-hire-carrier def 
nitions,” organized for-hire carrie: 
would lead the commission ‘‘down 
path through this and other procee 
ings to a point of ultimate realiz 
tion that the field of ‘private’ opera 
tion has largely or wholly disa} 
peared.” 

“It is inconceivable to agricultur 
and industry, as it would be to men 
bers of the Congress, that such u 
of trucks, regardless of how or ho 
much the manufacturer charges 
customers to cover its truck oper: 
tion, could be held to construe it 
common or contract motor carrie! 
said the council. 


NATIONAL PETROLEUM NEW 














News of the Oil Industry 





terior Secretary Davidson and OGD 


“inal Rejection Seen for Voluntary Director Ball. 


So riled did Davidson become at 


Steel Plan for Farm, Home Storage this refusal that he stalked angrily 


NPN News Bureau 

WASHINGTON The steel indus- 
try has turned what probably is a final 
humbs-down on programs for the 
jluntary allocation of steel for con- 
struction of farm and home storage 
tanks and for manufacture into line 
pipe and oil country tubular goods. 


from the meeting, later to dispatch 
a letter to each member of the Steel 


Plan for Terminal, Bulk Storage Tank Steel Committee in which he accused their 
: industry of “jettisoning” the volun- 

Given Only Remote Chance of Being Approved tary allocations program 
“In our opinion,’’ wrote Davidson, 
age tanks was among _ those “it is your obligation under Public 
- : , i va 7 “2 in r ; re . sc € . ‘ 
put over, but Commerce De- Law 395, which was sponsored as a 
partment officials regarded it as substitute for compulsory allocations, 

: g : ' 
good as dead because products group to terminate or curtail the supply 
members are firmly of the view that of steel for less important purposes 
manufacturers already are yetting and to divert it to essential national 
- . t=] ta) . i 
all the steel they can use. However, requirements, including those of the 
Commerce will try to dig up evidence petroleum industry.” 


Also, it appears that a steel set- 
aside during January and February 
for terminal and bulk oil storage 
tanks is now only a remote possibility, 
although still being studied. 

Commerce Secretary Sawyer -con- 
ceded this, to some, dreary outlook 
Oct. 12 in a statement in which he 
aid that industrial users can expect 
few, if any, new programs to be de- 
veloped during the remaining life of 
Public Law 395—the Taft Act, which 
expires March 1. Probably the only 
exceptions, he indicated, would be 
in the case of “urgent new programs 
lirectly related to national defense.” 
For any others there just isn’t time. 

The Steel Products Industry Ad- 
visory Committee earlier had brought 
the voluntary agreements program for 
steel allocation almost to a standstill 
by rejecting outright four proposed 
new programs and postponing con- 
sideration of as many others, while 
approving only one. 

Proposal to allocate 16,000 tons per 
month during January and February 
for terminal and bulk oil stor- 





Posthumous Award Voted 
Wiess by Mining Institute 


NEW YORK—American Institute 
of Mining and Metallurgical Engi- 
neers has decided to award its 
Charles F. Rand Medal for 1949 to 
the late Harry Carothers Wiess, 
president of Humble Oil & Refining 
Co., posthumously. Award is in rec- 
ognition of distinguished achieve- 
ment in mining administration. Mr. 
Wiess died Aug. 26 in Houston. 

Mr. Wiess was cited: “For energy, 
Wisdom and administrative ability 
which found expression in major con- 
tributions to the economy of the na- 
ton and the world; for high cour- 
ase and vision in services to the pe- 
troleum industry; for ceaseless ef- 

rts in fostering during World War 
Ii the production of strategic replies; 
I a greatness of character which 
Showed itself in his many philan- 
thropies and in the respect of all 
who knew him.” 
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£ A “Ove tc . +a ; s 
to ers this contention. a Indiana Standard Sets up 
Given a flat turndown was the farm 

and home storage program. The Chemical Subsidiary 

steel men contended the need didn’t 
exist, adding that to install more and 
larger consumer tanks would lead to 
an increase in the sale of oil burners 


Standard Oil Co. (Indiana) has 
formed a new wholly-owned subsid 
iary—Indoil Chemical Co.--to han 


, dle chemical activities New com 
which in turn would generate a de- pany will take over sales and othet 
mand for more steel all the way back activities of Indiana  Standard’s 
to the well head. chemical products department 

Similarly, they refused even to con- Officers of the new corporation in- 
sider making more steel available for clude W. B. Plummer, president; 
line pipe and oil countrytubular goods, Dr. R. C. Gunness, \ president 
despite the pleadings of Acting In- H. R. Peterson, sales manage? 





Gov. Lee Knous of Colorado is shown signing proclamation setting Oct. 14 as Oil 

Progress Day in the state. Witnessing ceremony, left to right, are: L. L. Leabo, Colo- 

rado Oil Industry Information Committee chairman; Verne Simmons, national field 

supervisor, Fred Eldean Organization: Louis G. Wilke, vice chairman of the Rocky 

Mountain District OIIC, and O. S. Wood, chairman of the Speakers Committee for 

Colorado Oil Progress Day. This scene was typical as many mayors and governors 
signed Oil Progress Day proclamations 
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Ploeser Group Hears Complaints in Two Cities 
On Exclusive Dealing, Inability to Get Steel 


By NPN Staff Writers 


House Small Business (Ploeser) 
Committee, winding up its hearings 
‘n the field, heard charges of exclusive 
dealing and complaints by small busi- 
ness regarding its inability to pet 
steel. Hearings were conducted in 
Oklahoma City and Houston. 

Charges of exclusive dealing were 
voiced by small manufacturers of auto 
parts and aecessories at the Okla- 
homa City hearing Oct. 8. Witnesses 
said they were unable to place their 
products with service stations be- 
cause of exclusive contracts of ma- 
jor companies. 

The hearing at Oklahoma City, con- 
ducted by Rep. William H. Steven- 
son (R., Wis.), was forced to cut off 
a large number of oil witnesses due 
to time schedules, but also got an 
earful of complaints from represent- 
atives of independent grocer and 
drug dealers and from small theaters 
in the Oklahoma area. 


Protest Fails to Develop 


An expected protest from service 
station dealers did not develop, al- 
though a few such representatives 
were present. Since the supply of 
petroleum products has been plentiful 
in the Southwest since the war, one 
dealer told newsmen, “We _ really 
haven't a pzripe, although we'd like 
to increase gallonage in a legitimate 
way.” 

O. G. Cox, sales manager of Sharpe 
Auto Supply Co., Oklahoma City, 
told the committee he had canvassed 
“about 25” service station operators 
in the Oklahoma City area during the 
last months with a deal to distrib- 
ute parts. 

“I was turned down by every one of 
them,” he said. ‘Almost every one 
of them told me they were not per- 
mitted to sell products unless ap- 
proved by the supplier of their gaso- 
line and oil. 

“It was the same with some of the 
Independent dealers, who are getting 
their gasoline from major oil com- 
panies. One said that he had han- 
dled a line of parts, but had to keep 
the products under the counter.” 


Three Companies Named 


Sharpest protest was made by the 
Oklahoma Hardware Co., handling a 
varied line of parts and accessories 
for automobiles. Testifying were 
J. M. Daniel, manager; R. A. Lock- 
ney and Eddie Fightmaster, sales- 
man in the Oklahoma territory. 

Generally their story was much the 
same as that told by Mr. Cox, but 
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they named the Magnolia Petroleum, 
Mid-Continent Petroleum and The 
Texas Co. as having exclusive con- 
tracts on products. 

Harry Long, Oklahoma City repre- 
sentative for Mid-Continent Petro- 
leum, succeeded in getting the com- 
mittee’s ear long enough to deny alle- 
gations on the part of his company, 
pointing out that dealers are inde- 
pendent and “we don’t have to tell 
them how to do business.” 


In addition to asserting his prod- 
ucts were forced out of filling sta- 
tions, Mr. Daniel said major com- 
pany outlets no longer are permitted 
to hire skilled mechanics to make 
minor repairs at stations. 


“You can’t get them (the station 
dealers) to change a fan belt for 
vou,” he said. ‘“‘They’ll send the car 
owner downtown to an automobile 
agency.” 

He also said some stations are do- 
ing an “under-the-counter” business 
on parts and accessories. 


L. J. Frederickson, an Independent 
long in the tire and service station 
business in Oklahoma, testified he lost 
a contract with a national brand tire 
company when he sold tires at prices 
“below those suggested by the manu- 
facturer.” He said that he had “out- 
lets” for his tires through several 
stations, but had lost these connec- 
tions and now fears he is on 4a 
“black list.” 


Similar Complaints at Houston 


At Houston, with Rep. Patman (D., 
Tex.) doing most of the interrogating 
of witnesses, the committee heard Roy 
H. Davidson, southwestern division 
manager for National Federation of 
Small Business assert “there is great 
need for enforcement of federal an- 
titrust laws in such a way that their 
effect would be felt at the local level.” 
He declared that ‘many Independent 
gasoline dealers complain that they 
are pressured by their suppliers to 
buy only certain lines of goods; they 
are prohibited under threat of se- 
vere economic retaliation from exer- 
cising the free, competitive enterprise 
right of the independent merchant 
to buy where and what he chooses.” 


Committee also heard T. W. Rus- 
sell of Hammond Iron Works, War- 
ren, Pa., say he had been unable to 
get enough steel to produce large 
storage tanks for sale to oil com- 
panies. 

Rep. Patman stated that he was 
“convinced that there must be some- 
thing ‘more than a rumor’ to the 
rumor of an unholy alliance between 





steel and oil companies.” He sa 
he had heard reports of certain larg 
oil companies getting steel wh« 
smaller companies could not. 

“I believe there should be son 
investigation,” he said, adding that |! 
was particularly interested in tw 
phases of the small businessman 
problem in the oil-steel picture: (1 
allocation of pipe and other oil cour 
try steel goods, and (2) relationshi; 
of large and small businessmen in r¢ 
gard to price increases. 


Tanker Issue Raised 


The possibility that ships, includ 
ing tankers, now being built in U. S 
might eventually be slated for sal 
to countries beyond the “iron cur 
tain” and that badly needed steel now 
being exported to Sweden was being 
re-exported to Russia was voiced at 
the hearing. Joseph D. Henderson 
national managing director ef Amer 
ican Assn. of Small Business, Inc.. 
said his association in making a sur- 
vey of ship construction in U. S. was 
unable to find out from any govern- 
ment agency, the eventual registry 
of the ships when completed. He de 
clared that since no one knows under 
what registry the ships under con- 
struction will be registered when com- 
pleted, all of them may eventually be 
turned over to the Soviet Union. 

Meanwhile, in Washington the 
House Commerce (Wolverton) Com- 
mittee revealed it plans no further 
hearings in its national fuel policy 
investigation until after the first of 
the year. However, it was indicated 
the committee may hold hearings in 
November or December in the event 
of a critical fuel shortage, pointing 
out that these sessions, if held, would 
not be related directly to its fuel pol- 
icy studies. 


8,547 Miles of Pipe Line 
Completed Since the War 


NPN News Burea 
WASHINGTON—OGD has finished 
a study of oil pipe line construction 
which shows 8,547 miles of crude and 
products lines completed between end 
of war and Sept. 1, another 1,132 
miles scheduled to be completed i! 
early 1949, and plans afoot for 6,579 
additional miles, as follows: 





Crude Products 
Completed «oe 3,502 5,04 
Under Construction...... 556 57 
PE cccccscccccecsees GER 89. 
General observation is made in tl 
study that completion of all cru 
lines north from Texas, “especial! 
the Basin and Ozark systems 
should provide refineries in Midws 
“all the capacity required to me 
their needs for sometime.” In 194 
this capacity should be about 1,025 
500 b/d, study says, compared to on 
592,800 b/d on VJ-Day. 
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Majewski Sees Danger for Jobbers 
In FTC, Supreme Court Decisions 


Urges Independents to Have Lawyers Study Cases; 
Minor of Shell Also Addresses Ohio Convention 


By ANDREW R. PATLA 
NPN Staff Writer 


DAYTON, Ohio—Independent job- 
bers and refiners will be hurt if re- 
cent Federal Trade Commission rul- 
ings and Supreme Court decisions on 
the Robinson-Patman Act are made 
to stick, B. L. Majewski, vice presi- 
dent, Deep Rock Oil Corp., warned 
the Ohio Petroleum Marketers Assn., 
Oct. 6 in Dayton, Ohio. (See also 
Indiana meeting story on page 20.) 

He urged jobbers to act immediate- 
ly to protect their present distribu- 
tion methods by either writing to, or 
testifying before, the Senate Com- 
merce subcommittee headed by Sen. 
H. E. Capehart (Rep., Ind.) which is 
investigating the effect on business 
and the consumer of court decisions 
in the Cement, Morton Salt and Con- 
duit cases. 

“Have your association or your 
lawyer go over these cases and tell 
you, not what is the best you can ex- 
pect from them, but what are the 
worst possible effects. Lay these 
down alongside your operating prac- 
tices and decide whether you can live 
with them. If you cannot, you had 
better speak up now, or forever hold 
your peace.” 


Would Increase Costs 


Mr. Majewski pointed out that oil 
industry effects of these decisions 
would include: increase in refining 
and distribution costs, restriction in 
petroleum supplies, and higher con- 
sumer prices for petroleum products. 
Jobbers would be prevented from, 
among other things, realizing the eco- 
nomies of by-passing the bulk plant. 

Some people say that it is unlikely 
that Supreme Court decisions support- 
ing Federal Trade Commission 
charges will extend into the oil in- 
dustry, but those decisions are in 
plain English, Mr. Majewski said, 
and they mean to me that the Su- 
preme Court and the Commission are 
determined to restrict business men 
in all industries where freight is a 
measurable part of cost to the buyer 
in the area in which they compete 
with other business men. Language 
in the reports indicates, he went on, 
that if the Supreme Court gets a 
chance it will hold us down to a 
single net realization at our refineries 

other points of shipment such 
as terminals or warehouses. 

Then jobbers, he said, who are try- 
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ing today to reduce distribution costs 
by putting in larger service station 
storage and making direct deliveries, 
would find themselves prevented from 
realizing the same margins on prod- 
ucts meved directly to retailers as 
that realized on products which pass 
through the jobbers’ bulk plant. 


Mr. Majewski also illustrated the 
trouble refiners would have disposing 
of products that could not be distrib- 
uted entirely in the area where they 
enjoy a freight advantage. Surpluses, 
he said, would have to be sold to dis- 
tant buyers who would have to as- 
sume full freight charges. Any job- 
ber making such purchases would be 
doing so only because he would be 
unable to obtain full supplies from 
refiners in his own freight advantage 
area, and these added costs would not 
permit him to sell competitively with 
others who are supplied locally. 


On the other hand, Mr. Majewski 
said, if the refiner could not find out- 
side buyers for his surplus products, 
he would have to consequently reduce 
output, thereby increasing unit refin- 
ing costs. These costs then would 
be passed on, at least in part, to 
those supposedly fortunate jobbers 
within the refiner’s freight advantage 
area. Jobbers and retailers, then, 
would have to receive higher prices 
from the consumer. In due time, Mr. 
Majewski maintained, when “Mr. 
Consumer” begins to feel the results 
of these Supreme Court decisions in 
the form of increased prices for the 
things he buys, there will be a great 
hue and cry for governmental con- 
trol and regulations. 


“The Capehart Committee is ready 
and willing to listen to you,” Mr. 
Majewski concluded. “The rest is 
up to you.” 


Minor Speaks on Operations 


Ollie F. Minor, recently named 
sales manager of Shell Oil Co.’s New 
York Division, in suggesting that job- 
bers streamline distribution methods, 
reminded his listerners that a buyers’ 
market is gradually approaching, but 
that a really top-notch distribution 
set-up does not recognize booms or 
depressions because it is always oper- 
ating at peak efficiency. 

He elaborated on recent talks be- 
fore the Georgia Independent Oil 
Mens Assn. and the Tennessee Oil 
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Mens Assn. (see NPN June 16, p. 34 
for partial text of previous talk.) 


In warehousing, he said, probably 
the most important chance for saving 
money is on repairs and replacements 
by means of a good preventive main- 
tenance program. 


Tells of “Defect Report” 


“One way in which we keep tabs 
on automotive equipment is to use 
what we call the automotive defect 
report, a special form on which each 
driver lists every defect, no matter 
how small, he notices on his truck, 
and on which the mechanic indicates 
that proper action has been taken to 
remedy the defect.” 


In painting tanks, Mr. Minor said 
that his company finds that white is 
best even though it is more costly 
and is less durable than others 
White, he maintained, has greatest 
reflective powers over a period of 
time, thus saving on product evapora- 
tion. 


Any improvements in trucking, Mr 
Minor said, will have to come through 
the speeding up of loading and un- 
loading operations, since future 
trucks probebly will not carry much 
more load. He said the use of the 
Ventalarm on customers’ fuel oil 
tanks saves Shell about 50c on each 
fuel delivery because the driver does 
not have to leave the truck several 
times to stick the tank. 


“Another improvement in truck- 
ing,”’ Mr. Minor related, “is the ad- 
dressograph. We are now installing 
modified addressograph machines in 
the cabs of trucks in our New York 
Division. Built to operate without a 
ribbon, the machines are small—about 
the size of the base of desk phone 
cost less than $30 each, and use ad- 
dressograph plates that are firmly 
mounted on the end of the customer 
billing cards. The machine saves the 
driver time in making out tickets 
and speeds up office work by auto- 
matically assuring completeness and 
legibility of all records.” 


Emphasizing that a good account- 
ing system is needed to properly con- 
trol operations and distribute costs, 
Mr. Minor illustrated a Shell method 
of spot auditing by plant supervisors, 
who check all cash and accounts, 
check gauges and temperatures of 
tanks that show abnormal product 
losses, examine truck loading opera- 
tions with particular attention to ac- 
curacy of meters, check the perpetual 
lube inventory, and check the time 
and work schedules as well as general 
clerical work. He advised that job- 
bers take advantage of cost account- 
ing systems and record systems that 
are made available by oil companies 
over the nation and that a certified 
public accountant be employed to 
check books periodically 
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Indiana Jobbers Ask Legislation 
To Clarify Robinson-Patman Act 


By NPN Stoff Writer 


INDIANAPOLIS— Resolution call- 
ing for legislation to clarify the Rob- 
inson-Patman Act and its effect on 
the Independent distributor in the oil 
industry was adopted at the opening 
session of the Indiana Independent 
Petroleum Assn. meeting here Oct. 
7-8. (See also Ohio meeting story 
on page 19. 

Action followed an address’ by 
3rown L. Meece, Globe Oil & Refin- 
ing Co., during which he urged an 
industry stand against ‘“‘studied at- 
tempts by entrenched bureaucrats in 
the Federal Trade Commission to up- 
set established American _ selline 
methods.” 


Cites Business Confusion 


The resolution read as _ follows: 
“Whereas, it is the belief of the In- 
diana Independent Pet cleum Assn., 
that the recent decisic 1s of the Su- 
preme Court on various Federal 
Trade Commission orders have cre- 


ated a condition ci consternation and 
misunderstanding among American 
business men, with regard to pricing 
and price net back methods which 
have been commonly used by Ameri- 
ean business for many years, and 

“Whereas, we further believe that, 
while collusive price fixing should be 
prohibited, individual action by 
American industry to continue com- 
petitive pricing, should be permitted 
by any method their individual busi- 
ness judgment may dictate. 


“Therefore, be it resolved that our 
Association believes that Senate Joint 
Resolution 241 (which created Cape- 
hart Sub-committee to investigate ef- 
fect of recent basing-point decisions 
on business) should be supported, 
and that the Robinson-Patman Act, 
as currently modified by Supreme 
Court decisions, should be clarified 
to permit competition, so that vari- 
ances in profit or net back shall not 
be construed as the earmark of dis- 
crimination so long as such vari- 
ances are the result of difference in 
cost of manufacture, sale, or delivery, 
resulting from differing methods or 
quantities in which such commodities 
are sold, or delivered, in accordance 
with competitive prices established 
by individual action and not by col- 
lusive conspiracies to fix prices.” 


Mr. Meece, in pointing out that 
changes in oil industry distribution 
methods may result from recent Su- 
preme Court decisions, quoted the 
majority opinion of Justice Black in 


the Cement case: “Thus the com- 
bined effect of the two cases (Corn 
Products and Staley Manufacturing 


versus FTC) was to forbid the adop- 
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tion for sales purposes of any basing 
point pricing system.” 

As a sound basis for industry op- 
position to prohibition of the basing 
point pricing system, Mr. Meece then 
offered the dissenting opinion of Jus- 
tice Burton in the Cement case, who 
said: “If this pricing system which 
Congress over the years steadfastly 
refused to declare illegal . is now 
to be outlawed by the courts, it will 
mark the high tide in judicial usur- 
pation.” 

Smaller towns now represent the 
new oil heating frontier, W. A. Math- 
eson, executive vice president and di- 
rector of Eureka Williams Corp. and 
manager of Williams Oil-O-Matic 
Division, told listeners, pointing out 
that 321,% of our population who 
live in cities of over 50,000 have 85% 
of the oil heating installations while 
the 6712% of population in smaller 
towns have only 15% of the nation’s 
oil heat total. 

One of the chief factors respon- 
sible for this seeming neglect of the 
small town market, he said, seems 
to have been prejudice that resulted 
from improper installation and ser- 
vicing of oil heating equipment in 
the past. The same trouble was en- 
countered in the larger cities, Mr. 
Matheson added, but knowledge of 
such initial shortcomings did not be- 
come so widespread as in the small- 
er town where news spreads faster. 
The end of World War II, however, 
he said, apparently marked the end 
of small town skepticism toward oil 
heat. 

Gasoline jobbers were told that, if 
general expenses are now carried by 
gasoline and other products, their 
only additional out-of-pocket cost to 
handle fuel oil is the delivery expense, 
“which experience shows should not 
be more than three-quarters of a 


Sinclair Sells Marketing 


Sinclair Refining Co. last week dis- 
posed of its marketing facilities in 
two states—-Kentucky and New Mex- 
This is the third state from 
which Sinclair has withdrawn its mar- 
keting activities in the last five 
weeks. It was early in September 
that the supplier disposed of its mar- 


1co. 


keting facilities in Arkansas (see 
NPN Sept. 8, p. 19). 
In Kentucky, Aetna Oil Co. ac- 


quired the entire holdings of market- 
ing department of Sinclair. Agents 
and distributors of Sinclair were noti- 
fied of the disposition by letter, which 
said in part that the action was 
prompted by “influences beyond our 
control.” 






cent.” 


In addition to added profit 
Mr. Matheson asserted, the jobbe: 
benefits from a balanced year aroun 
volume with peak gasoline sales i: 
summer and peak fuel oil sales i: 
the winter. 

To illustrate opportunities open i1 
fuel oil distribution, Mr. Matheso: 
described the case of an Ohio jobbe: 
who started selling fuel oil in 1932 
in a town of 1,800 population an 
who took on burner sales in 1936 
By 1946 the jobber had 400 centra 
heating customers and 900 spac« 
heater customers and total heating 
oil sales of 1,500,000 gals. per year 


Parker Re-elected President 
® 


Morris Parker, Central West Oil 
Corp., opened the two-day meeting 
with a re-affirmation of jobbers’ need 
for a better break in margins and 
profits, so that jobbers can lay up 
money for the expansion and mod- 
ernization of facilities which they 
will need when a buyers’ market 
returns. When that time comes, h« 
said, and the majors start wooing 
the Independents again, “the Inde 
pendents who have the cash reserves 
will be able to do a job for the ma- 
jors by expansion of retail facilities 

Mr. Parker was re-elected presi- 
dent of the association, and Emmett 
Farmer, Capitol Oil Co., was re-elect 


ed treasurer. Newly named direc 
tors include: T. R. Turner, Turner 
Oil Co.; Marley Williams, Williams 


Oil Co.; J. E. Fehsenfeld, Sr., Crystal! 
Flash Petroleum Corp.; and C. J 
Kramer, Colonial Oil Co. 


The program also included: F. C 
Noble, sales manager, Zerone-Zerex 


Section, Du Pont Co., whose off-the- 
record talk explained the company’s 
distribution policy to Indiana jobbers 
F. J. Rarig, Rohm & Haas Co., who 
spoke on the soundness of the com 
petitive system as the only systen 
for the American business communi 
ty; and E. J. Hegarty, sales train 
ing manager, Westinghouse Electri 
Appliance Division, who talked 01 
“How to Run a Sales Meeting.” 


Facilities in 2 States 


J. B. Hutchinson, Aetna vice pres 
dent at Louisville, said the acquis 
tion includes all of the marketin: 
properties of Sinclair in the state, 1 
cluding bulk plants, service station 
delivery trucks, pumps and tanks a! 
other equipment. Aetna will supp 
the former Sinclair distributors. 

In disposing of its New Mex! 
marketing facilities, Sinclair said t! 
action was in pursuance of a co 
pany policy of withdrawal from th: 
operations which cannot be econon 
ally supplied from its own refinerl 
While no report was made on tl 
extent of Sinclair’s operations in t! 
state, the company said they we! 


not extensive. 
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3c Margin on Gasoline, Fuel Oil 
Asked in Iowa Jobber Resolution 


Special to NPN 

DES MOINES Resolution call- 
ng for straight across the board 3c 
margin on fuel oil and gasoline was 
adopted at meeting of Iowa jobbers 
held here Sept. 28, according to J. A. 
Dennis, executive secretary, Iowa In- 
dependent Oil Jobbers Assn. 

Under terms of resolution, copies 
are being sent by registered mail to 
presidents and board chairmen of all 
companies supplying Iowa jobbers, 
with reply card which companies are 
asked to return not later than Oct. 
28. 

Meeting was called at request of 
jobbers for express purpose of dis- 
cussing ‘“‘unfair division of profits that 
are being earned in the petroleum in- 
justry,” the association said, adding 
that members “‘are becoming extreme- 
ly sensitive to the fact.” 

The meeting was attended by 361 
Iowa jobbers, Mr. Dennis said. In 
addition, representatives from North 
and South Dakota, Minnesota, Ne- 
braska and Missouri were present. 

The resolution urged that the 3c 
proposal be adopted in the interest of 
“harmony within the petroleum in- 
dustry, based upon justice and equity, 
and in order that governmental inter- 
ference and restriction may be avoid- 
ed.” 

Following is the text of most of the 
resolution: 


Whereas, from time to time the 
independent oil jobbers of Iowa have 
gone on record as to the necessity 
for an increase in their margins, both 
in the form of resolutions adopted at 
annual conventions of the Iowa Oil 
Jobbers Assn. and at other meetings, 
including the National Oil Jobbers 
Council, as well as by individual job- 
bers to their suppliers; and, 

Whereas, there have been some 
small increases, but same have been 
entirely inadequate to meet the pres- 
ent cost of doing business; and, 

Whereas, from a study of the earn- 
ings of 30 major oil companies in 
1947 made by Joseph E. Pogue, vice 
president, the Chase National Bank, 
t appears that capital expenditures 
n 1947 which were at the rate of 
$1.19 per barrel of crude processed, 
bought only 48c worth of plant and 
quipment in terms of 1937 dollars, 
representing a reduction of 60% in 

lar purchasing power; and, 

Whereas, from Mr. Pogue's study, 

further appears that the purchas- 
ng power of the $425,000,000 paid 

ut in cash dividends to the stock- 
olders of these 30 companies has 
lso been reduced by 44.7%; and, 

Whereas, the Independent jobber’s 

ilar for needed plants and equip- 

ient has shrunk in the same propor- 
on; and, ; 

Whereas, it appears from the Na- 
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tional Petroleum News issues of July 
28 and Aug. 4, 1948, that seven ma- 
jor oil companies doing business in 
Iowa had increased earnings during 
the first six months of 1948 ranging 
from 51.7% to 141.5%, with an av- 
erage of 102.8°% over the same pe- 
riod in 1947; and, 

Whereas, while we do not contend 
that the overall earning’s of the indus- 
try are too high, we emphatically 
point out that the distribution of the 
industry’s earnings at the present 
time is inequitable and that we, the 
Independent oil jobbers, cannot long 
survive unless the distribution of the 
earnings of the industry are readjust- 
ed so that we may receive our fair 
share of the income of the industry; 
and, 

Whereas, the Iowa Incependent oil 
jobber is a small businessman who 
does not believe that his precarious 
situation has been brought to the at- 
tention of the responsible officers and 
directors of the supplying companies; 
and, 

Whereas, jobbers with substantial 
investment in plants, delivery equip- 
ment, inventories and customer ac- 
counts receivable earn no more than 
commission agents selling from your 
stock in hundred-gallon lots and with- 
out credit risk, and one major oil 
company even pays burner distribu- 
tors 3/8c per gallon to solicit orders 
for delivery by the oil company’s 
commission agent, while we Independ- 
ent jobbers are held to a 10% gross 
margin on fuel oil and 11° pross on 
gasoline: and, 

Whereas, you as suppliers could no* 
stay in business on such close mar- 
gins and neither can we; and, 

Whereas, we are convinced that it 
is not the purpose of the supplier 
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companies to put us out of business 
and that they are interested in our 
problems, although their top manage- 
ment has to date made no effort to 
meet with the Independent jobbers 
to discuss this problem, either indi- 
vidually or collectively; and, 

Whereas, we believe that a full un- 
derstanding of the problems by the 
supplying companies will result in a 
correction and readjustment of the 
present margins, 

Now, therefore, be it resolved by the 
Iowa Independent oil jobbers in meet- 
ing assembled at Des Moines, Iowa, 
this 28th day of September, 1948, that 
we go on record under present eco- 
nomic conditions as stating that the 
cost of petroleum products to the 
Independent jobbers of Iowa be so 
adjusted that they shall have a gross 
margin of at least 3c per gallon on 
both gasoline and fuel oil, based on 
the reference seller posted dealer and 
consumer prices respectively, and that 
comparable adjustments be made upon 
the cost of other petroleum products 
distributed through the Independent 
jobbers of Iowa 


Survey Shows September 
Much Warmer Than in ‘47 


Sept Sept Normal 
1948 1947 Sept. 
Birminghan 1 S 7 
Boston if 1a 9S 
Charleston, 8S. C 0 i 1 
Chicago ' 130 107 
Cleveland f i2 102 
Detroit ' 10 120 
Jacksonville, Fla ‘ 0 0 
Minneapolis 1% 163 
Nashville 27 20 
New York ‘ 10 50 
Omaha t . s4 
Philadelphia 1 36 
Raleigt 4 14 i 17 
St. Louis lf 3 
Washinetor r S7 42 
\verage l ? 52 
Degree day ire the 1 nber f degrees F 
by which the mear terperat e for iny 24 
hour period fall below 65 dex Thu if the 
mean temperature f the day 25 deg., it 
goes on record a 1 degree day \n average 
home oil burner 4 burr bout galion of 


fuel oil for each three degree day 


Dixie Group Backs Margin Plea with Divorcement Threat 


NPN News Bureau 

CHICAGO—A resolution threaten- 
ing to support divorcement unless 
jobber margins are increased was 
adopted Oct. 9 by the Executive Com- 
mittee of the National Dixie Distrib- 
utors, Inc. 

Another resolution endorsed the 
activities of the Senate (Wherry) 
and House (Ploeser) Small Business 
committees. 

The margin resolution said: 

“Whereas, jobber costs of opera- 
tion have increased approximately 
114% since the war; and 

“Whereas, the average jobber mar- 
gin on all petroleum products has 
remained approximately the same 
since the war; and 

“Whereas, this intolerable situa- 
tion has been called to the attention 
of all suppliers by practically every 
jobber association in the country and 
no relief provided. 

“Now, therefore, be it resolved by 


National Dixie Distributors, Inc., as- 
sembled at their annual meeting in 
Chicago, unless some increase in 
margins is forthcoming immediately 
this organization, representing job- 
ber operations in 15 states, will sup- 
port a divorcement program or any 
other remedy that will keep them in 
business.” 

The resolution on small business 
committees said: 

“Whereas, freedom of enterprise 
and private initiative has been pro- 
tected and advanced by the efforts 
of Sen. Wherry and Rep. Ploeser; 

“Now, therefore, be it resolved by 
National Dixie Distributors, Inc., as- 
sembled at their annual meeting in 
Chicago, that the efforts of these 
two men and their committees be 
endorsed and further any assistance 
needed in carrying through their 
programs will be provided by this 
organization.’ 














We've found eight (8) ways 
to give you a better utility container 


. ...and you get all eight improvements in 

r q Continental’s streamlined steel container. Here 

‘ they are — eight reasons why your product will 
ship better, look better and sell better: 


as (1) New drop handle clears filling 


Ai spout by 2% inches. Easier to 
rT grasp, easier to carry. No danger 
T of hurting fingers. 





Double cap spout doesn’t extend 
beyond rim of container — permits 
container to be rolled without 
damage. 


Improved dome top design. Gives 
added strength, longer service. 


Decreased height of container — 
cuts carton and shipping costs. 


Elimination of side ears permits 
snug packing. Handle attached to 








dome. 


Deeper, sturdier reinforcing 
beads in body give greater 
rigidity. 


Streamlined, modern appear- 
ance. Sales message not inter- 
rupted by ugly side ears. 


Body reduced at bottom and top 
—end seams offset for greater 
rigidity and strength. 








This high quality Continental utility container is 


made from 26 gauge steel — but if you want to 


CONTINENTAL 
Can ComPANY 


people can help you decide which type is the 100 East 42nd Street, New York 17, N. Y. 


shave costs and your product won't suffer in a 


lighter container, we can supply you with a 





26-28 gauge combination. Our sales office 


best deal for you. 
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Striking Oil Union Members Should Consider 
Their Own Position as War Threat Continues 


_ gemenaing of the Oil Workers Union of the CIO might 
LV well be thinking about the position in which they 
may be putting themselves with their friends and neigh- 
bors, as well as their country, by the continued oil in- 
justry strikes. It is something to be considered by them 
in light of the fact that some experts in Washington 
and in the captials of other nations predict war unless 
the free nations do an extraordinary job of arming them- 
selves. This means, among other things, accumulating 
immense supplies of petroleum products and making pro- 
vision for producing daily still further large oil supplies 
come what may of enemy flying bombs and air attacks 

Members of the CIO Oil Workers Union may care to 
think of oil only as that which sends people on pleasur- 
able journeys and makes it easier for the grocer’s boy 
to come to our kitchen doors than if he had to drive 
a horse and wagon. Important as those and all other 
uses of petroleum and its products have become to 
civilized people, the Oil Workers might well not over- 
look the fact that oil is also a mighty munition of war, 
and that the oil industry, as much as it may loath the 
responsibility, is a war industry of the very first mag- 
nitude. Oil is just as much a war industry as those in- 
lustries that make powder and shot and cannon. In 
fact, oil also makes a large and important part of our 
war explosives. 

The Oil Workers Union members and particularly, at 
least, some of their officers, might well ponder long on 
the fact that history shows that peoples’ thinking, their 
laws and finally their actions, become violently opposed 
to those among their number who obstruct and weaken 
the ability of those peoples to protect themselves againsi 
war or who make it more difficult or even impossible 
to win a war if and when it comes. 


Too Much Talk of the ‘Right to Strike’ 

There has been entirely too much talk by various 
union officials, and a few others, of the “right” to 
strike as if that “right’’ was absolute at all times and 
‘an never and should never be denied. If these union 
leaders were a bit more honest and not perhaps so 
nuch interested in becoming absolute dictators over as 
large a part of the people as possible, they might ad- 
mit that the “right to strike” is no greater than the 
right of any other group of citizens or of individuals 
to proceed on their lawful way as each sees fit but 
roviding that such proceeding imposed no harm, un- 
fairness or undue restriction on their neighbors and fel- 
low citizens. 

The Taft-Hartley law, against which the professional 
inioneers inveigh so much, restricts the “right to strike’ 
ist as our iaws against conspiracies in restraint of 
rade, against assault and battery and mayhem, re- 
trict the “rights’’ of the citizens, on behalf of the best 
nterests of all the people and do not protect just those 
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who happen to keep the unioneers on a payroll. The 
refusal of the unioneers to recognize the rights of all 
the people brought about the restrictions in the Taft- 
Hartley law and such continuing refusal by these union- 
eers will most certainly bring still further and necessary 
restrictions of the so-called “rights of labor.” 


Strikes Can Weaken Our National Defense 

The oil industry strikes of the past year particularly 
bring this point out most strongly. If these oil industry 
strikes continue, our ability to impress Russia with the 
fact that it will cost her most dearly to start a war, 
and then our ability properly to defend ourselves, could 
be greatly weakened, perhaps to the point of our oil 
weakness inviting Russia to increase her bullying tac- 
tics. Continued oil strikes can weaken us to the point 
where we could not win the war, if it came 

NPN knows that some union leaders will wave their 
arms and shriek to the heavens over the foregoing state- 
ments and accuse us of all sorts of things, but the 
plain fact remains and which these same union leaders 
must have clearly seen right along, unless they are 
bigger fools than we think, that since the end of World 
War II the military have been demanding an ever in- 
creasing quantity of petroleum products which the oil 
industry has been hard put to supply. This has been 
more than public knowledge as it has even been the sub- 
ject of military complaint to Congress. The union lead- 
ers also know that the government has been working 
hard and late on plans for mobilizing industry and 
workers and all the people against a possible next war. 
These union leaders also know that tens of thousands 
of “ghost” orders are now being issued for munitions 
against this next war, orders that will be activated by 
the manufacturer receiving one little code word. 

In the face of all this and much other evidence of 
the peril that hangs over the country today, these Oil 
Worker leaders, or some one dominating them, have 
pulled strike after strike for more than the current wage 
increases accepted by hundreds of other union organiza- 
tions even in this same CIO. 

Perhaps these unioneers look back to the first world 
war when a group of railroad unions brazenly held up 
the administration and the weak national head of that 
period succumbed to their threats to halt our trans- 
porting the direly needed munitions to our allies and our 
troops in that war. Maybe these unioneers also recall 
John Lewis bluffing our last chief administrator when 
the country was in dire need in World War II 

Unfortunately democracy does not always pick the 
right men to administer it nor does democracy always 
arouse itself as quickly as would be best for it, against 
the tyrannies of minorities. 

3ut unioneers, especially those of the Oil Workers, 
should not count on the citizens of this democracy be- 
ing asleep to the perils of their country today. Henry 
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Wallace to the contrary, no one should discount the ef- 
fect of the disclosures of the heinous crimes of totali- 
tarian governments these last few years of the Nazi 
government of Germany and of the Fascist government 
of Italy and all their associates and now the crimes of 
the tyrannical dictatorship of Russia and its satellites. 
Nor should these unioneers discount the effect of the 
disclosures of Red spies in America. Regardless of 
whether there have been few—as Truman says—or many 
as Congressional committees say, at least there have 
been enough to arouse the people to beware the ruth- 
less tactics of Stalin. 

Nor should the unioneers discount the effect on the 
people of the disclosures of ‘reds’ in labor unions, es- 
pecially in those of the CIO, nor the continued refusal 
of some CIO union heads to say whether they are Com- 
munists or not. Such refusals have been especially note- 
worthy among the CIO unions of the Pacific Coast, 
particularly the longshoreman’s union of Harry Bridges 
whose “assistance” the Oil Workers seem to have most 
readily accepted and whose goons, or their kith and 
kin, the head of the Oil Workers now wants returned 
to full pay and good standing on oil company payrolls 
as one price for ending the strike even though the goons 
imposed mob rule on law abiding citizens. 

There has been something quite suspicious about the 
refinery strikes here in Ohio this year which continued 
despite substantial offers by the companies that coin- 
cided, on top of the good oil industry pay, with wages 
in other industries. There also is something quite sus- 
picious about the Pacific coast strikes where good offers 
in line with industry generally have been made. The 
suspicions increased when Bridges and his gang moved 
in on the picket lines and when mob rule was set up at 
refinery gates. 

All these suspicions lead to the question, are the so- 
called leaders of these unions, or some “influence” in 
behind them, seeking just more pay? Or being well 
aware of this country’s shortage in petroleum supplies, 
and its strenuous defense preparations, especially in oil, 
and the continued threats from Russia, is there an “in- 
fluence” that is bringing all this to pass so as to weaken 
this country if and when the Commies may strike with 
sabotage and troops? 

This is a harsh thought but whoever puts his country 
in unnecessary peril, yes, whoever strikes—especially 
when his working conditions are good to excellent, and 
the relations with the employer for almost a century 
have been excellent—has no one but himself to blame 
if the rest of the citizens ask this question and harbor 
this suspicion. 

The voluntary letters that the NATIONAL PETROLEUM 
NEWS has received in response to the circulation of its 
first editorial among the strikers and oil workers of Cali- 
fornia, letters that are obviously a fair sample of the 
thinking of the workers, shows clearly that they are not 
the kind of Americans to concuct themselves, in any 
way willingly, so as to raise any such suspicion or to 
menace their government. 

It is most apparent then, that some, at least, of the 
Oil Workers leaders have permitted bad company to 
move into their homes and influence and even dominate 
their thinking and now their doing. 

It has long been an obvious fact that the American 
oil workers were getting along in good shape, especially 
with their AFL craft organizations—and AFL is far 
from perfect—until the CIO moved in. Then came trou- 
ble just as there came trouble in other industries from 
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CIO. The great difficulty that CIO has had in trying 
organize oil workers, and the vigorous and belliger 
opposition to CIO shown by oil workers, should indic: 
plainly enough to the leaders of the present CIO | 
Workers organization that it is high time for th 
to “stop, look and listen’’ before they proceed furt! 
under the “influence” which quite apparently has bi 
directing these Pacific Coast strikes at a time when t 
country is threatened with the greatest peril in all 
history. 

The citizens of this country are not going to let t 
Commies or Joe Stalin or the CIO tell them how mu 
motor fuel they can buy, or go without, and they 
tainly are not going to let these three “influences” wea 
en their defense against the dictatorships that at lea 
two of these “influences” so strenuously represent 


Marketing Program at API Meeting 
May Offer Jobbers Some Real Meat 


Show program just announced for the marketing s« 
sion at the API’s annual meeting at Chicago ne» 
month indicates that it may get close enough to tl 
brass tacks of marketings to make it worth-while 1 
marketers generally to attend. If the speakers, yet 

be announced, are the right ones to do full justice 1 
these subjects and if they give facts and sound thinl 
ing and not some general sales ballyhoo, that progra 
can be the most constructive the API has ever put 

The announced subjects indicate that the marketer 
will not be bored with any more statistics about t} 
mass circulation of some of the national advertisi 
media, nor given any more “customer reactions’’—all 
which are known to every marketer—from the sal 
promotion department of a string of national news} 
pers, all of which in the past has seemed to be sol 
in the interest of the majors’ national marketing brand 
Instead of these selfish bromides the program will reall: 
talk about the marketing problems and about the job 
bers problems, that is if the speakers live up to the 
subjects. 

The API at last seems to be going to talk to the b 
question of the hour, a question of the greatest im- 
portance both to the industry’s public relations pr! 
gram and to the legal and national legislative situation 
of the major oil companies. The over-all subject is th 
need of individual businesses in competition with the 
majors, supported by a talk on how to maintain that 
competition in a successful, permanent and profitab! 
condition. This isn’t exactly the way the subjects 
announced read, but it is the way they should be in- 
terpreted and discussed by their speakers if the speal 
ers are going to take advantage at last of the oppo. 
tunity for the API to show that it really is interested 
in seeing the industry well populated with successful 
Independent oil marketing units, and will give as mu 
support to these units as it has given all these yea! 
to Independent producers and refiners. 

That the API really is serious about this is also 
dicated by the fact that the marketing meeting is sch: 
uled for the Grand Ballroom of the Stevens Hotel 
room that seats upwards of several thousand and 
room that easily can and will be filled by Independe 
marketers if the API convinces the marketing port 
of the industry that it is putting on a meeting fr 
which an Independent marketer can really get some nou 
ishing meat. 

We know the marketers of the country will await 
fulfillment of these indications with the greatest interes 
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These laboratories ave at work 


Helping You Produce Better Fuels — Today and Tomorrow... 





COMBUSTION ENGINEERING 
LABORATORY— Here is carried out devel- 
opment work on antiknock agents in a two-pronged 
A technician in one of the field attack: 1. Engine tests to determine the effect of additives on fuel 


loboraterins Gaapares 62 make performance. 2. A program of fundamental combustion research. 
an octane number determination. 









ROAD TESTING LABORATORIES— Located on both the East and 
West coasts, these Laboratories run road performance tests in eval- 
uation of antiknock agents. 


FIELD LABORATORIES—The field laboratories are strategically 
located to provide refiners with prompt, efficient service on fuel 
and lubricant problems. 


JACKSON LABORATORY— In this, the research laboratory 
of the Organic Chemicals Department, are developed new 
chemical compounds for use as fuel and lubricant additives. 


PETROLEUM CHEMICALS LABORATORY — Work is 
done here on development and application of petroleum 
additives other than antiknock agents. 


OTHER RESEARCH GROUPS — Close liaison is contin- 
REE th use by the Jockson ually maintained with other Du Pont research groups 
Laboratory for studying rates of for any possible development that may have applica- 


sublimation in connection with tion in the improvement of petroleum products. 
cylinder deposit studies. 





Thus, through a broad laboratory approach, Du 
Pont helps—to maintain today’s high standards 
—to assist in the creation of better fuels to meet 

the performance standards of tomorrow. 
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BETTER THINGS FOR BETTER LIVING 
---THROUGH CHEMISTRY 

























A Program of Additive Research to Help 
You Produce Better Petroleum Products 





Du Pont offers the refiner not only Tetraethy] and engine test laboratories, it is able to 
Lead Compounds, but other petroleum addi- evaluate additives for lubricating oils, gaso- 
tives as well. Research to develop and apply lines, fuel oils and other petroleum products. 
these additives is conducted by the Petroleum By anticipating the ever-increasing needs of 


Chemicals Laboratory. Its staff has had long the Petroleum Industry, Du Pont helps you 


experience in the use of organic chemicals to produce better petroleum products—today 
improve physical and chemical properties of and tomorrow. 
petroleum products. Equipped with chemical TETRAETHYL LEAD COMPOUNDS 


AVIATION MIX 





Gasoline Oxidation Inhibitors 
Oil Soluble Colors 
Lubricating Oil Additives 


Fuel Oil Additives 


OXIDATION TEST ON GREASE—Eaquip 
ment used by the Petroleum Chemicals 


Mel olelgeliola MmioMme(-t-1aiillil-lil-Merey dielelilels 
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Better Things for Better Living... Through Chemistry 


Wilmington, Del. Wilmington, Del. 
E.1.DU PONT DE NEMOURS & COMPANY (INC.) Chicago, Hil. Chicago, Ill. 
Tulsa, Okla. istri Tulsa, Okla. 
PETROLEUM CHEMICALS Division  L#boratories< Twke, Olle. District Offices< twa 
Houston, Tex. Houston, Tex. 


Wilmington 98, Delaware El Monte, Calif. Los Angeles, Calif. 











Co-ops Are Finding Private Competition Tough 


Despite Tax Advantages, Study by Magazine Shows 


Two National Organizations Are Retrenching; 
Equality League’s Battle Influencing Public 


By NPN Staff Writer 


Weaknesses are beginning to show 
up in the co-operative system of dis- 
tribution, according to Harold E. 
Green, Midwest editor of Printers’ 
Ink. In a two-part analytical re- 
port, published in Printers’ Ink is- 
sues of Sept. 3 and Sept. 10, Mr. 
Green calls attention to some cur- 
rent trends among co-ops. 

Co-ops are finding it hard going 
to compete with profit businesses, re- 
ports Mr. Green, now that once- 
scarce commodities are in better sup- 
ply. He lists these five reasons why 
co-ops are beginning to feel the com- 
petitive pinch: 


1. Lack of agreement on a na- 
tional distribution policy. 

2. Poorly managed retail out- 
lets. 

3. Public relations wilting un- 
der vigorous attacks. 


4. Inability to find a common 
ground with union labor organiza- 
tions. 


5. Employe dissatisfaction. 
Cut Down Personnel 


A policy of retrenchment is now 
being pursued by National Coopera- 
tives, Inc., Chicago, which Mr. Green 
describes as “the central merchandis- 
ing, procurement and manufacturing 
organization for 17 regional co-opera- 
tive federations in the United States, 
seven in Canada.’ Prominent among 
the 17 regional federations referred 
to is the big petroleum co-op, Con- 
sumers Cooperative Assn., of Kan- 
sas City, which seems to be growing 
in contrast to the curtailment at Na- 
tional Cooperatives. 

A retrenchment program also has 
been decreed for another national or- 
ganization, The Cooperative League, 
U.S.A., also of Chicavo, which Mr. 
Green describes as ‘‘the national edu- 
cational, informational and public re- 
lations organization for the con- 
sumer co-operative movement.” Both 
National Cooperatives and the Coop- 
erative League are curtailing their 
services and making sharp reduc- 
tions in personnel. 

If these policies are continued it 
will indicate that the co-op groups 
have turned their back on a strong 
national distributing organization, 
with unified urban-rural development, 
and a national public relations pro- 
gram. Mr. Green looks for some 
decisions to be made along these 
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lines at the Consumer Cooperative 
Congress to be held in Minneapolis 
in November. 


Have Employe Troubles 


As one illustration of some of the 
employe troubles encountered Mr. 
Green points to the ‘“‘protest’”’ resigna- 
tions of practically all the employes 
at National Cooperatives’ Chicago 
headquarters a few months ago. In 
general he says that, compared with 
many profit businesses, consumer co- 
op relations with employes are “defi- 
nitely substandard” which he thinks 
is because employes are expected to 
substitute ideals for better pay and 
job security. The co-op bus’ness has 
long suffered from inability to at- 
tract top-notch executives for region- 
al and national positions, he adds. 

In the retail field Mr. Green quotes 
co-op leaders to the effect that too 
many retail co-ops have physically 
unattractive layouts, insufficient turn- 
over, poor merchandising and point-of- 
sale display and inadequate records. 
There are enough smart, efficient 
profit-business manufacturers, whole- 
salers and retailers, the Printers’ Ink 
report says, to outpace the co-opera- 
tives competitively, keeping five to 
10 years ahead of them in operating 
techniques and merchandising and 
advertising effort. 


Equality League Making Gains 


On the public relations front Mr. 
xreen finds that the efforts of the 
National Tax Equality Assn. and 
other groups which are opposing the 
co-ops’ tax privileges and other gov- 
ernment favors are having a telling 
effect. A large section of the public 
which formerly was kindly disposed 
toward co-ops has become unfriendly 
and suspicious, the article says. 


National distribution by co-op or- 
ganizations backed up by national 
advertising is out of the question, 
says Mr. Green, because “there is 
considerable variation in the approval 
and support given various national 
commodity programs” and operating 
margins permitted National Coopera- 
tives Inc. are too narrow to finance 
a strong program, “especially in com- 
parison with private business.” 


An alliance that seemed to be de- 
veloping between co-ops and union 
labor has not appeared so attractive 
upon closer examination, Mr. Green 
observes, explaining that farm groups 
distrust collectivism, Communist in- 
filtration, and strikes which have 


forced up the cost of what the farm- 
er must buy. Union leaders on the 
other hand seem mainly interested in 
absorbing rather than working with 
the co-operative movement, and us- 
ing it as a club against business and 
government. 


Management Difficulties 


In analvzing the managerial dif- 
ficulties, the Printers’ Ink report 
points out that rural co-operatives 
elect leading farmers as managers. 
They are usually competent in their 
own field, and respected in the com- 
munity, but are without merchandis- 
ing experience. In urban areas the 
co-op managers are drawn from 
memberships composed mostly of 
persons inexperienced in making 
large quantity purchases and having 
no knowledge of how to run com- 
petitive business enterprises. 

“Too many local co-operators,” 
says Green, “are still playing store.” 

Despite the weaknesses beginning 
to show up in the co-op movement, 
a business system with 1,500,000 
patron-members, 5,500 retail outlets, 
and 20 regional and state organiza- 
tions cannot be shunted aside and ig- 
nored, the Printers’ Ink article says. 

In the Sept. 10 article there is a 
table showing the numerical strength 
of the constituent organizations in 
National Cooperatives, Inc. Several 
of the key leaders special'ze in pe- 
troleum products, including the big- 
gest of all, Consumers Cooperative 
Assn. 

Chief strength of the co-op sys- 
tem is political and inspiratioral the 
report concludes. As an example it 
cites the CCA tabloid newspaper with 
a circulation of over 200,000, a strong 
farm lobby, and endorsements by 
both presidential candidates. 

“But this alone will not sell goods 
and services in competition with prof- 
it business,’ concludes Mr. Green. 


Petco to Install 5,000 B/D 
‘Cat’ Cracker; Contract Let 


Special to NPN 

MILWAUKEE—A Houdriflow cat- 
alytic cracking unit designed to 
charge 5,000 b/d will be installed 
soon at the Blue Island, Ill., refinery 
of Petco Corp., according to A. M. 
Paine, president. 

Mr. Paine said that contracts have 
been signed with Houdry Process 
Corp., as licensor, and Clark's Con- 
struction & Engineering Co. of Mjl- 
waukee as contractor. 

As much of the existing Thermal 
cracking plant equipment as _ possi- 
ble will be utilized in the new con- 
struction. The Thermal cracking 
process will be discontinued, Mr. 
Paine said. 
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A Jobber Gives Arguments Supporting 


Need for Increased Gasoline Margins 


An Independent Tells Pennsylvania Petroleum Assn. 
What Oil Marketers Are Thinking on Margin Question 


Margins are the most critical problem facing oil jobbers today, 
Osmun Skinner, vice president of the Van Dyne Oil Co., Troy, Pa., told 
meeting of Pennsylvania marketers Sept. 27. (See NPN Oct. 6, p. 21.) 

Mr. Skinner’s talk brought out fact that the slight margin increases 
given to many jobbers have been entirely inadequate to meet the higher 
cost of operating an oil marketing business. He quoted figures which 
showed profits of the large oil companies, and said a small portion 
of these profits should be allowed the jobber for his increased expenses. 

Ways in which suppliers might be persuaded to allow more margin 
were given by Mr. Skinner. Excerpts from the speech follow: 


“Margins still are our most critical 
problem. Let us consider the ques- 
tion in four parts. 


“1. Do the jobbers need more mar- 
gin? 


“2. Can the major companies af- 
ford more margin? 


“3. Why don’t they? 


“4. How can we persuade them to 
take a realistic attitude? 


“Taking the questions in this or- 
der, the answer to the first is easy. 
We jobbers need more margin be- 
cause we are being squeezed between 
sharply rising expenses and a mar- 
gin of profit on our principal product 
which has been increased only slight- 
ly since before the war. 


“Most jobbers have received an in- 
crease of one-quarter of a cent, some 
only an eighth, and gentlemen, that 
isn’t enough. Perhaps a concrete ex- 
ample will help illustrate the need: 
The increase our supplier has given 
my company takes care of only one- 
third of our increased expenses. 


“The answer to the second ques- 
tion is also easy. The major oil 
companies can well afford to allow 
their jobbers an adequate margin. 


“The recognized expert on oil in- 
dustry finance, Joseph E. Pogue, vice 
president of the Chase National 
Bank, published a study two weeks 
ago showing that 30 oil companies 
had a combined net income last year 
of $1,219,000,000 which was $456,000,- 
000, or 60% more than in 1946. This 
group of companies, which includes 
two-thirds of the aggregate invest- 
ment in the industry, had a gross in- 
come of $10,485,000,000, or $2,934,- 
000,000 more than in 1946. These 
same companies paid out in dividends 
$94,000,000 more than in 1946. Those 
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lavish payments to stockholders are 
a bit hard to take in the face of the 
miserly increase in our margin in the 
past several years. Shouldn’t at 
least a small portion of that $456,- 
000,000 increase in net income of the 
majors be allowed the jobber for his 
increased expenses? 


“The third question is as hard to 
answer as the first two are easy. Why 
don’t the majors give us an adequate 
margin on which to operate? I have 
not heard of any legitimate excuse. 
However, I can guess, just as you 
may have done already, what moti- 
vates the oil companies. And let 
me say right here that it is a short- 
sighted policy. 


“While we're speculating on what 
lies behind this short-sighted policy, 
let’s examine the average major oil 
company. The directors set the pol- 
icies, and they are the representa- 
tives of the stockholders, whose pri- 
mary interest is dividends. The of- 
ficers are paid to make as much 
money as possible for the company’s 
stockholders. It seems elemental that 
the officers who successfully stall off 
distributors’ demands for more mar- 
gin will be highly regarded by the 
directors. Perhaps more courageous 
corporate officia's have recommend- 
ed that their jobbers receive ade- 
quate margins, but if so, the idea 
was killed by the directors. 


“When such proposals reach the 
directors of the integrated companies 
in the coming months, they should 
consider carefully whether they can 
afford to ignore their jobbers—who as 
a group are responsible for market- 
ing approximately 50% of the petro- 
leum products sold. 


“They might also consicer the fact 
that many senators and representa- 
tives, and oilmen as well, think that 
the Independent marketers are the 


only hope of the oil industry in keep- 
ing it from going under government 
control because they prevent major 
companies from creating a monopoly. 


“The last question—the $64 ques- 
tion—how can we persuade the ma- 
jors to increase our margins? 


“This has been discussed at all of 
our association’s meetings and ce- 
spite the interchange of ideas, wi 
have been handed a totally inade- 
quate increase. We can pass reso- 
lutions, but they alone won't produc: 
the cesired result. We cant force 
the majors to do anything. But we 
can tackle the prob!em individually 
and keep poking away at our sup 
pliers, trying every means at our dis- 
posal to take a realistic attitude to- 
ward our crucial problem. Remem- 
ber that you must present your cas« 
eloquently and frequently if you hope 
to get action. 


“In conclusion, I want to say that 
I've learned most of what I know 
about the oil business over a period 
of years from a very able man who 
believes in trying to view every prob- 
lem through the other  fellow’s 
glasses. It is a laudab!e and success- 
ful business philosophy. Let’s hope 
that by persistent pressure on our 
suppliers we shall be able to con- 
vince them of the necessity of look- 
ing at our problem through our 
glasses, because if they do, they are 
bound to see our critical need for in- 
creased margins.” 


Gasoline Dealer Margin 
Passes 5c Mark Sept. 1 


NPN News Bureau 
NEW YORK—tThe indicated dealer 
margin for regular-grace gasoline has 
been increasing during 1948 until it 
has passed the 5c per gal. mark. The 
U. S. average of 50 cities was 5.02c 
on Sept. 1, according to API figures 
reported by The Texas Co. On Jan 
1, 1948, the indicated margin was 
4.94c. 


The present 5.02c margin is 0.61 
higher than on Sept. 1, 1946, and 
0.34c higher than same cate in 1947 


Dealers in Casper, Wyo., have thi 
hirhest indicated margin in the 50 
cities reported with 6.8c. Other cities 
with dea'‘ers receiving 6c or over ar‘ 
New York, 6.20; Charleston, W. Va 
6.0; Norfolk, Va., 6.10; Vicksburg 
6.10; and New Orleans, 6.00. Wichita 
Kans., has lowest indicated margi! 
with 3.90c. 

Taxes on gasoline also have in 
creased, according to the API's 5 
cities average. U. S. tax average 
(including 1.5c federal tax) 6.09c 0! 
Sept. 1, 1946; 6.28c, Sept. 1, 1947 
and 6.38c, Sept. 1, 1948. During th 
same period the average U. S. ser\ 
ice station price per gallon increase: 
from 21.60c on Sept. 1, 1946, t 
23.65c Sept. 1, 1947, and 25.98c, Sept 
1, 1948. 
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Describes in detail the revolutionary Marlow pumps 
which successfully combine the efficiencies of centrif- 
ugal pumping with positive self-priming action .. . 
pumps which are so simple in action that only one part, 
the impeller, moves the liquid and which have no 
auxiliary mechanisms. 

Increasingly, Marlows are being used instead of 
positive displacement pumps to handle petroleum 
products with viscosities up to 500 SSU. Quietly and 
dependably, they pump to and from tanks either above 
or below ground. Automatically, they purge themselves 
of air and vapor. They will not vapor lock. 


Furthermore, Marlows continue to pump at high effi- 


not depend on delicate clearances and they are vir- 
tually unaffected by the abrasion of tank scale, welding 
shot or other solids so destructive to rotary pumps. 

If your business requires the handling of petroleum 
products, it should interest you to know all about this 





modern way of pumping. Send for your copy of 
"Marlow Petroleum Product Pumps" today. 


MARLOW PUMPS + RIDGEWOOD, 


October 13, 1948 


ciency even after long, hard use. Their efficiency does . 


hig hte ge tr hy 


; 
a RANStia PUMPING 
OR FUELING SERVICE 
















TELLS WHY ONLY A MARLOW OFFERS 
ALL THESE ADVANTAGES...AND MORE 
© Self-priming on suction lifts 


® Centrifugal action—quiet, efficient 


Marlow self-compensating shaft seal 
® Higher capacity for size 

® No by-pass or pressure-relief valves 
® Long life and low maintenance 


® Continued high capacity at low initial cost 


MARLOW PUMPS 
Ridgewood, N. J. 


Please mail me a copy of MARLOW PETROLEUM PRODUCT 
PUMPS 


NAME 
FIRM 


STREET 


NEW JERSEY 
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/No Pump House Needed!\ 
“ec NEW VIKING TWIN UNIT 


(UNDERWRITER’S: APPROVED) 























Save the cost of a pump house with the new Viking totally enclosed 
twin unit. No protection of any kind required when you install one 
of these completely self-contained twins. 

In addition, the bulk plant equipped with Underwriters’ approved 
pumping equipment means added safety for both plant and 
personnel. 

Check these outstanding features. They mean good, dependable 
pumping for years. 


1. Totally enclosed gears and three- . Automatic safety valves on pump 
point clutches run in oil for heads. 


quieter operation. . Flexible coupling between power 
. Underwriters approved pumps unit and jackshaft. 

with extra long packing boxes. . Totally enclosed, explosion-proof 
. Stainless steel pump shafts. motor. 


- Ball bearing supported pump and - 100 gallon per minute capacity 
jack shafts. (each pump). 


Save money, time and space with completely safe equipment. 
Write for free bulletin B400 today. 





Pump Company 


Cedar Falls, lowa 
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Farm State ‘Gas’ Consumption up 30% 
Despite Greater Urban Population Gains 


By HOLGER RIDDER 
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Motor Vehicle Gasoline Consumption (Gals.) 
Population yy Registration % (000 omitted) 
State 1947 1940 (Change 1947* 1941 Change 1947 1941 Chang 
NEW ENGLAND 
Maine $55,000 $47,226 1.5 260,900 222,367 17.3 200,590 173,811 
New Hampshire 134,000 $91,524 8.6 150,650 141,519 6.5 113,293 102,038 
Vermont 366.000 359,231 1.8 110.500 96.971 14.0 &5. 36! 75,189 
Ma ichusett 1.635.000 1,316.72 7.4 1,049,000 946,198 10.9 S20,.815 804,496 
Rhode Island 745,000 713,346 4.4 206,875 198,866 4.1 147,677 147,280 
Connecticut 1,974,000 1,709,242 15 592,650 51,101 7.5 $21,564 $21,465 
Total 9,138,000 8,437,290 S.3 2,370,575 2,157,022 9.$ 1,789,308 1,724,282 
MIDDLE ATLANTIC 7 
New York 14,165,000 13,479,142 5.1 2,879,700 2,859,929 0.7 2,121,364 2,058,071 
New Jersey 1.627.000 4,160,165 11.2 1,213,150 1,165,916 4.1 1,027,053 1,007,629 
Pennsylvania 10,512,000 9,900,180 6.2 2,369,100 2,285,083 - 1,813,918 1,704,947 t 
Total 29,304,000 27,539,487 6.4 6,479,950 6,310,92sS a7 4,962,335 1,770,647 } 
FEAST NORTH CENTRAL 
Ohio 7.675.000 11.1 2,228,500 2,120,565 5.1 1.774, 889 1,639,314 » ¢ 
Indiana 3,835,000 11.9 1,144,550 1,078,954 6.1 965,82: 821,703 17 
Illinois S,397,000 6.3 2,026,600 2,048,805 1.1 1,810,447 1,637,445 +11 
Michigan 6,069,000 +-15.5 1,756,900 1,689,850 + 4.0 1,621,399 1,392,27 16 
Wisconsin 3,247,000 3.5 984,300 954,596 2.3 807,112 636,223 ~ 
Total 29,223, 000 26,626,342 4s 8,140,850 7,892,770 3.1 6,979,670 6,126,959 +] 
WEST NORTH CENTRAL 
Minnesota 2,888,000 300 3.4 882.000 903,042 3.3 763,653 25 
lowa 2,591,000 ,26S 2.1 804,150 $25,112 2 788,933 28 
Missouri 3,903,000 664 }. 3.1 1,038,675 984,626 5.5 897,056 +15 
North Dakota 541,000 935 15.7 206,350 192,895 7.0 237,888 1 
South Dakota 578,000 961 10.2 211,275 202,875 4.1 225,275 17 
Nebraska 1,284,000 S34 2.4 151,740 423,058 6.8 369,362 +46 
Kansas 1,925,000 02s 6.9 688,550 612,903 12.3 639,993 1s 
Total 13,709,000 13,516,990 1.4 1,282,740 4,144,511 $3 3,922,160 >, 106,892 Zt 
SOUTH ATLANTIC 
Delaware 291,000 266,505 + 9.1 $0,450 + 4.7 78,064 68,118 14 
Maryland , 2,139,000 1,821,244 117.4 554,050 +-12.1 $17,830 365,52 +14 
District of Columbia 861,000 663,091 + 29.8 152,300 12.5 157,689 191,552 17 
Virginia 2,999,000 2,677,773 +12.0 691,100 +21.1 612,150 197,356 +23 
West Virginia 1,882,000 1,901,974 1.0 358,425 . 7.0 288,646 240,188 a 
North Carolina 3,698,000 3,517,623 3.5 765,025 $15.6 700,939 542,774 29 
South Carolina 1,951,000 1,899,804 ee $38,550 112.6 349,241 275,320 +.26.% 
Georgia 3,138,000 3,123,723 0.5 643,600 +-15.1 589,900) 449,933 +31 
Florida 2,328,000 1,897,414 22.7 688,450 26.2 652,631 175,696 137 
Total 19,286,000 17,823,151 8.2 1,371,950 3,806,751 14.5 3,847,099 3, 106,45 ~ 
EAST SOUTH CENTRAL 
Kentucky 2,780,000 2,845,627 2.3 545.775 197,427 9.7 153,995 333,417 + 36.2 
Tennessee 3,091,000 2,915,841 6.0 588,600 3 15.6 528,904 385,816 +37 
\labama 2,834,000 2,832,961 183,500 109,706 18.0 $37,154 328,414 
Mississippi 2,096,000 2,183,796 1.0 356,850 293,725 21.5 336,885 254,895 + 32. 
Total 10,801,000 10,778, 225 0.2 1 1,709,841 15.5 1,756,943 1,302,542 ; 
WEST SOUTH CENTRAL 
\rkansas 1,913,000 1,949,387 1.8 347,100 290,249 19.6 301,008 224,278 4.3 
Louisiana 2.544.000 2 363.880 7.6 164,450 130,707 7S $16,532 343,508 21 
Oklahoma 2,284,000 2,336,434 2.3 607,050 591,822 2.6 581,297 177,436 1.21 
Texas 7.104.000 6.414.824 10.7 1.982.150 1,811,101 9.4 ? 326.510 1.673.237 
Total 13,844,000 13,064,525 6.0 3,350,750 3,123,874 7.3 $625,347 2.718.459 
MOUNTAIN 
Montana HSS.000 559,456 12. 191,690 198,732 8.5 188,248 148,387 2t 
Idaho 125.000 524.873 0.1 187,300 171,031 0.5 165,752 117,011 i 
Wyoming 265,000 250,742 ».5 100.500 91,459 9,4 107,111 79,049 
Colorado 1.144.000 1.123.296 1.s 117,000 365,588 14.1 371,902 267,029 
New Mexico 547.000 531,818 2.9 156,025 129,211 +20. 179,521 109,973 +¢ 
\rizona 644,000 104,261 201 179,700 144,401 124.4 190, 28S 128,157 is 
Utah 640,000 50.310 16 185.400 150.493 93.2 166,236 116.893 14 
Nevada 130,000 110,247 26.4 5S,175 18,160 20.8 63,836 19,75. 2 
Total 1,393,000 1.150.003 a 1.475.790 1,299,075 13.¢ 1,432,804 1.o1¢ 258 
PACIFIC 
Washingtor 2.357.000 1,736,191 RDS 704.675 617,030 14.2 78,151 141,440 
Oregon 1,545,000 1,089,684 41.8 520,700 $29.440 21 133,24 03,646 
California 9.812.000 6,907,387 12.1 159,700 2,962,222 16. 108,051 241,085 
Total 13,714,000 733,262 10 1.685.075 1 008,692 16.9 4.419.445 986,171 
TOTAL U. § 13,414,000 131,669, 27 S $7,132,405 34,453,469 7.8 2,735,201 26,858,662 
Estin ed poy itior Ss excluding armed f es é eus i estimated « in popu by egior ne tate J ] 144 
1 1940 
k mated nm ve egistration f 1947 
Table npile n Censy Bureau, Public Road \dn tratior i API figures 
North and South Dakota, Nebraska, come for the 27-state farm group of more and more mechanized fat 
Kansas, West 


Virginia, Virginia, was about $990 in 1947 as compared 


North and South Carolina, Georgia, 








equipment. 


with $407 in 1940—-a gain of 120%, Here again -North and So 

Kentucky, Tennessee, Alabama, Miss- as compared with a national increase Dakota serve as examples of soa 
issippi, Arkansas, Louisiana, Okla- of 109°7. ing farm income. Per capita incon 
homa, Texas, Montana, Idaho, While part of this per capita in- in North Dakota went up 216% d 
Wyoming and New Mexico. come gain is the result of soaring ing the seven-year period and Sout 
While the farmer has been increas- food prices, a good portion of the Dakota advanced 227° Small 


ing his consumption of gasoline, he farmer’s increased profits can be at- per capita income gain among fa! 
also has showed marked improve- tributed to more profitable and ef- states was Maine with 105%. Sma 
ment financially. The per capita in- ficient operation through utilization est per capita income gain in no! 
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To market-— to market 


How Shell, as a buyer, does business with your neighbors 








ne 


90,000 separate items — 














from thousands of suppliers — are bought 
by Shell to supply you with gasoline, oil, 
and other petroleum products 








White mice 
and black diamonds: 


On Shell’s purchase list. beyond the trucks, tanks, pumps 
you'd expect, are white mice for laboratories—industrial 
diamonds for drilling. Shell buys from almost every 
business and industry, with purchases ranging from 


pins to planes, film to dynamite. 





From farmers and factories: 


Recent Shell purchases range from $13,000,000 for a big 
“cat” cracker—to 17¢ for a piece of ribbon. Farmers 
provide sugar cane pulp for use in drilling wells, cotton 
for canvas. Services are purchased, too, for example 


from doetors, painters, lawvers, truckmen, contractors 


Shell Oil Company 


Inec rp rated 
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Playing no favorites: 


Highly decentralized, Shell's purchasing department has 
buy ers all over the country. So local merchants and 
manufacturers—in hundreds of Conmunities—share in 
filling orders. Shell is a “citizen” of your home town in 


buying as well as in selling. 
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It’s an endless chain: 


Duilars spent by Shell may be used for the seller's 
erowth... for jobs... for salaries. And salaries in turthe 
vo for homes, food, schooling. The petroleum industry 


buvs in thousands of communities supports local 


progress by helping local businesses grow 


A forward-looking company serves all 4: 


1. Consumer 3. km plo yees 


2. Community 4. Shareholders 
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THROUGH SAVING 
VAPORS 


cH 


=_ = — 4 — — 
1ST DAY 2N0 DAY 3RO DAY 4TH DAY 5™ DAY 





A perusal of page 11 of the new “Wiggins Vapor Balancing Systems” booklet 
showing a graph of the active sensitive performance of a “Wiggins Dry Seal Gas- 
holder” together with a “Pay-Out Analysis” table will convince the reader that gold can 


be extracted through saving vapors. 


This booklet illustrates and describes the many exclusive 
Wiggins design and construction features of the “Wig- 


gins Lifter Roof” and the “Wiggins Dry Seal Gasholder.” 


A copy should be on the desk of every executive and 


engineer in charge of storage of products subject to evap- 








oration losses. Write today for your copy. 
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Table 3 
Classified Estimate of Travel by Motor Vehicles In U. S. in 1947 





Passenger Vehicles 
R 








Passenger Busses— Trucks 
Cars, School All and All 
Including Commer- and Non- All Passenger Combina- Motor 
Item Taxicabs cial Revenue Busses Vehicles tions Vehicles 
Vehicle-Miles Traveled in 
Year (Millions): 
Rural Travel 143,662 1,480 621 2,101 145,763 410,771 186,534 
Urban Travel 155,162 2,080 70 2.150 157,312 24,997 182,308 
Total 298,824 3,560 691 4,251 303,075 65,768 368,843 
Average Miles Traveled 
Per Vehicle 9,674 10,000 7.989 24,221 4.762 4 890 O. 784 
Motor Fuel Consumed 
Total (Million Gals.) 19,988 712 67 779 20,767 7.340 28,107 
Average Per Vehicle (Gals.) 647 S000 770 4.436 669 1,104 746 
Average Miles Per Gallon 14.95 5.00 10.37 5.46 14.59% S96 13.12 
* Total highway use of motor fuel as given by Public Roads Administratior Gasoline 


sumption figures used other table in this story 


farm areas was District of Columbia. 

Farm states, though registering a 
gain of only about 3° over-all in 
population from 1940 to 1947 as com- 
pared with a 13% increase in other 
areas, have about 9% more cars 
registered in 1947 than in 1940. In 
states classified as urban, the regis- 
tration gain was less than 8%, in- 
dicating the farmer was as good, if 
not a little better, a prospect as a 
new car buyer than his city cousin. 


Urban states claim about two- 
thirds of all privately owned automo- 
biles, yet 41% of U.S. gasoline con- 
sumption comes from rural states. 
One reason for this can be found in 
Public Roads Administration’s report 
that last year rural travel of all mo- 
tor vehicles exceeded urban travel by 
more than 4 million miles. Though 
urban passenger car travel was high- 
er than rural, truck traffic in rural 
areas was almost double that in ur- 
ban centers (see Table 3). 


However, the most important fac- 
tor in this sharp rise in gasoline con- 
sumption can be attributed to the 
farmer’s increased use of mechanized 
farm equipment. 


While this study gives no break- 
down of gasoline consumption on the 
basis of city versus rural, by classi- 
fying states as “rural” and “urban” 
on the basis of their farm popula- 
tion, a general comparison of rural 
gasoline consumption as against ur- 
ban gasoline use is obtained. 


Very apparent is the fact that the 
largest gasoline consumption _in- 
creases were in rural states from 
1940 through 1947. Thus it becomes 
quite evident why so many Indepen- 
dent jobbers were hard hit by gaso- 
line allocations made on a historical 
basis. The jobber generally pre- 
dominates in rural communities. 
Therefore, when gasoline consump- 
tion on the farms skyrocketed, it 
may be assumed that the greater 
portion of the additional demand fell 
upon jobbers. Many jobbers felt that 
they had to meet the product needs 
of their communities in order to re- 
main competitive and so bought gaso- 
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from API figures 


line, often at hich prices, from others 
than their regular suppliers. 

Table 1 breakdown by 
states on several items important in 
a study of the present and potential 
farm market. Some of the facts 
brought out in this table are: 


gives a 


Farm population in North Dakota 
constitutes almost 52% of the total; 
in Mississippi almost 51%, and in 
South Dakota almost 46%. 

Montana leads farm states in retail 
sales per capita with $1,130; second 
is Wyoming with $1,045, while 
Minnesota is third with $924. 

Largest number of farms is found 
in Texas 385,000 with Missouri 
second—-287,400. 

Other highlights to be garnered 
from the statistical study included in 
Tables 1, 2, 3 and 4 are: 


Population Largest gain was 
shown by California—42.1%. Big- 
gest loss was by North Dakota 


15.7%. Entire Pacific section showed 
a gain of 40.9% in population to lead 
all other sections. 

Motor vehicle registrations— Flor- 
ida led the field in gains with 26.2%. 
District of Columbia showed a drop 
of 12.5%. Nationwide the increase 
was 7.8%. Largest number of pri- 
vately owned cars is in California 
2,955,000. New York is second with 
2,470,000 and Pennsylvania third with 
1,980,000. Having the least number 
of privately owned automobiles is 
Nevada with 45,000. 3y «sections, 
however, East North Central leads 
all others with 7,005,000, about 1.5 
million ahead of Middle Atlantic. 

Gasoline consumption 
crease was in New Mexico—-63.2%. 
siggest drop was in District of 
Columbia—17.7%— while Connecticut 
just about held its own. East North 
Central section leads the field in to- 


Largest in- 


tal volume distributed, but in per- 
centage gained from 1941 to 1947, 
Pacific Coast leads with a 48% in- 


crease. 

Income per capita—-As of 1946, per 
capita income was highest in Nevada 
at $1,703; New York second at 
$1,638 and District of Columbia third 
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at $1,569. Low in this category was 
Mississippi with $555. 

Retail sales per capita—-Tops in 
this category is District of Columbia 
with $1,570; second is Nevada with 
$1,450 and third is California at 
$1,159. Low is Mississippi at $365. 

Motor fuel exemptions (Table 4) 
Kansas allows exemptions or makes 
refunds on 30-34.9% of motor fuel 
for alleged nonhighway use, an in- 
crease of about 5 points over the 


1940 rate. Right behind Kansas is 
Iowa with 25-29.0%, about a 10-point 
gain over 1940. Thirty-two states 


and District of Columbia reported no 
change in percent of fuel exempted 
or refunded for nonhighway use; 14 
States reported increased amounts of 
fuel now exempted or eligible for re 
funds; only one state 
ported a decrease 


Arizona re 


Table 4 


Relative Amounts of Motor Fuel 
Exempted or Refunded For 
Alleged Nonhighway Use* 

metal te Oaseens 


Of Total Motor Fuel 
Consumed During Vear 


State 1940 1947 
\labama i No Change 
\rizona 114.4 ’ uu 
\rKansas { i No Change 
California a4 No Change 
Colorado 15-19.9 No Change 
Connecticut “ 4 No Change 
Delaware h a4 No Change 
Florida 0 1. ’ “4 
Georgia a ‘ No Change 
Idaho ; 114.9 
illinois 4.4 1014.4 
Indiana ’ 9.4 10-14 
lowa 1519.4 25-29. 
Kansas 25-—29.9 1034.4 
Kentucky 0 0 No Change 
Louisiana 0 4 No Change 
Maine 0 1.4 No Change 
Maryland 9.9 No Change 
Massachusetts 0 1.0 , 4.0 
Michigan 0 1.0 1514.4 
Minnesota 1014.4 2024.5 
Mississippi 0 1.4 No Chang: 
Missouri ) o.4 No Change 
Montana 20-24. No Change 
Nebraska 0 4 ’ 4.9 
Nevada , No Change 
New Hampshire ‘ No Change 
New Jersey , ou No Change 
New Mexico 1014.9 No Change 
New York ’ i) No Change 
North Carolina 0 No Chang 
North Dakota i 14 1519.9 
Ohio " ’ No Chang 
Oklahoma 1) 14 2) 24. 
Oregor 1-14 No Change 
Pennsylvania 1 Change 
Rhode Island H » Change 
South Carolina “ 1 Change 
South Dakota 2024.0 4) ey +) Be 
Tennessee 0 i ( ing 
Texas 10-14 1 ’ 
U'tal ” 1 Change 
Vermont 1 No Change 
Virginia , ou No Chanue 
Washington ’ a4 No Change 
West Virginia ( 1 No Change 
Visconsit , ’ 114.9 
Wyoming ‘ } p Char 
I) tr t of ‘ } i inp 

Some states do not illow ful efund 
exemption for alleged nonhighway use Ga 


. 


onage on which partial refund exemptior 


were allowed classified a refunded or ex 
empt Does not include exempted or refunded 
ise by federal government 

North Dakota changed from exemption 
refunds effective Jar 1 1047 but refund 
payments did not begin until May The per 
centage of refund therefore based nt 
taxed gallonage for the full year, and refund 


‘ 


or only part of a year Preliminary dat 
ndicate that 


ver 40 of the gasoline d during 14 


refunds have been claimed or 


Two Suppliers Tell How They Offer Aid 
To Their Jobbers on Operating Problems 


One way in which major oil companies can help promote healthy In- 


dependent competition is to make available to their jobber competitors 


useful information on operating practices. 


The fact that such information can be had is not universally known, 


possibly because some companies strive to avoid the appearance of forc- 


ing any of their ideas on Independent marketers. 


NATIONAL PETROLEUM 


NEWS has obtained from two major oil companies permission to publish, 


as examples, the story of how they work with their own jobbers. 


One of the companies, Atlantic 


tefining Co., has direct marketing 


operations as well as jobber representation along the Eastern seaboard 


The other, Richfield Oil Corp., a Sinclair subsidiary, sells through jobbers 


only. 


grees, similar programs. 


By FRANK ©. STURTEVANT 
NPN Staff Writer 


Direct, personal assistance to dis 
tributor executives on management 
problems is provided by the Atlantic 
tefining Co. through the medium 
of 11 marketing specialists. They 
are conversant with all phases of pe 
troleum wholesaling and are com- 
petent to advise on finance, credit 
operations or sales including, for in 
stance, such fields as service station 
construction, remodeling and equip 
While they are not exclusively) 
engaged in the jobber program, their 
services are available te Atlantic job 
bers 


ment. 


(In this article the term “distrib 
utor’” rather than “jobber” is used 
because both Atlantic and Richfield 
like most other major companies, use 
the term “distributor’’ to designat 
the Independent wholesalers that han- 
lle their brands.) 


Within recent years Atlantic has 
trained, and now has in the field a 
staff of 95 retail merchandising spe 
cialists. They are continuously as 
signed to helping dealers build up 
their sales and operate their stations 
more profitably. The services of 
these specialists are equally available 
to distributor's dealers. 

“We find this kind of help beconi- 
ing very popular with distributors,” 


reports E. R. Cox, Jr., Atlantic's sales 
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Most other supplying companies have, in varying forms and de- 


promotion manager, “and they are 
making more and more use of it.” 


Advice on Truck Routing 


An equally valuable assistance is 
rendered by Atlantic’s marketing op 
erations department. Any Atlantic 
distributor can call on the Philadel- 
phia headquarters for counsel on such 
subjects as truck routing, stock con- 
trol, bookkeeping, terminal operat- 
ing, credit policies, etc. A few exam- 
ples of typical requests for advice, 
picked at random are: 


\. distributor who was encount- 
ering what he thought were abnor- 
mal product losses, asked if the 
company would send someone to 
make a check on his operations 
This the company agreed to do, 
almost as a matter of routine, just 
as if the situation concerned one 
of its own bulk plants. 


Another distributor described his 
method of handling tank truck de 
liveries by the established route 
metnod, and asked for some ad 
Vice on hew to improve it. Atlan- 
tic went to work laying out a mod- 
ern truck dispatching program for 
him. 

In another case a_ distributor 
asked only for recommendations 
about what size tank truck to buy. 


Supplementing other phases of At- 
lantic’s program are their sales 
training courses held in Philadelphia. 
Along with members of the Atlantic 
sales department, Atlantic distrib- 


utors can and do participate in thes: 
courses. And in addition to organ 
ized sales training, distributors ma‘ 
send their sons or other members 
the firm to Philadelphia for furthe: 
special study in the field of petroleun 
marketing, if they so desire. 


Share in Sales Promoting 


Most active phase of Atlantic 
assistance to Atlantic jobbers wa 
originated by the home office sal 
promotion department some 13 year: 
ago, and has long since become ar 
established feature of Atlantic pol 
icy. 

Atlantic’s first move was to invit 
each distributor to place on file a 
the home office a mailing list of al 
his dealers. All promotion material! 
for dealers is thus released simul 
taneously to the distributor himself 
and all his dealers, as well as to al 
direct dealers. Each month’s promo 
tion program is designed to tak 
care of both classes of dealers. 


} 


As might be expected, some dis 
tributors have never accepted th 
company’s offer, and still prefer t 
withhold the names of their dealers 
It is not Atlantic’s policy to brins 
any pressure to bear on those distrib 
utors who prefer to play a lone har 
to this extent. They may participat: 
in the sales promotion program 
whatever way they prefer, and suf 
ficient material is sent to them s 
that they may supply their own dea! 
ers if they wish. 


250 List Dealer Names 


There are now over 2,000 deal 
names listed at the home office fro: 
over 250 distributors. Among th 
sales promotion services in whi 
these dealers are currently partic: 
pating are these: 

A continuous program of windo' 
display material, provided for all dea! 
ers at a nominal charge of $5.00 
vear, per dealer. 

A new series of bulletins on statio’ 
operation and management. 

A new “opening day packapi 
which can be used by a dealer ju 
opening a new station or just startir 
in a new location. Package include 
with appropriate cpening day copy 
sign, banner, poster, handout leat 
lets, copy of radio spot announ 
ment, special newspaper copy, pos 
cards, window display poster and sp¢ 
cial pennants. (The latter carry 
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Lers see the poor! ° 


Down-to-earth facts for trucking men who know 
what they want...and how they want it! 


\ OU'VE HEARD top trucking men say it. 
You've probably said it yourself — 
truck line on talk, I've 


sot to know exactly the kind of performance 
truck!” 


I can’t run my 


Cll get before I buy any 


\ny trucking man worth his salt will agree 


his is the smartest wav to buy 


That’s why Reo offers vou signed, sealed 
and sworn Notarized Proof of 
Reo performance 
Reo gives you NOTARIZED PROOF that 
Reo trucks, with up to 15 inches less wheel 
trucks, are 
They turn in a close, 


ght radius Reo trucks are easier to handle 


mse than 


comparable model 


ore maneuverable 
vhen backing. parking, 


steering, driving 


Reo gives vou NOTARIZED PROOF that 
Reo NI re Load design cuts inches off the 
\heelbase; allows a full payload with stand 


ard size truck bodies 


la more compact unit 


Notarized Proof! Reo More-Load 
design trucks carry a full payload in 
a more compact unit—with a wheel- 
base up to 15 inches shorter than 
comparable models of other trucks 


TRUCKS AND BUSES 
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No other truck 


design. 


matches Reo More-Load 


Reo gives von NOTARIZED PROOF that 
Reo engines are readily accessible for fast 


easy service and 


maintenance. Exclusive 


Reo cowl-hinged hood lifts from front 


bumper line allows mechanics extra room 


speeds their work. 


Reo gives vou NOTARIZED PROOF that 
Reo trucks come equipped with extra features 
such as Tocco electric hardened crank 
shafts. 7 main bearings, chrome-molvbdenum 


. , 
iron blocks, extra-gauge steel frames 


Reo gives vou NOTARIZED PROOF that 
the Reo line of trucks provides vou with 


truck and 


_ with a variety of engines 


a wide choice of ready-to-roll 
tractor chassis 
wheelbases. and 


ecab-to-axle dimensions 


REO MOTORS, INC., Lansing 20, Mich 


See 
your KEO dealer 
before you order 
any truck 


Notarized Proof! \ 
ol Reo trucks have mene 
for over 10 vears than 
or heavy duty trucks 
trucks last longest of 


( lass 


Notarized Proof! Ni: 
from Detroit to Los 
mechanical trouble is 
Tractor set for ts 


routine service 


Notarized Proof! \ Reo gara; 
major Reo 
time than required on competing 

(¢ opies of complete affidavits available 
on request.) 


units im 20% 
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small material charge, as do news- 
paper mats and post card imprint- 
ing.) 


The monthly sales promotion pro- 
gram, which for September consist- 
ed of a campaign tor lubrication 
business and included: 


1. The monthly dealer sales bul- 
letin, called the “Accelerator”. 

2. Window display. 

3. 1-sheet poster. 

1. Lube ad and lube post card 
mat service. 

5. Steering wheel tags. 

6. Self mailers built around a 
facsimile job ticket. 

7. Jumbo bumper sign for mount- 
ing on finished lube jobs waiting for 
customers. 

8. Handout leaflets. 

9. Follow up cards. 


In addition any distributor’s deale) 
can qualify for Atlantic’s Lubrication 
Certificate, consisting of a wall 
plaque, which it awards to any sta- 
tion measuring up to its minimum 
lubrication standards. And they are 
also eligible for special mention ove: 
the company’s radio program. From 
time to time outstanding dealers ar 
selected for this purpose. 


Distributor’s dealers also have an 
opportunity to tie in with the com- 
pany’s annual football radio adver- 
tising. They receive automatically 
football schedules, special banners and 
posters, and a football rating bulletin. 
For a small imprinting charge they 
have home-town football schedules 
made up showing playing dates for 
the schools in their own community, 
plus special assistance from the sales 
department personnel on ways to use 
the football tie-in material. 














With sucha map you can aim your selling where it will do the most good 











Section VIII of Richfield’s “The Better Way” suggests that Independent Richfield 
distributors map their marketing areas locating their own and competing dealers as 
a guide in developing sales to dealers 


Richfield’s Set of Booklets Outlines Operating Methods; 


Section on Bulk Plants Among Points Emphasized 


A general outline of how an oil Extra sections are obtainable on re- 
distributing business is operated is quest. 
contained in “The Better Way” pub- Assembled into the same binder 
lished by the Richfield Oil Corp. of is a second series of booklets, fewe: 
New York. It consists of a set of in number, covering the operation 
booklets encased in a heavy binder in of retail service stations, togethe: 
such a way that each booklet can be with a sales presentation for use by 
detached at will, passed on to others, a distributor’s salesman. 


studicd separately, or filed elsewhere. Few attempts are made in “Th 


Better Way” to answer all of th 
day to day problems of managin; 
an oil-marketing business. Essentia 
PROSPECT CARD objectives are covered, and in broail 


NAME Ex-SELL-ENT TRUCKING CORP * outline, but repeatedly emphasiz: 


STREET 
ADDRESS | 


pod Of Fre ’ dA 


- 
EQUIPMENT 7 


MILES FROM 


F : sitieaigacss aaa 
BULK PLANT 2 GASOLINE ; ae 





throughout is the invitation to “Ca!! 

CITY ; On Richfield”. In fact it appear 
<> ea three times in the section on bul! 
plant operations, once in connectior 


/ 


MONTHLY GALLONS CONTRACT EXPIRES with shipping problems, again in con 


MOTOR OIL yy / nection with product storage, an 
72 3s, (JIE finally on behalf of Richfield’s pain 


RECORD OF CALLS department. 


DATE RESULT OF CALL CALL BACK ON 


2//o SJ, hate 
2/1 /- 


’ S2rvcee , 


3 CouTiact’ Xe 


ripetbianineetaniminanieltitl Step by Step Program 
41-0 P27 2h 


The section on Bulk Plants is 
4 gS . ’ B/ © ¢ 
Iron Sedona nm $24 good illustration of the way in whi 
Ie vf 4/1 attention is focussed on essential 0} 
: ASS erations. Step by step instruction 


‘ > are given for measuring contents « 
Countia<ct —/ 1. 


incoming tank cars, making tempera 
ture corrections and unloading, r 
porting damage, making claims an 
figuring freight rates, followed b 


One section of Richfield’s “The Better Way” is devoted to methods of getting com- this paragraph: 
mercial and farm business and suggests this simple form of prospect card “CALL ON RICHFIELD. On an 
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you get more work out of Mack Trucks 


Built-in durability explains the stand-out performance of 
Mack trucks in-petroleum hauling. G. D. Herman & Sons, 
Inc., Sunoco distributors of Oneida, N.Y., have been opera- 
ting Macks since the early days when they first supplanted 
horse-drawn equipment. They have found through the years 
that a Mack on the job means more work done on the job 


because..we put more work into Macks 


No set of Mack timing gears has 
ever worn out. Mack makes them 
tough by case-hardening, then 
generator grinds the teeth for 
everlasting durability. Mack was 
the first to develop machines 
for generator grinding of helical 
gears. Mackis still the only man- 


ufacturer to use case-hardened, every purpose 


generator-ground timing gears. 
, Inc., Empire State Building, New York 1, 


rk. Factories at Allentown, Pa.; Plainfield, N. J.; 
New Brunswick, N. J.; Long Island City, N. Y. Factory 
branches and dealers in all principal cities for service 


219.1 and parts. In Canada, Mack Trucks of Canada, Ltd, 


SINCE 1900, AMERICA’S HARDEST-WORKING TRUCK 
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points connected with the receiving 
and handling of shipments Richfiel’ 
is ready to provide quick and help 
ful service to distributors. In Rich- 
field’s main office experienced traffic 
men are constantly engaged in deal- 
ing with shipping problems. They 
have at their finger tips information 
on every phase of transporting goods. 
A phone call, wire or letter will bring 
immediate response.” 


Similar suggestions occur through 


out all the sections, ten in number, 
covering the following subjects: 

1. Setting up a distributing opera- 
tion. 

2. Handling bulk 
tions. 


plant opera- 


Promoting plant safety. 
Handling truck operations. 


Using records to control busi- 


Dealing with business problems. 








¥ 


ne 


" The CHOICE of the 


Gig 


OILCO Model 600-A at work! 


—a section of a 30-unit truck loading rack with truck 
alongside receiving quick service. 


Day in and day out, throughout this wide world, Oilco 
loading assemblies are at work, ably performing their 
special tasks for major oil companies. Dome-type Model 
600-A, now widely used, has an extension on the valve 
lever, which regulates the flow close to the discharge end, 
without the loss of flexibility of the sliding sleeve and dip 
pipe. The assembly permits quicker and complete loading 
control, and affords its users numerous other advantages. 


Complete particulars, dimensions and illustrations of 
Model 600-A and all other Oilco loading and unloading 
assemblies are featured in the new 1948 Oilco catalog. Your 
copy will be mailed promptly upon receipt of your request. 


Distributors in all principal cities 


OIL EQUIPMENT MFG. CO., INC. 


3100 Vermont Ave., Louisville, Ky. 
Canadian Representatives: Empire Brass Co., Ltd., London, Ont. 





Developing sales to dealers 

8. Getting commercial and far 
business. 

9. Building business on fuel « 
range oi] and kerosine. 

10. Increasing sales by  buildi: 
up dealer accounts. 


Bookkeeping Forms Illustrated 


The section on business record 
shows how to set up a complete bool 
keeping system for an oil distributio 
business. Appropriate forms are 
lustrated. A following section e1 
titled “Dealing With Business Pro} 
lems” points out the main considera 
tions to be kept in mind in fixin 
a credit policy, handling collections 
kinds of insurance needed, and d: 
tailed instructions for handling gas 
line tax collections. 


A separate section contains a con 
plete cross reference index so tha‘ 
information on any needed subjec’ 
can be readily located. The operatio: 
of a degree-day delivery systen 
for instance, can be found in the i: 
dex under the headings of deliveries 
keep-full, fuel oil and degree-da\ 

The text matter is easy to reac 
Points are frequently summarized i: 
tables, numerous sub-heads are i! 
serted, and illustrations occur 4 
many strategic spots. 


Guiding Factors 


In compiling “The Better Way 
three main ideas were foremost a: 
cording to Ben N. Pollak, sales pr 
motion manager. These were: 


1. Since distributors are Ind: 
pendent business men, the compan) 
can offer suggestions only—it canno: 
control them. 

2. There are many veteran 
timers among the distributors. 

3. There will always be a fe’ 
beginners. 

It was therefore considered neces- 
sary to provide a quick refresh: 
course for the experienced oil ma! 
by devising a well-subdivided, easil) 
read text. At the same time it wa 
important to touch on some of th 
more simple business fundamenta 
for the benefit of newcomers. An 
it was made clear throughout tha’ 
the whole program was in fact 
series of suggestions drawn from a: 
tual experience, offered aS an ai 
for any Richfield distributors wh 
might wish to use them. 


The program has been widely a 
cepted among the company’s distrib 
utors, according to Mr. Pollak, ar 
from time to time they send in f 
additional sections to pass out 1 
their key personnel. The compa! 
feels this continuing interest is e\ 
dence that “The Better Way” ha 
been of some assistance to its Ind 
pendent wholesale outlets. 
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Oil Equals Coal in Providing U.S. with Energy Supply 


53‘, of tota! First, and mos 


time 


These users account for 
energy consumed. 

Dwelling on the of 
closed space heating alone, the Jerse: 
report states that the use of oil 
this purpose has gone up nearly 
in th reaching an ¢ 
timated annual consumption of 
than 320 million bbls. 


In 


Petroleum and natural gas provid- 
ed as much energy in the U. S. in 
1947 as coal did, according to a sur 
vey made by engineers and 
mists of Standard Oil Co. (N. J.}. 
Gas and oil provided 48% of the en 
ergy as did coal with remaining 
1% provided by water power. Char‘ 
shows how has constant- 
ly declined as source of en- 
ergy while petroleum and natural 
gas have steadily gained since 1915 
(See NPN Cover and p. 36, Dec. 17 
1947, for previous story and chart.). 
The Jersey Standard survey show: 
that the U. S. accounted for 45% 
total world energy consumption in 
1947 while Russia, second largest 
user, consumed 11%. 


The statistics show automobiles, 
trucks and busses account for only 
10% of energy consumption, rail- 
roads 117, merchant ships 2% and 
planes less than 1%. Major energy 
consumers include homeowners ani 
apartment dwellers who use energy 
primarily to heat enclosed space. This 
group uses 24% of total energy con- 
sumption and has been turning mor: 
and more to oil. 


lv as needs develop 

important for a long 
the nation’s reserves of 
petroleum; next the 


rude 


to con 


us oil for en natura 


- are 


econo- al lary. re 


fo serves of foreign availabl 


third the 
sources of supply in 


504, are almost inexhaustibi 
past two years, 
natural 


be 1 


more oi] shale and 


coal liquid fuels can rived 
ultimate 


Standat 


nation’s Jersey says these ources 


Jersey 


examining the 
of supply, 
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BOOST BUSINESS 
CUT ELECTRIC BILLS 


Two other classes of energy users 
consist of public utilities, producers 
of electricity and manufactured gas. 
and industrial and miscellaneous. 
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Showing 2 Eight-tube Post-Lites and 4 Half-Lites. 
watts drown out neighbor burning 3700 watts 
descent. 60% increase in business. Name upon 


Complete Line 


FOUR-TUBE 
POST-LITES 


Pos | 2 attr 
—The New "240 watts 
OUTSIDE FLUORESCENTS PosT_Lives 


Good in Zero Weather wines 
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These bright shafts of 3500 
miles away. They dominate 
transients from a distance. Largest, most glamorous 
outside fluorescents built. Substantial. Well engineered 
Beautify locations, lighted or unlighted 


UP TO TEN TIMES MORE USABLE LIGHT 


One 320-watt Post-Llite replaces approximately 1000 
watts of incandescents. Light is glareless—installed at 
working level where light is needed—eliminates costly 
light loss from high-ups. Round globes with 7 sq. ft. of 
reflector surface throw wide light in all directions 
brightens ground area for working efficiency 
greater safety, for good business 


MODERNIZE * BEAUTIFY LOCATIONS 


white lights are t 
inST.LOUIS ... — 
HALF-LITES for Walls 


oo wat 


$69.50 and up 
Write for Catalog 


EASILY INSTALLED 
ON PRESENT POSTS 


HOTEL 


Qyayfair 


tor 


8th & St. Charles 
DOWNTOWN ST. LOUIS AT YOUR DOORSTEP 


Radio in every room at no extra charge 


Rooms from $3.50. Garage Service 


Write for handy rate folder NP 
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See your Electrical Contractor or Write Us 


61 W. Hubbard St., Chicago 10, Ill. 


Established 1911. 37 Years of Guaranteed Service. Supplying over 100,000 leading concerns 
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Independent Expands TBA Program; 
New Distribution Chain Being Set Up 


Commission Agents and Jobbers Authorized as 
Aetna TBA Distributors to Serve 500 Dealers 


By FRANK C. STURTEVANT 
NPN Staff Writer 


Coincidental with the signing of 
a new franchise for a state tire dis- 
tributorship, Aetna Oil Co., an In- 
dependent refiner with head offices in 
Louisville, has launched a new drive 
for TBA business. Convinced that 
the trend of public preference is 
toward the purchase of automotive 
accessories at service stations, the 
Aetna management has decided that 
a full scale aggressive campaign is 
better than half-hearted participa- 
tion, 


Eventually the company hopes 
through its dealers, to offer the sam: 
accessory brands and uniform qual- 
ity of merchandise to all Aetna gaso- 
line users. To accomplish this re- 
sult, its TBA program has two ob- 
jectives: 


1. To provide a convenient and 
reliable source of supply for each 
Aetna service station. 


2. To build a merchandising 
team from which all Aetna serv- 
ice stations could benefit regard- 
less of size or location. 

A TBA distribution 
ing established under which there 
will be 50 Aetna TBA distributors 
serving 500 Aetna dealers. 
Every commission agent or jobber 
has been authorized as an Aetna 
TBA distributor. In those cases 
where a bulk plant is company-oper- 
ated one or more Independent Aetna 
dealers have been appointed as TBA 
distributors. 


chain is be- 


some 


Will Handle Standard Line 


From now on Aetna Oil Co. will 
stock and sell to these TBA dis- 
tributors a standard line of TBA mer- 
chandise. The price structure will 
enable them to compete with auto- 
motive jobbers and tire distributors 
on an even footing and make a com- 
parable profit. All things being 
equal--quality of product, dealer 
prices and delivery service—it is felt 
that the Aetna dealer will buy his 
requirements of TBA merchandise 
from the commission agent or jobber 
who supplies his petroleum products. 


The merchandising assistance 


which Aetna will also provide is ex- 
pected to give the TBA 


distributor 
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Tom Cunningham, TBA sales manager. 
Aetna Oil Co. 


something which his local competi- 
tion does not have. Few, if any, 
local automotive jobbers can offer 
the dealer the services of a man 
thoroughly trained in modern service 
station operation and merchandising. 
Drawing on a new crew of Aetna 
sales promotion men, there is to be 
at least one of these specialists avail- 
able to dealers in each of Aetna’s 
five sales divisions. 


In addition, the manufacturers of 
the products offered in this program 
will make available to Aetna dis- 
tributors and dealers the services of 
their own merchandising’ experts. 
They will assist in holding dealer 
meetings and make direct contacts 
as well. 


Backing up the program, the Aet- 
na sales promotion department will 
organize and control the flow of the 
various advertising and display ma- 
terials offered by the manufacturers 
into a co-ordinated monthly promo- 
tional campaign in which all deal- 
ers may participate. The depart- 
ment also will assemble and pro- 
vide for every Aetna dealer a com- 
plete set of catalogs, price lists, spe- 
cification charts and other pertinent 








information covering the 
offered in the TBA line. 
The new Aetna TBA line will con- 
tain only top quality merchandise, 
many of the items being nationally 
advertised brands. Thus everything 
in the line can be sold at regular 
retail prices by all dealers, and it will 
not be necessary for them to giv: 


products 


away their profits in the form oi 
price cutting to meet chain store 
competition. 


TBA Items Listed 


Typical items in the line are: 
Kelly Springfield tires and tubes 
Kelly Springfield fan belts and 
radiator hose. 

Kelly Springfield tire 
terials. 

Aetna batteries. 

Auto-Lite spark plugs and battery 
cables. 

Westinghouse 
beam units. 

Fram oil 
tridges. 

Scott Atwater automotive jacks. 

Anco wiper blades and arms. 

Norway lighting equipment. 

Norway radiator compounds. 

The new TBA program was ol 
ficially inaugurated at a meeting for 
commission agents and jobbers held 
at the Seelbach Hotel in Louisville 
in June. It was preceded the night 
before by a dinner and a bus trip 
through the Aetna refinery. Th 
meeting was conducted by Tom Cun- 
ningham, manager of TBA sales for 
Aetna, while guest speakers were 
H. Gauger, Battery Mfg. Co.; Frank 
C. Meehling, Auto-Lite; Stan Lowe 
Anco; Marion Powers, Kelly Spring- 
field; and Clem Hannam, Kelly- 
Springfield. 


repair ma- 


bulbs and_e sealed 


filters and filter car- 


Subsequently a series of eight deal- 
er meetings were held throughout the 
sales territory to which all Aetna 
dealers were invited and at which 
the full TBA line was shown, fol- 
lowed by a general discussion of how 
dealers could profit by participation 
in the program. 


Make Personal Calls 


Dealer meetings were immediately 
followed up by a personal visit to 
each of the TBA distributors by an 
Aetna sales department representa- 
tive, a man from the TBA depart- 
ment and a Kelly-Springfield repre- 
sentative. The purpose of the per- 
sonal visit was to make sure that 
each distributor was thoroughly fa- 
miliar with his part in all phases 
of the program. 

Of the 50 TBA distributors estab 


lished by Aetna, almost 100% co- 
operation was secured. The only 
partial exceptions were two which 


already had established themselves 
as tire distributors for other tir 
companies, and the company did not 
disturb these long standing relations 
Reports from the field as well as 
sales results indicate that Aetna 
dealers needed this program and ar 
accepting it wholeheartedly. 
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Hose made of Neoprene sets all-time 
service record for oil refining company! 


Dock loading hose with Neoprene tube delivered 
11,000 pumping hours in 7 years of service on docks 
of The Atlantic Refining Company, Port Arthur, Texas. 


4 

Back in 1937, major rubber companies were R Pa Z VVYAAZ 
just beginning to market smooth-bore neo- y 

prene dock-loading hose. One of the first . 
installations of this type of hose was made : B 
on the dock of The Atlantic Refining Com- 4\\ YZ 
pany in Port Arthur, Texas. When the hose 
was finally removed in 1944, it had handled 
millions and millions of gallons of oil—had 
set a new company record for continuous 
service. And much of the credit goes to the 
tough, durable tube of Du Pont neoprene. 



































Constant exposure to gasoline and fur- 
nace oil had little effect on neoprene. As a 
result, the hose didn’t crack or develop 
soft, mushy spots. That’s why any oil hose 
made with neoprene gives such outstanding 
service ...even on the toughest jobs. 








So when you’ re buying hose, ask your sup- 
plier for hose made with Du Pont neoprene. 
You'll find that neoprene, in any well-con- 
structed hose, assures long, economical life. 


FREE! THE NEOPRENE NOTEBOOK— 
Interesting stories ...new, unusual 
applications of neoprene. Write. . . 
E. I. du Pont de Nemours & Co. 
(Inc.), Rubber Chemicals Division 
U-10, Wilmington 98, Delaware. 
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Independent Oil Compounders Call 


For Fair Trade Practices at Meeting 


Association Holds First Annual Convention: Starts 
Move to Capture Farm Trade with Training Program 


By LEONARD CASTLE 
NPN Staff Writer 


CHICAGO--A _ resolution calling 
for fair trade practices throughout 
the petroleum industry was adopted 
by the Independent Oil Compounders 
Assn. at its first annual convention 
here Oct. 4 and 5. 


The resolution said: 


“Be It Resolved, that this associa- 
tion will practice and encourage fair 
trade practices and policies through- 
out the entire petroleum industry. 
This organization also pledges itself 
to work with any other segment of 
the petroleum industry toward this 
end.” 

The association, which was organ- 
ized in St. Louis last May, instructed 
its Committee on Fair Trade Prac- 
tices to make a comprehensive study 
of such subjects as automobile manu- 
facturers specifications on lube oil 
and greases, unfair trade practices 
generally and tie-in sales specifically, 


and divorcement of production, refin- 
ing and marketing branches of the 
petroleum industry. 

During its meeting, the associa- 
tion also: 

1. Ratified its constitution and by- 
laws, providing for three types of 
membership—active, associate and 
sponsored. 

2. Decided to intensify, through 
a co-operative advertising and educa- 
tion campaign, its efforts to capture 
the farm market on lubricating oils 
and greases. 

3. Heard F. J. 
Rohm & Haas Co., Philadelphia, at- 
tack ‘“‘tundue concentration of eco- 
nomic power in the oil industry.” 


4. Heard Ray Shaw, president of 


the Chek-Chart Corp., Chicago, state 
that greater standardization of lubri- 
cating oils and greases by car manu- 
facturers is needed. 

At the convention's close, the asso- 
ciation had 31 active members—all 
Independent compounders and mar- 


tarig, attorney for 


keters of lubricating oils and greases 
The by-laws provide that active mem 
bers shall be firms who are non-re 
fining oil compounders. Associat: 
memberships are open to such allied 
businesses as Independent refiners 
and suppliers. Sponsored member 
ships are additional members of a 
firm belonging to the association. 
Bid for Farm Business 

In determining to make greater 
efforts to capture the farm trade 
the members, in general discussion 
recognized this as their No. 1 market 
opportunity and decided to sponsor 
an extensive farm training progran 
for their dealers. 

The discussion brought out that th: 
farm population forms a rich poten 
tial market for lubricating oils and 
greases because a majority of the 
farmers are not properly trained ir 
the care and treatment of thei: 
equipment. It was pointed out that 
mortality of farm equipment is th 
highest in the nation and one phas« 
of the association’s educational pro 
gram will be to instruct the farmers 
how to care for their machinery. 

Mr. Rarig, who served for six years 
as special assistant to the U. S. At 
torney General and from 1944 to 1946 
was head of the antitrust division of 
the Justice Department in Los An 
geles, discussed ‘“‘a tendency toward 
bigness” in business generally, “which 
may, in some instances, be motivated 
by a desire tc get out from under the 
exacting demands of competition.” 

“The disparity between the giants 


L. F. Paape of Milwaukee, (far right) who was re-elected president of the Independent Oil Compounders Assn., confers wit! 


group of new directors. They are (left to right) Harold J. Hlavka. 
Minot, N. D.; E. G. Graham, Houston, 
on p. 47. 


Rockford, Ill., association treasurer; J. D. Coughlin 
d Kenneth E. Lemons, Indianapolis. Other directors are shown in photograph 
Not pictured are Paul J. Urbanek, Golden West Petroleum Co., Salina, Kan.; C. J. Cramer, Refiners Marketin: 


Co., Ltd., Los Angeles; Arthur B. Gardner, United Oil Co., Inc., Baltimore, also directors 
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OIL JOBBERS HAVE BEEN 
DOING A LOT OF THINKING: 


EVICTIONS HAPPEN IN THE OIL BUSINESS TOO 

- unexpected evictions and displacements of oil 
brands upon which the jobber has spent years of 
time, money and effort. 

The evictions may be due to unforeseen changes 
in production, marketing, transportation or other un- 
avoidable causes, but the unfortunate jobber finds 
himself in a bad spot. _ Wiig 

Safe and secure as the man who owns his own 
home, is the marketer who owns an oil brand of his 
own, a brand which no one can take away from 
him, a brand which is proof against eviction and 
displacement. 

More and more jobbers are thinking that it is a 
mighty comfortable feeling to own and control at least 
one brand of oil that is his own. What's more, an oil 


of your own, like your own child, gives yqu far more 


incentive, enthusiasm and permanent satisfaction... 
you plan bigger and better things for your own child. 

For more than 60 years, Canfield has provided oil 
marketers with popular priced, top value and top 
quality motor oils worthy of carrying their names... 
worthy of their all-out selling effort. 

If you buy oil in carload lots, it will pay you to 
push a brand of your own over your own name. 


Mail the coupon for further particulars. 
3 GRADES READY FOR YOUR NAME! 


(_} A TOP-FLIGHT PREMIUM GRADE solvent extrqgved, additive type 
motor oil .. . one of the very finest ultra-modern lubricants for today's 
high-powered, high-speed engines. ~ ‘ 

| A FINE PURE PARAFFIN QIL refined from exceptionally high grade, 
selected crude... tried igind proven iff ‘Thillions of miles of safe, sure 
and economical lubrication in thousands of ca¥s, trucks and tractors 


] AN ECONOMICAL OIL for those motorists, truckers and farmers 
who want a dependable oil at a low price. . 


fréygf 00 % virgin crude. 


. a big valve oil, refined 


We are interested in establishing our own private 


CANFIELD OIL COMPANY 


l 
1 | brand. Please send further particulars. 191 
General Offices: CLEVELAND 4, OHIO — [| you gpand | | Company 
4 
: Plants: CORAOPOLIS, PA., CLEVELAND, OHIO | debe 
JERSEY CITY, N. J. “MOTOR Olt} | 
1c See | By 
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e In bulk plants — on tank trucks — in service stations — wherever you're 
interested in positive control and maximum flow 


Milvaco Valves and 
Nozzles can cut costs by cutting unloading time. 


All Milvaco Valves and Nozzles are designed and engineered to help 
you get rid of that load — to move more liquids in less time! And, for 
heavy-duty operations, there’s Milvaco’s special line of big 4-inch valves 

man-sized valves that do a man-sized job without penalty of extra weight. 
Made of Milvaloy, they weigh only one-third as much as valves of bronze 


or iron, yet set new standards for speed and rugged reliability. 


Your nearby Milvaco representative is readily at your service! 


MILVACO 


MILWAUKEE VALVE COMPANY -¢« Milwaukee 7, Wisconsin 











ol Washins 


oly mpa 


State 


gute 









UNION 
PACIFIC 


Mon C. Wallgren 


* One of a series of ad- 
vertisements based on 
industrial opportunities 
in the states served by 
Union Pacific Railroad, 





Unite with Union Pacific in selecting sites and seeking new markets in California, Colorado, Idaho, 


Kansas, Montana, Nebraska, Nevada, Oregon, Utah, Washington, Wyoming. 


*Address Industrial Department, Union Pacific Railroad 


Omaha 2, Nebraska 


UNION PACIFIC RAILROAD 


Koad of The Lily <Siibaaeuens 
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Compounders’ Meeting 











Part of newly elected board of directors of Independent Oil Compounders Assn. chat about convention activities. They 
are (left to right) John Papple, St. Paul, Minn.; Jack C. Nourse, Kansas City. Mo.; C. F. Battenfeld, Detroit: Fred H. Helling. 
Kansas City, Kan., association vice president: and Elmer J. Keitel Jr., St. Lonis 


of American industry and the indi- company which owns the transpor- $3,000 at no interest to finance a new 
vidual proprietors almost defies de- tation company which buys _lubri- lubritorium, he may not get his oil 
scription,” Mr. Rarig said. ‘Vertical cants, then the Independent may not in Joe’s Independent station 

integration of large oil companies, even be asked to bid on this transpor- “There is no need to tell you what 
giving individual companies a large tation company’s business. undue concentration of economic 
measure of control over virtually “If the Independent cannot afford power in the oil industry would mean 
every aspect of the oil industry from to accompany a sales contract with to you,” Mr.-Rarig said. “Arbitrary 
lrilling crude to lubricating the fam- a free painting and maintenance con- power-that is power free from the 
ily car; the horizontal expansion of tract, he may lose a sale to an au- check of the kind of competition that 
this vertical giant into tires, batteries tomobile dealer. If he can’t loan Joe prevails in a market of small pro 


and accessories, and into ownership 

of trucking, bus and other transpor- 

tation concerns, would represent, for 

example, a tremendous concentration 

of economic power. Not even the 

ruler of such an empire could pos- 

sibly argue that such power makes 

for a healthy competitive situation. 

To the extent that the tendency to- 

ward such cencentration goes on un- 

checked, the freedom of the small In- 

dependent is reduced. , ; 

Discussing con- 

“If a large producer, or several vention activities 

large producers, are so big a factor are J. A. Welch. 

in the market that by raising their Beck intend, Mi. 

prices on oil they can influence the , 

market price upward, then the fate and Dan T. Riley. 


of the small consumer who does not Burlington. la. 
have corresponding purchasing power Both were elected 
is, to that extent, in the hands of the to the board of 
big producer,” Mr. Rarig declared. directors 


“If the big seller of lubricating oils 
also sells gasoline, tires, accessories, 
ete., he can set a price on oil prod- 
ucts which may have little relation 
to the costs of the Independent oil 
producer. 


“If the large producer of oil prod- 
ucts owns a big share of the holding 
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ducers and small consumers—threat- 
ens your freedom to the extent that 
it is immune to the forces of com- 
petition which govern you. 


Likened to Federal Control 


“This kind of economic power is 
too much like economic power in gov- 
ernment. If the price of crude oil 
was fixed, I don’t think it would 
make much difference to you whether 
it was fixed by the corporate execu- 
tives of a few big companies or by 
the political executives of a big gov- 





ernment department. In the long 
run, it isn’t who wields arbitrary 
power that is important to the In- 
dependent; it is the existence of pow- 
er free from the salutary influence 
of competition that threatens the 
freedom and life of the Independent.” 

Mr. Rarig said the answer to this 
tendency toward bigness is the Inde- 
pendent business wan, assisted by the 
antitrust division and the Federal 
Trade Commission. 

“In enforcing the antitrust and the 
Federal Trade Commission acts, 
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conveniently located. 


time or disappointed customers. 


in equipment plus service facilities. 


aud tt ¢s backed up with 
COAST-TO-COAST SERVICE 


A consideration of prime importance when purchasing any type of 
mechanical equipment is the availability of dependable service facilities, 


Genuine Parts Tools and Equipment 
Loaner Pumps —-Mechanics trained in the manufacturer's Service School 
...all are available to users of Lincoln Lubricating Equipment at over 
300 Authorized Lincoln Wholesalers. Loaner Pumps and Guns also can be 
provided for your use by more than 800 additional wholesalers, when it is 
necessary to send your equipment in for adjustment or repair. No lost 


Select Lincoln Lubricating Equipment, and be sure of getting the finest 
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designed to speed repair work 


» » peal A 


LINCOLN ENGINEERING COMPANY 


Leaders in Lubricating Equipment fora Quarter Century 
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WALL BATTERY 
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SQUARE SLEEVE CABINET UNITS 


St. LOUIS 20 moO 
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MASTERLUBER 





they at least inhibit the growt 
of economic power to the extent tha 
judicial decree will permit,” he sai 
“and I am sure that their mere exist 
ence keeps raw materials flowing 
small competitors of big supplie: 
They challenge full line forcing ar 
exclusive dealer contract and ha» 
broken up combinations in restraint 
of trade in many industries.” 


Standardization Needed 


In discussing the need for stan 
ardization of lubricating oils ar 
greases by automobile producers, M 
Shaw said that “the composite recon 
mendations cf manufacturers mus 
be brought within the reasonab! 
limitations of the average lubricatio: 
department. Otherwise, everybod 
will suffer.” 

Mr. Shaw said that he foresaw, i: 
due time, “a meeting of men an 
minds in the automotive and oil in 
dustries which will bring about th: 
higher degree of standardization s: 
urgently needed if we are to retair 
the respect and co-operation of th« 
man in the lubrication department 

“IT am sure you will understand 
that we do not, in this movement of 
ours, advocate the sacrifice of on 
iota of safety,” Mr. Shaw said. “Ws 
realize that a car design may em 
body certain engineering features 
which call for definite and uncom 
promising lubrication recommenda- 
tions. But there are many, many 
points on which a compromise can be 
effected with complete safety—-many 
many differences that can be ironed 
out through co-operation. 

“Through greater standardization 
we also recognize a fundamental fact 
that must be forever kept in mind 
If we expect lubrication recommen 
dations to be observed, we must kee} 
their observance within the physical 
and mental limitations of the men 
who do the work—limitations of 
stocks, space, equipment and abilit) 
to understand conflicting and con 
fusing instructions. 

“Your own stake in the movement 
seems to be twofold: First and fore 
most, its success means greater as 
surance of proper application—a 
must if the care and skill you put 
into your product is to be translated 
into protection. 

“Secondly—and also important 
any reduction effected in the nun 
ber of lubricant types and grades r 
quired for automotive lubrication wil 
reflect itself in your own profit 
Through such reduction, you simplif 
your problems of procurement, man! 
facture and inventory and cut tl) 
cost of production. Primarily, ho‘ 
ever, the cause merits your supp 
because it serves the interest of t 
public—a fine old American pract 
that accounts for much of the s! 
cess of the American system,” M 
Shaw concluded. 
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NOW! ...GASOLINE PUMP HOSE 
CAN BE ATTACHED OR RE-ATTACHED 
IN A FEW MINUTES... BY ANYONE! 


Seamer PERM-A-TACHABLE 
ag SURYA ee 





ELIMINATES expensive 
repair and replacement " 
charges. \ ' — = | Attach 
\ + a recep- 
. " tacle to 
pump or 
ey +4, ne 
iT eMel-leloliels 
on hose. 





ES Kat 
ey. - 
ald \ * , 


PREVENTS pumps being 
out of service for hose 
repairs! 


a 





Insert 

hose in- 
to recep- 
tacle and 
turn adap- 
tor. 


No longer do you have to throw avn hat broken hose. With PERM-A- 
TACHABLE couplings you simply cut off the broken portion and put the. 
pump back in operation in a matter of minutes. No gaskets, packing, \ 
shellac, nor special tools are needed. ‘ 

PERM-A-TACHABLE couplings become a permanent fixture on each ‘* 
pump so equipped . . . permitting the purchase of hose in convenient, . Ee Tighten 
economical, reel-lengths, uncoupled. The receptacle is designed to last 
the life of the pump and may remain permanently attached to pump or 
nozzle . . . facilitating easy repairs or replacements and ending your 
hose coupling problems. Keeps pumps working FULL TIME... ALL THE 
TIME. No lost time, lost sales or lost profits because of idle pumps. 

Trade acceptance is daily proving the value of PERM-A-TACHABLE 
couplings fo the oil industry. 


into a 
securely 
locked posi- 
tion. 


See your nearest Oil Equipment Distributor 


i or communicate with us direct. 
ever} RICHMOND OIL EQUIPMENT CO., Inc. 
De A - 


“A Quarter Century of Service to the Petroleum Industry"’ 
1419-21-23 EAST MAIN STREET RICHMOND 19, VIRGINIA 
© 1948 
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AIR ELIMINATOR 
Designed to handle f 
normal pump pre ] 
trainer and bottom inlet 








STREAMLINED FAUCET 


* New T-6 Truck Meter meets your demands for a 
60 GPM Meter for Pump Operated Trucks 


Tank Truck operators will welcome the T-6, new- 
est addition to the quality line of Smith Meters. 
The T-6 brings you THE EXACT SIZE METER 
YOU HAVE DEMANDED TO FIT TRUCK PUMP 
CAPACITIES plus all the other features which 
have been proven by years of dependable opera- 
tion of other model Smith Meters. 

Because of ‘Unitized Construction” all Smith 
Meters are easily arranged to fit your instal- 


we WY 


lation. You make your own selection of com- 
ponents. Choice of different counter and printer 
combinations. Variable inlet and outlet fittings. 
Meters can be changed from Right to Left Hand 
or Left to Right Hand. You get a compact instal- 
lation with fast, accurate service. For specifica- 
tions, complete information, ask for new Truck 


Meter Bulletin No. 150. 


oo © 


Install to your convenience! Four basic positions permit numerous mounting arrangements. 


SMITH METER COMPANY 


SUBSIDIARY OF A. O. SMITH CORPORATION 


FACTORY —5743 SMITHWAY, LOS ANGELES 22, CALIF. 
Soles Offices: NEW YORK, CHICAGO, HOUSTON, LOS ANGELES. 
In Canada: TORONTO, VANCOUVER. International Division, 


MILWAUKEE 1 


METER of me 


REeVTetCeT ICs 


« WISC. tocol Agents in All Principal Cities 
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Economist Charts Plan to Study Effects of Weather on 
Oil Demand as Important Key to Supply-Demand Balance 


Colder-Than-Normal First Quarter Boosted Call for ly significant when compared with 

nb the first quarter 1946 analysis, dur 
Distillates by 230 Million Gallons, McIntosh Says ing which milder-than-normal weath 
er resulted in a consumption saving 
of distillate fuel oil of 91,000 bd 
(See Table 1 for complete quarterly 


By NPN Staff Writer winter succeeding a warm one,” he breakdown on consumption of kero 
<4 warns, “will falsely exaggerate the sine, distillate and residual fuel oils 
The oil industry will watch the upward trend of demand. In order to crude and all products. ) 
weather more closely during this study the true trends of fuel con- 
coming winter than ever before in its sumption and to project them into How It Is Done 
history. Until a year ago, marketers the future, it has become essential 
were interested in local temperatures to consider weather as an important Sriefly, here is the manner in 
and their effect upon the degree day factor and to calculate its effect on which Mr. McIntosh arrives at his 
records of individual customers. But the past consumption.” estimates for weather-effected con- 
now, with supply and demand in such The startling overconsumption fig- sumption: 
close balance, weather on a national ure for first quarter 1948 is especial- Through use of annual and month 
basis can make the difference be- 
— ree and surplus. Table | 
- Cae Oy 4S. 2. Sen, Soreny- Over-Consumption (+) or Savings (—) Reflected in Actual Daily 
acuum chief economist, show that ° 
ei Gn Cis. cand tk Ohtiee Mn Demand from Which Normal Demand Can Be Calculated 
latest report on the effects of weath- (Summary of East Coast, Central and Pacific Areas Only) 
er on consumption of petroleum prod- (Thous. hia. 
ucts indicates that in the first quar- Daily) Ist Quarter 2nd Quarter Sed Quarter ith Quarter Veur 
ter of 1948 civilian consumption of Kerosine 
distillate fuel oil was increased 67,000 1946 S74 3.3 1s 2h 174 
b/d as a result of colder-than-normal ed Ce 4 4 ' ' 
weather. This 67,000 b/d which is . 
equivalent to 230 million gals. for Distillate 
the three-month period, was in ad- on = —¢- ap — 


dition to the increase resulting from 194s 670 13.0 
stepped up installations of oil burn- 
ing equipment. (See NPN April 21, 


Residual 


1446 a 4 »4 4 , ' 
page 28 for previous report by Mr. 1947 “Os 2.0 bs 7 
McIntosh. } 1948 21.0 2.0 
Total Kerosine, Distillate A Kesidual Fuel Oils 
Needed to Study Trends 1946 158.8 12.4 10.3 
1947 10.2 » os 20.2 
Intensive study of national weather L948 109.0 22.0 
and its relation to consumption of Net Civilian U.S. Consumption of Kerosine A Fuel Otbs 
petroleum products is relatively new, 1946 2.469 1,848 1,662 24 Ww 
and Mr. McIntosh points out that ied “or oo — — ' 
‘refinements probably can and should ines 
be made from time to time,” but the ' % Cee Same Were 
446 6.4 0.7 oe 


problem has become so important 1947 0.3 0.5 14) 2 
that the efforts to find an approxi- 194% 3D 1.0 
nate answer cannot await statistical 


a S Net Civilian UU. s. Consumption of Crude & All Products 
perfection. As an example of ele- 


1446 1.702 1.616 i540 ie 
nents to be considered, he says, the 1947 414 », OS4 081 H4 
> - a 1448 » 761 584 
‘tfects of wind have not as yet been 
‘alculated and those effects may be ‘, Distortion from Weather 
onsiderable. 14 34 0 0.2 , ' 
14946 0.2 + 0.2 “4 ‘ie 
“A situation like that existing dur- 1948 1.9 ache 
ng the past two years with a cold We believe ti umn ee regior ht , 
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Fast delivery is important, too! 


You'll make more “calls” per day 
with Hewitt Fuel Oil Hose 


Speed counts in all phases of petro- 
leum handling—especially in retail 
delivery. 

That’s why progressive fuel oil 
operators specify Hewitt Fuel Oil 
Hose. It’s built for fast delivery! 
You'll like the way your fuel oil or 
distillates flow smoothly and quickly 
through the internal tube of this 
hose. It’s a superhighway that does 
not flake, does not discolor, and 
does not swell in service. It’s oil- 
resisting! 

You'll like the rugged flexible con- 
struction of this hose, too. For 
Hewitt Fuel Oil Hose is constructed 


to ward off deteriorating effects of 


oil and gasoline. It’s built to with- 
stand rugged use and to resist ab- 
rasion. It’s designed to give you the 
easiest handling possible for your 
petroleum products. . . with utmost 
speed. 

A non-marking, tan-covered special 
purpose cover encloses a tough car- 


HEWITT-ROBINS | 
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cass of three-braid, high-tensile cot- 
ton cord, with embedded static wire. 
For truck-to-home, truck -to-air- 
plane, truck-to-boat—for all truck- 
to-tank delivery service—Hewitt 
Fuel Oil and Distillate Hose will 
enable you to make more calls per 
day ... to make more profits. 

For details see your Hewitt distrib- 
utor listed in the classified pages of 
your telephone directory. Or write 
to Hewitt Rubber Division, 240 
Kensington Avenue, Buffalo 5, N.Y. 


HEWITT 


Fuel Oil and 
Distillate Hose 





HEWITT RUBBER DIVISION 
INDUSTRIAL HOSE e BELTING © PACKING 


at 


- 


®o 
®poe” 





WHY YOU AND YOUR DRIVERS 
WILL LIKE 
HEWITT FUEL OIL HOSE 


1 Lightweight—Easily handled. 
Special construction gives you a hose 
that is light in weight, easy to handle, 
easy to guide, and easy to pull. 


2. Flexible—Easily reeled. Pliable 
tube and carcass permits hose to reel 
up quickly. It resists kinking, crushing 
and flattening. 


3. Tan Colored—Will not mark. 
Tough cover withstands weathering . . 

resists abrasion . will not smudge 
walks, driveways, buildings, boat decks, 
or airplane wings. 


4. Smooth Bore—Fast delivery. 
Smooth internal bore will not flake and 
will not swell to restrict flow. 


5. Long Continuous Lengths. Fo 
pressure delivery. Sizes 1", 114” and 
114” 1.D. available in long lengths. 


INCORPORATED 
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Excludes 4,000,000 barrels (11,000 B/D, 
31 Fuel Oil used for Range O.1 

Figures from NATIONAL PETROLEUM News 
ine 11, 1947 
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were analyzed by end use in the 
same manner as were distillates. This 
indicated that only about 12.6% of 
1946 residual oil consumption was 


Fuel Oil Section 
ly figures from the Bureau of Mines, Supplementary Table 2 
ee eee Seen eee ae Estimated U. S. Civilian Consumption of Distillate Fuel Oils by Use 
veys, total consumption of petroleum 
products is broken down into various 1946 and 1947 
uses. Analysis of the use figures then 1946 Annual 1947 Annual 
determines the percentage of total rng ——— ee 
consumption that is used for heating _ — a x as vr 
purposes and, therefore, controlled ; = ; ae 
by weather. Finally the information — Ra!!reads oS ees by Doreen of Mics 
is correlated with weather data to siisacae — - 2100 8633 amen cote ef eames Gs “benhets 
determine finai total of weather-in- ai for foreign trade’’ shown by Bu 
fluenced consumption, using 65° F. reau of Mines 
as the temperature at which heat is Gas Plants 618s 17 7,000 19 3ased on gain in consumption 
required. ee a ae " see for it 
Mr. McIntosh uses 1946 as his base ee ee ee 1393 12 5.380 15 Bureau of Mines indicated demand 
year for determining product use Smelting. Mining & 
data, since that is the first postwar Manufacturing 21,317 s 21.000 60 Correlation with FRB product 
year for which accurate annual con- soe a ee ee 
sumption data is available from the 
Bureau of Mines. This use data is U, S. Government “ 7 ree ; 
then projected into other periods cor- enstipomap cts spies re : Se ee 
relating consumption with other = ey “en ; — ph cessrennlncchgasniin: ae 
known factors, such as number of aig One ae a” eee Se wegen mgr ‘cana aad 
burners and space heaters, industrial for decreasing unit consumptior 
production, personal income and ee 
numbers of tractors and Diesel pow- uses 
ered units. All individual uses fore- #1 Range Oi! % 45 o4 9 000 24 Trend analys 
cast by correlation technique are to- eT ee 18.647 - 19.000 52 iii senteniaie 
taled and compared with total con- 
sumption reports from the Bureau of 
Mines. Differences, if any, are pro- Total 234,797 643 291,500 799 
rated among the various calculated 
uses. Memorandum: 
Part Affected by Weather 
Kerosine riguring More Difficult Railroads (Passenger Diesels 
for Heat) 1,45 i 2.043 6 Represents 8.3% of total railroad 
In determining percentage of kero- use. Table 2 
sine effected by weather, Mr. MclIn- Gas Enrichment O/ls 1,733 D 1,961 Represents 28% of total gas et 
tosh was troubled with limited in- ey ee eee 
formation on kerosine use, but man- Oil Company Use 1,606 1 1,700 b Represents 85% of total oil con 
aged to arrive at a reasonably ac- as - ar ' ott “ke 
- . . Heating Oils 121,241 331 160,250 30 Represents 85 of total heating 
curate estimate by eliminating those oil 
uses definitely not weather-affected #1 Range Oil for Heat 1.230 12 +500 12 Represents about half of total 21 
and for which the most accurate rec- fuel oil sold for range oil 
ords exist. He deduces that 57% of 
kerosine use is affected by weather. Total Aftected 130.268 356 170.454 467 
(See Supplementary Table 1 for 1947 : , 
breakdown on kerosine uses.) yee ee nae os 
Although much more information 
on consumption of distillate fuel oil Combined uses are reported by Bureau of Mines; the breakdown was obtained from Americar 
than on kerosine is obtainable, an- — 
alysis of the percentage of distillate 
affected by weather was made diffi- used for heating and, therefore, in 
Supplementary Table 1 cult by the fact that many users fluenced by weather. In 1947, this 
Esti ted U. S. Civili _—_— rely on distillate for both heating and expanded slightly to 13.5% 
ae “ -o& WVn oe non-heating purposes. Even the heat- The 1947 usages of residuals were 
sumption of Kerosine by Use ing percentage reported had to be determined by the same general pro- 
1947 further broken down, for Mr. MclIn- cedure as were used for distillates 
| eile iniiiniiiie tosh learned that only about 85% of In some cases, actual or approximate 
(Thous. (Thous. the total distillate heating oils re- consumption was obtained from Bu- 
_ aieeien a Bbls.) B/D) ported during the year 1947 as “‘heat- reau of Mines records or . othe 
eneten Maal 7.000 - ing oils” is influenced by weather, sources. Where this type of informa- 
Cooking 16,000 4 with the other portion going toward tion was not available, consumption 
ae Curing pon = water heating or being transferred was estimated from numbers of con- 
Water Heating 8,500 23 to other non-weathercontrolled uses. suming devices, the Federal Reserve 
Miscellaneous 3.000 9 (See Supplementary Table 2 to see 3oard industrial production index o1 
iin senile re how weather-effected percentages other indices that correlate well with 
ss were determined for 1946—-55.5% consumption. (These methods are 
ary ~ etm naan a and 1947—-58.5%.) outlined in Supplementary Table 3 
aie ie ae ie The 1946 Bureau of Mines report for each major use of residual fuel 
Pr~ <a ES aaa 277 of shipments of residual fuel oils oil). 


For his particular 
McIntosh divides the country into 
four main areas: East Coast, Cen- 
tral (including Rocky Mountain), Pa- 
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purposes, Mr 
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plotted. Weighting used attempts t 
‘ —* . ‘ . cover the areas surrounding the cit 
Estimated U. S. Civilian Consumption of Residual Oils by Use ies and of the same temperatur 

1946 and 1947 zone. These weightings are change 
every few years, but in Supplemen 


Supplementary Table 3 





1946 Annual 1947 Annual ; 
Consumption Consumption Method of Projecting tary Table 4 are shown the weight 
Thous. Thous. Thous. Thous. 1947 Consumption : ; a 
Use Bbis. B/D Bbis. B/D ings used lately by Mr. MclIntos! 
for the “East Coast’’. 
Ra ad 100.305 975 O8.915 271 icc records for Class I Railroads 
quoted by Bureau of Mines Other areas are handled in a lik: 
Vessel SS,1S5 242 100,200 274 3ased on Bureau of Mines indi manner. It is expected that weight 
cated demand fer ‘‘foreign bunk : » wi . einen , rear bas 
ers and change in the FRB pro ings will be changed next year base 
duction index upon consumption reported by state 
Ga Plants 19,217 52 24,214 66 Based on gain in consumption of for 1946-47. 
manufactured gas adjusted for in 
creased gas enrichment . : 2a : 74” 
Seacemag hs ie Below Normal in ’46, Above in °47 
Electric Power Plants 31.704 R7 4 420 104 Zureau of Mines indicated demand 
Smelting, Mining & It was found that temperature i 
Manufacturing 95,177 261 100,375 275 Correlation with FRB production the U. S., as measured in weighte: 
ndex showed gain in con ‘ ; 
sumption for every. 1 gain it degree days, was 89.20% of norma 
the index in 1946 and 100.94% of normal ir 
Oil Compar Use 4,357 148 57.400 157 Correlated with crude runs to stills 1947, meaning that it was quit 
leating O 19.734 137 59,775 165 Trends of consumption analyzed warm in 1946 and slightly cold i: 
Assumptions made anne wate 1947 on an annual basis. Quarter] 
ver of burners in use with adjust * “ - nee 
ments for availability of product deviations in. 1947, however, wer 
Miscellaneot 5,028 14 ATS 15 rrend analysis quite large. 
Once deviations from normal ar 
ta 143,707 1,216 3,27 332 
me Se es determined, it is then possible t 
Memorandum: Part obtain the quantities of heating oil 
Risenes ty Weather that would have been consumed it 
Railroad S324 23 S030 2” Kepresents 8.3 of total R.R. use normal weather by dividing total con 
Enrichment Oils 5,213 14 6,780 Is Represents 28% of total gas er sumption by the weighted tempera 
richment oils . ‘ 
eee ture index. 
feating O 12,274 116 DOSOg 140 Represents S85 of total heating 
oils The degree day index for weather: 
adjustments can be kept up-to-dat: 
ital Affected 55,816 153 65,619 180 as rapidly as consumption figures 
f Total Use 12.6 13.5 ie ‘ 7 a 
are available, thus it is possible to 
produce current monthly or quarter 
ly adjusted consumption figures 
Combined uses are reported by Bureau of Mines; the breakdown was obtained from Americar bearing in mind that adjustments 
Associatior . 
must be made for changes in con 
sumer and dealer inventories to a1 
. " = , rive at total consumption. In Sup 
cific, and South Central, the latter, that differences for each city can , t Tabl " h } . 
; ane ¢ ylementary able 5 is shown how 
however, he does not attempt to ad- be readily developed. These differ- I J ti 
ane coe : over-consumption or savings. ar 
just for weather conditions because ences give a true measure of weath- ie : 6 
; ; computed for the first two quarters 
of the small quantities involved. er warmer or colder than normal. . “ : 
of 1948 on the East Coast. 
es In order to get an average weather 
Keports from 37 Cities Used condition for an area such as ‘East (Mr. MeIntosh and Socony-Va: 
Thirty-seven key cities are used Coast” the degree days for each of uum will furnish a copy of his con 
by Mr. McIntosh for his weather the cities in the area are weighed by plete report to any NPN reader wh 
analysis. The weather bureau  pub- their relative importance to the to- wants it. Address requests for ‘“M« 
lishes current degree day readings tal consumption for the entire area. Intosh Weather Study” to Publicit 
for these cities, and normal or av- Weather maps are studied and state Department, Socony-Vacuum Oil C 
erage figures are also available, so consumptions of heating oils are 26 Broadway, New York 4, N. Y.) 
’ 
Supplementary Table 4 Supplementary Table 5 
—— seine Calculation of Over-Consumption or Savings of 
Annual Degree Day x Distillate Fuel Oils on the East Coast 
City Weighting Degree Days Weighting . 
rtland, Me 2.12 7.128 151.11 (Thousand of Barrels Daily) 
Boston, Mass O86 », 853 577.11 First Twe 
Providence, R. | 2.03 946 120.64 Quarters of 194% 
Hartford, Conr BSG 6,037 234.83 Ist 2nd 
\lbany, N. ¥ 3S 6.587 354.38 Estimated Consumption Quarter Quart: 
Buffalo, N. Y 3.87 6, S05 263.36 
New York City, N, ¥ 18.12 », 270 454.92 1. Indicated Demand «(From Bureau of Mine eports 65 
Philadelphia, Pa S48 1.720 100,26 —— 
Pittsburgh, Pa oe » 427 29.85 2. Estimated Change of Consumer and | P 
Baltimore, Md 2.22 1.5040 100.10 ventories 19 
Vashington, I. ¢ 2 38 1.582 109.06 a ; re. oo ioe 
\tlanta, Ga 1.38 2 490 11.39 Estimated Total Consumptior os 
t. Quantity Not Affected by Weatner 145 
Total FEasterr 60.2 3. 337.06 » Balance—-Quantity Affected by Weathe 634 
Total I s 100.00 - x 
6. Temperature (% of Normal) 16.4 
If the Total Eastern (3,337.06) is divided by the sum of the weight 7. Normal Consumption of Weather Affected Portior 
HO. 2S) the normal weighted degree days (5.536) for FEasterr s ob (Answer 5 x 100 divided by Answer 6) 46} 
ne« S. Over-Consumed or Saved ¢( \nswer 5 minus Answer 7) + 3S 
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“TRAILMOBILE 
TANDEMS 
EST! 








You'll find trailer users everywhere saying, ““Trail- 
mobile Tandems are best.” 


The evidence is piling up that here, at last, is a 
tandem suspension so outstandingly superior that no 
other tandem approaches it in all-around efficiency! 


And whether your tank trailer is loaded or empty, 
vou'll marvel at the smooth “ride.” 


ONLY TWO MOVING PARTS — First of all, this Trail- 


mobile Rocking-Beam Tandem has 
¢ Bes 


only two moving parts—not hundreds 


<2 as in some tandems! You'll find no 





complicated mechanism to get out 
of order or require constant attention. 


BRAKE CHATTER ELIMINATED —Trailer-racking brake 
chatter—so common to many types of tandems—is 
eliminated with the Trailmobile Tandem ... empty or 
under load. You get smooth, even brake 
application because braking force and 
oad distribution are always equalized 
on both axles. Your tires stay “‘glued 
to the road.”’ And since there’s no scuff- 
ng or cupping to eat away treads pre- 
maturely, the tires deliver full mileage. 
















LESS MAINTENANCE — Finally, you'll find that the 
Trailmobile Tandem slashes your maintenance costs be- 
cause it has fewer moving parts than 
any other tandem. In fact, only two 
points require lubrication, as against 
dozens in some tandems! Also, parts 
are interchangeable with those of a 





Trailmobile single axle suspension. 


These are common-sense reasons why more and more 
petroleum haulers in every section of the country are 
reducing their maintenance and hauling costs by con- 
verling their present equipment to Trailmobile Tandems. 


Learn to your own satisfaction why they’re saying, 
“Trailmobile Tandems are best!’ Stop in soon at your 
nearby Trailmobile Sales and Service Headquarters fora 
demonstration. Or send a letter to The Trailmobile 
Company, Cincinnati 9, Ohio and Berkeley 2, California. 


TANDEM 





TRAILMOBILE 
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Natural Gas System Expansions Compete with Fuel Oil 


able 


NATIONAL 


PETROLEUM 


NPN 


NEWS is 


nation’s natural gas facilities. 


At least 878,500,000 cu. ft. of additional daily delivery 


News Bureau 
WASHINGTON—Natural gas will become more avail- 
in a number of communities as the 
pansion programs and thus competition will be greater 
with fuel oil and perhaps with LP-gas in some instances. 
publishing the 
mary herewith to show the scope of additions to the 


result of ex- 


pipe line. 


sum- 


area. 


capacity have been authorized by Federal Power Con 
mission to individual natural gas systems in the U. § 
during the first half of 1948, FPC reports. 

New facilities will include more than 3,500 miles of ne\ 
Largest single authorization during the six 
month period was for construction by Trans-Continenta 
Gas Pipe Line Co.,, Inc., of a line from Texas to Nev 
York City to supply new markets 


in Middle Atlanti 


Basic Facts Concerning Federal Power Commission Certificates of Public Convenience and Necessity Grant 
ed Between Jan. 1, 1948, and June 30, 1948, and Authorizing Estimated 
Construction of $700,000 or More per Project 


Applicant 


yas Co. et al 


Southern Natural 


Gas Company 


East Tennessee 


Natural Gas Co 


The 


Gas 


East Ohio 
Co 


Fuel 
Co 


Mountain 
Supply 


Tennessee Gas 
Transmission 


Company 


Natural 
Co 


Hope 


Gas 


Transcontinental 
Pipe Line 
Ine 


Gas 


co 


The 


Ohio Fuel 
Company 


Kansas-Nebraska 
Natural Gas 
Co Im 


Panhandle 
Pipe Line 
Company 


Eastern 


Description of Construction 


Construction 
rangement of 


operation and 
miles of various 
small size and short length transmis 
and lateral lines and additions to 
compressor stations aggregating 2 
horsepower in New York, Pennsyl 
vania and West Virginia Companies 
involved are Home Gas Company, The 
Manufacturers Light and Heat Com 
pany, and Cumberland and Allegheny 
Gas Company, each being a part of 
Columbia System 


rear 
65 


sion 


Qe 
060 


Gas 

Construction and operation of 
miles of various size main line loops 
and laterals on present system, com 
pressor station additions aggregating 
19,000 horsepower, and miscellaneous 
facilities in Mississippi, Alabama and 
Georgia 


215 


Construction and operation of 187 
miles of 16-inch transmission line, 112 
miles of 12%-inch line and about 90 
miles of miscellaneous laterals from 
Tennessee Gas Transmission Company 
line extending to Chattanooga and 
Knoxville, Tennessee 

Construction and operation of 8&4 
miles of 20-inch line from a connec 
tion with Texas Eastern Transmission 
Corporation's line (‘‘Big Inch’’) in 
Monroe County to Stark County, Ohio 
of 37 
from 
and 


Construction and operation 
miles of 10%-inch loop line 
South Salt Lake to Provo, Utah, 


miscellaneous laterals. 

Construction and operation of 150 
miles of 30-inch main line loops from 
Louisiana to Tennessee, and additions 
to Compressor stations aggregating 
10,000 horsepower 


Construction and 
miles of 14-inch loop 
line in West Virginia 
3,000 horsepower to 
pressor Station 


operation of 26 
line on main 
and addition of 


Cornwell Com 


1,760 miles of 26 
20-inch and % miles 
transmission pipe 
stations ag 


Construction of 
inch, 71 miles of 
of miscellaneous 
line with 15 compressor 
gregating 160,000 horsepower extend 
ing fron the Gulf area of 
Texas and Louisiana to New York 
City and vicinity 


Coast 


Construction 


and of 2S 
miles of inch, 19 
and 50 miles of 12 
nect with West Ohi« 
Allen County, Ohio 


placements 


operation 
miles of 16-inct 
inch line to cor 
Gas Company ir 
and some line re 


20 


Construction 
rangement of 274 
small size and short length 
transmission lines in Kansas 
braska, and additions to 
stations of 1,600 


and 
miles of 


real 
various 
loop and 
and Ne 
compressor 
horsepower 


operation 


Construction and operation of 356 
miles of 26-inch main line loops 
pressor station additions aggregating 
33,600 horsepower and appurtenant 
facilities in Texas, Oklahoma Kar 
Missouri Illinois, Indiana and 
Michigan 


com 


sas 


Construction 
miles of 24-inch line 
plicant’s ‘‘Calumet Line’’ 
to Chicago, Illinois 


and Operation of 41 
parallel to An- 


from Jolie 


Purpose 


Facilities to enable Applicants to 
improve service to existing markets 
and increase the efficiency and flexi- 
bility of the operation of their sys 
tems 


daily system capacity 
Mef to 384,500 Mef to 
service to customers in 
of operations 


To increase 
from 255,000 
increase 
present 


gas 
area 


Facilities with an initial daily ca- 
pacity of 64,000 Mef for service to 
new customers in Tennessee, primar 
ily Chattanooga and Knoxville 


Facilities with a capacity of 130 
000 Mcf daily to enable Applicant to 
receive additional supplies of gas 
from ‘Big Inch’’ lines 


Facilities to enable 
supply natural gas to 
other communities in lieu 
oven gas 


Applicant to 
Provo and 
of coke- 


Facilities to enable Applicant to 
increase daily system capacity from 
600,000 Mef to 660,000 Mef for serv- 
ice to existing customers 


Facilities to enable Applicant to 
increase to 200,000 Mcf per day the 
volumes of natural gas which it can 
take from Tennessee Gas Transmis 
sion Company for delivery to pres 
ent customers 

Facilities with an initial daily ca- 
pacity of 340,000 Mef to deliver nat 
ural gas to utilities in the Middle 
\tlantic Seaboard area 


Facilit 
meet the natural gas 
of the existing markets, 
communities and two 
and to improve 


ies to enable Applicant to 
requirements 
including 17 
utility com 
panies general serv- 
ice 

Facilities to 
crease 
Mef to 
creased 
ments in 


enable Applicant to in 
system capacity from 105,000 
23,000 Mef daily to meet ir 
winter day require 
present area of operations 


peak 


daily 
increase 


To ere system 
102.000 Mef to 


customers 


ase capacity 
service t 
present 


the reliabilit 
markets 


Facilities to increase 
of service to present 


Estimated 
Cost 


$ 


$1 


$ 


607 


2 090 


164 


296.610 


3,200,000 


> 


180,000 


O00, 000 


Communities Benefitted 
(50,000 or more population) 
Pittsburgh and Eric 

Wheeling 
3inghamtor 


Pennsylvania 
West Virginia 
New York 


\labama 
ery 
Georgia 
con 


Birmingham and Montg 


Atlanta, Columbus 


ind 


Tennessee Chattanooga and Kr 


Ohio Akron, Canton 
Cleveland Heights 
Youngstown 


Cleveland 
Lakewood and 


Erie 
Mc Keespo! 
Knoxville 


Pennsylvania— Pittsburgh 
toona, Johnstown and 

Tennessee—Chattanooga, 
and Nashville 

West Virginia—Wheeling ( 
and Huntington 


*harlest 


Pittsburgh, Erie 
McKeesport 


Pennsylvania 
toona, Johnstown 


and 


2 
say 


Hoboke 
Passaic, P 

Union City 
City (A I 


Jersey KE lizabett 
Camden East Orange 
Jersey City, Newark 
erson, Trenton, and 

New York—New York 
oughs) 


Pennsylvania 


New 


Chester 


Ohio—Columbus, Springfield 
Toledo Cincinnati and Han 


Illinois ecatu Peoria 
field 

Indiana 
Evansville 

Michigan—-Flint, Jackson, Kala 
Lansing, Pontiac and Grand R 


Fort Wayne 


Illinois Chicago, Cicer: 


and Oak Park 
Indiana East Chicag 
Gary South 
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GLOBE-UNION ENGINEERING 
BUILDS BETTER BATTERIES 


| oe 37 years Globe-Union engineering and production methods have built 

better batteries and made possible noteworthy technical advances in battery 
development. Today the dependable performance of the modern motor car is due 
in no small measure to the dependable performance of modern Globe-Union 
batteries, widely used for both original equipment and replacement. In re- 
placement service, the toughest of all battery service, Globe-Union quality, dura- 
bility and ‘Spinning Power’ for split-second starting are known ‘round the world. 


wiol 2._GLOBE-UNION INC. 


MILWAUKEE, WIS. 
~_ | a ye Atlanta, Ga. * Cincinnati, Ohio * Dallas, Texas * Los Angeles, Cal. * Medford, Moss. 


Memphis, Tenn. * Mineral Ridge, Ohio * Oregon City, Oregon * Philadelphia, Penna. 
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Text of Oil Heat Industry's Proposed Fair Trade Code 


The proposed code of fair trade practices for the Federal Trade Com- 
mission to use in governing activities in the oil heat industry will, in effect, 
apply to the entire nation. While proposed code was approved by New 
England oil jobbers and oil burner distributors, FTC officials emphasized 
that complaints of unfair trade practices outside New England will be 
given the same consideration as complaints from the six states—Maine, 
Vermont, Connecticut, New Hampshire, Rhode Island and Massachusetts 
to be covered by the code. 

The following text is the tentative draft of rules for the oil heating 
industry of New England; they must be approved by the FTC. This recom- 
mended code will be taken under consideration by the agency and used as 
basis for new draft which will be considered at future public hearing in 


Washington, D. C. 


Statement of Coverage pliances necessary or _ incident 
These trade rules are intended to thereto, for the generation, as 
govern trade practices in the oil heat- opposed to the distribution, of 
ing industry in the six New England heat through the combustion of 
states. The members of that industry domestic and industrial fuel oils, 
are engaged in one or more of the including, but without limiting 
following activities: the generality of the foregoing, 


fuel tanks, fuel burners, furnaces, 


1—-The retail sale, installation, : ‘ 
boilers, and automatic controls. 


service or repair of heating sys- 
tems, and parts, equipment or ap- 2—The retail sale of domestic 











“FOR SERVICE STATIONS! 


A Floodlights 


bt WEATHER PROOF... 
» - « CAST ALUMINUM 


Leading oil companies ond independents from 

coast to coast prefer STONCO Floodlights for 

Service Stations and Bulk Plants because of 

their greater lighting efficiency. The SEALED 

f s BEAM type lamps combine the beam and 

& light in one unit, eliminating the wasteful 

A ied open-type reflectors. Result: MORE light on 
. - LESS current 








y) 8. 155— 
S ~ (iro wed STONCO Floodlight mounted on a . Write for 
my Ze g-4 No. 10 wiring trough. Specially Catalog 
TS 2. ; designed for Service Stations. 


vr - 


rn > ae 


STONE MANUFACTURING COMPANY 


489 Henry Street Elizabeth 4, N. J. 





and industrial fuel oil used or 
consumed by heating systems of 
the type described in jtem 1, 
above. 


The heating systems, parts, equi} 
ment, appliances and fuel oils re 
ferred to in items 1 and 2 above, ar: 
collectively designated in these trad 
practice rules as “industry products’ 
and the installation, service and rm 
pair of such products, referred to ir 
item 1, are collectively designated eas 
“industry services’. 


RULE 1. Misuse of Word “Free”, etc 


It is an unfair trade practice to us: 
the term ‘free’, or any other tern 
of similar import or meaning, to de- 
scribe, designate, or refer to any 
industry product or industry servic« 
which is not given to the recipient 
thereof without cost and uncondi- 
tionally. 


RULE 2. Selling Below Cost. 


The practice of selling or offerin; 
for sale any industry product or in- 
dustry service below the seller’s cost 
when pursued with the intent of 
thereby injuring a competitor, and 
when the effect of such practice is 
unreasonably to restrain trade o1 
substantially to lessen competition, is 
an unfair trade practice. 


RULE 3. Commercial Bribery. 


It is an unfair trade practice fo! 
a member of the industry to give, or 
offer to give, or permit or cause t 
be given, directly or indirectly, mone) 
or anything of value to agents, em 
ployes, or representatives of cus 
tomers or prospective customers, 0! 
to agents, employes, or represent 
atives of competitors’ customers 01 
prospective customers, without th: 
knowledge of their employers 01! 
principals, as an inducement to in 
fluence their employers or principals 
to purchase, or contract to purchas: 
any industry product or service, 0! 
to influence such employers or pri! 
cipals to refrain from purchasing th: 
industry products or services of co) 
petitors or from dealing or contract 
ing to deal with competitors 


RULE 4. Use of “Loss Leaders”. 


The practice of selling any industr) 
product or service below the selle1 
cost as a “loss leader’’ to induce th: 
purchase of some other’ industr 
product or service, the sale of th 


Jatter being used to recoup the los 


sustained on the “loss leader’ product 
or service so sold, with the capacity 
tendency or effect of misleading © 
deceiving purchasers, prospective pu! 
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Your Fuel Oil Business Can Be Better 


(Recent survey shows public more confident of fuel-oil supply ) 


Go after it with dependable Heil Truck Tanks 
=-their smart appearance maintains customer 


confidence; their advanced design reduces your costs 


When it comes to fuel-oil delivery — your 
best bet is a Heil Truck Tank. There’s a 
good-looking, streamlined model just suited 
for your needs. Also, Heil’s one-piece, all- 
welded boltless construction saves you money 
on maintenance and other operating expenses. 
Call your Heil distributor and see why Heil 
Truck Tanks outperform other units. Get 





your order in quickly to insure prompt de- 
livery in the event of steel allocation. Write 
us for latest bulletins. 


tHE HEIL co. 


FACTORIES: MILWAUKEE, WIS. ° HILLSIDE, N. J 


DISTRICT OFFICES: ATLANTA, MILWAUKEE, MINNEAPOLIS 
KANSAS CITY, DALLAS, LOS ANGELES, SEATTLE 


AND PROFITABLE 








AIRPLANE REFUELERS 








OlL HEATING EQUIPMENT 





ELEVATING TAILGATE 





October 13, 


1948 
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chasers, or the consuming public, is 
an unfair trade practice. 


RULE 5—Discrimination. 

(a) Prohibited 
Prices, or Rebates, Refunds, Dis- 
counts, Credits, Ete., Which Effect 
Unlawful Price Discrimination. It is 
an unfair trade practice for any mem- 
ber of the industry engaged in com- 
merce*, in the course of such 
commerce, to grant or allow, se- 
cretly or openly, directly or indirect- 
ly, any rebate, refund, discount, cred- 


Discriminatory 


it, or other form of price differential 
where such rebate, refund, discount, 
credit, or other form of price differ- 
ential, effects a discrimination in 
price between different purchasers of 
goods of like grade and quality, where 
either or any of the purchases in- 
volved therein are in commerce*, and 
where the effect thereof may be sub- 
stantially to lessen competition or 


tend to create a monopoly in any line 
of commerce,* or to injure, destroy, 
or prevent competition with any per- 
son who either grants or knowingly 











Guess we say air Compressors are 
most interesting because they look 
so much alike but are so very differ- 
ent in service—there are so many 
angles to be considered and 
checked. 

The important gone is dependable, 
low cost air application to the many 
services that actually provide oper- 
ating income. This starts at your tel- 
ephone. Spend a little time with 
your experienced Brunner repre- 












AIR COMPRESSORS ARE MOST INTERESTING 


sentative*. Plan air supply and uses. 
Start with compressor design, type, 
capacities—right on through to air 
on the job. 

Don’t select by guess! Use facts. 
Brunner air dollars do go farther 
— produce more. 


*Write for his name 


i he can be very 
helpful. 


BRUNNER MANUFACTURING CO. 
Utica 1, New York, U.S.A. 















SINCE 


BRUNNER 


SINGLE STAGE ‘4 HP. TO 10 HP. 
TWO STAGE 1'A HP. TO 10 HP. 


60 





receives the benefit of such discrin 
ination, or with customers of eithe: 
of them: Provided, however— 
(1) That the goods involved 
in any such transaction are sold 
for use, consumption, or resale 
within any place under the juris- 
diction of the United States; 
(2) That nothing herein con- 
tained shall prevent differentials 
which make only due allowance 
for differences in the cost of 
manufacture, sale, or delivery re- 
sulting from the differing meth- 
ods or quantities in which such 
commodities are to such pur- 
chasers sold or delivered. 


(3) That nothing herein con- 
tained shall prevent persons en- 
gaged in selling goods, wares, or 
merchandise in commerce* from 
selecting their own customers in 
bona fide transactions and not in 
restraint of trade; 

(4) That nothing herein con- 
tained shall prevent price changes 
from time to time where made 
in response to changing condi- 
tions affecting either (a) the 
market for the goods concerned 
or (b) the marketability of th 
goods, such as, but not limited to, 
actual or imminent deterioration 
of perishable goods, obsolescence 
of seasonal goods, distress sales 
under court process, or sales in 

good faith in discontinuance of 

business in the goods concerned. 

(b) Prohibited Brokerage and 
Commissions. It is an unfair trad 
practice for any member of the indus- 
try engaged in commerce,* in the 
course of such commerce, to pay 01 
grant, or to receive or accept, any- 
thing of value as a commission, brok 
erage, or other compensation, 01 
any allowance or discount in lieu 
thereof, except for services rendered 
in connection with the sale or pur- 
chase of goods, wares, or merchan- 
dise, either to the other party to 
such transactidn or to an agent, rep- 
resentative, or other intermediary 
therein where such intermediary is 
acting in fact for or in behalf, or is 
subject to the direct or indirect con- 
trol, of any party to such transaction 
other than the person by whom such 
compensation is so granted or paid 

(c) Prohibited Advertising or Pro- 
motional Allowances, Etc. It is an 
unfair trade practice for any mem 
ber of the industry engaged in com 
merce’ to pay or contract for th 


* As here used, the word ‘‘commerce’’ mear 
‘trade or commerce among the several State 
and with foreign nations, or between the 
District of Columbia or any Territory < 
the United States and any State, Territory 
or foreign nation, or between any insula 
possessions or other places under the juris 
diction of the United States, or between ar 
such possession or place and any State 
Territory of the United States or the Distr 
of Columbia or any foreign nation, or wit! 
the District of Columbia or any Territory 
any insular possession or other place unde 
the jurisdiction of the United States 


NATIONAL PETROLEUM NEWS 





Fuel Oil Section 





iymel t of advertising or promotion- 1940 edition, Title 15, sec. 13c.) lists, or terms or 
allov.ances or any other thing of 
ilue tu or for the benefit of a cus- 
ymer of such member in the course 
such commerce as compensation 
in consideration for any serv- 

es or facilities furnished by or 
through such customer in connection 


conditions of 
RULE 6. Untruthful or Misleading e sale, with the capacity, tendency 

Advertising. or effect of thereby misleading or 
deceiving purchasers or prospec- 
tive purchasers; 

(b) Falsely representing or 
tending untruthfully to indicate 
that the advertiser is an author- 


It shall be an unfair trade practice 
for any member of the industry to 
publish, circulate or cause to be 
published or circulated any advertise- 


° ’ ments, whether in the press i , 
ith the processing, handling, sale or € press, or in th ized distributor of, or dealer in 
form of hand-bills, signs, posters or 


ffering for sale of any products or a particular brand of industry 
ymmodities manufactured, sold or placards: product, or that the advertiser 
ffered for sale by such member, un- (a) Containing false or mis- has been authorized by the man- 
less such payment or consideration is leading price quotations, price ufacturer or exclusive 
available on _ proportionally equal 
terms to all other customers compet- 
ing in the distribution of such prod- 
ucts or commodities. 


wholesa's 


(d) Prohibited Discriminatory 
Services or Facilities. It is an unfair 
trade practice for any member of the 
industry to discriminate in favor of 
one purchaser against another pur- 
chaser or purchasers of a commodity 
bought for resale, with or without 
processing, by contracting to furnish 
or furnishing, or by contributing te 
the furnishing of, any services or fa- 
cilities connected with the process 
ing, handling, sale, or offering for 
sale of such commodity so purchased 
upon terms not accorded to all pur- 
chasers on proportionally equal terms. 





(e) Inducing or Receiving an Il- 
legal Discrimination in Price. It is 
an unfair trade practice for any mem- 
ber of the industry engaged in com- 
merce,* in the course of such com- 
merce, knowingly to induce or receive in 1928... 

a discrimination in price which is | compression ratios of 4.5 to 1— 

prohibited by the foregoing provi- | in 1946... 

sions of the Rule 5. compression ratios of 7.0 to 1— ie if 

In 1950 ee Carbon-and-gum fouled 
compression ratios of Even Higher ee 


Factors . . 

This ever-increasing demand for increased automotive 
power and performance adds up to closer tolerances, 
excessive heat and dangerous wear-factors. 

5 relate to practices within the pur- In your language, this problem relates to the impera- 
view of the Robinson-Patman Anti- tive need for improved internal lubrication of an 
discrimination Act, which Act and engine’s heat-wear zone—which problem can be re- 
the application thereunder of this solved by an AMPCO installation which disperses a 
Rule 5 are subject to the limitations fine oil spray into the intake manifold for lubricating 


: ’ ’ instantty and constantly in an engine’s Danger Zone! 
expressed in the amendment to such You profit most when you best serve your customers witha 
Robinson-Patman Antidiscrimination properly compounded top cylinder oil for use with the 

; Ampco Lubricator—that problem challenges you from re- 
(Act, which amendment was approved oannaty te ahauien Gtatiet 
May 26, 1938, and reads as follows: | Write us for a meeting with the 
. | Ampco engineer in your territory- 


try, from Research through to Service Station Operator 


(f) Purchases by Schools, Col- 
leges, Universities, Public Libraries, 
Churches, Hospitals, and Charitable 
Institutions not Operated for Profit. 
The foregoing provisions of this Rule 


Gum varnished 
cylinder walls 


“Be it enacted by the Senate AMPCO- the constant oil source 
and House of Representatives of Rommel qoauete, dane ood 
the United States of America in | lubricates vital moving parts in Gum-and-carbon 
Congress assembled, That noth- et ee ee ae clogged piston rings 
ing in the Act approved June 19, = by carbon, gum and sludge. 
1936 (Public, Numbered 692, Sev- ” re 
enty-fourth Congress, second ses- 
sion), known as the Robinson- 
Patman Antidiscrimination Act, 
Shall apply to purchases of their 
supplies for their own use by 
schools, colleges, universities, 
public libraries, churches, hospi- 
tals, and charitable institutions 
not operated for profit.” (52 


Stat. 446; United States Code, : : B7 HARVARD AVENUE, BOSTON 34, MASS. 
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distributor of a particular indus- 
try product to sell, install, or 
service such product, or that the 
advertiser employs trained per- 
sons competent to perform any 
particular industry service. 


RULE 7%. Deception as to Available 
Supply of Industry Products. 


It is an unfair trade practice to 
publish statements in advertising, or. 
otherwise, having the intent and ca- 
pacity, tendency or effect of mislead- 
ing or deceiving purchasers or pros- 
pective purchasers of industry prod- 


ucts as to the extent of the supply 
of such procucts, provided, however, 
that it shall not be a violation of 
this rule to publish statements con- 
taining honest expressions of opin- 
ions as to the extent of the supply 
of such products. 


RULE 8. Guarantees, Warranties, etc. 


(1) Guarantees which afford pur- 
chasers or users substantial and ade- 
quate protection, and are fully and 
fairly stated or disc!osed and scrupu- 
lously adhered to by the guarantor, 
are desirable and recommenced. It 


~~ 


SPECIALIZED SERVICE 
TO THE PETROLEUM INDUSTRY 


_ 


rey oe Ey . - tr egy, ” 


Pipe Line Terminal, Standard Oil 
Co. (Indiana) at Rochelle, Illinois 


Designed and Engineered ly 
LUNDSTRUM & SKUBIC, INC. 
Architects and Engineers 


Organized with a wide general background of 
successful experience, from its inception the firm 
of Lundstrum & Skubic, Inc., has specialized in 
service to the Petroleum Industry. J. E. Lundstrum 
and L. F. Skubic who head the firm, know the 
methods and the requirements of the Industry 
through their own personal activities, and they 
have been especially successful in designing and 
engineering plants, structures and piping related 
to the distribution ond marketing of refined oils 
and gasolines. This work comprises complete pipe 
line and marine terminals, bulk stations, tank fields, 
piping and pipe manifolds, tank car loading 
docks, metered truck loading docks, office build- 
ings, pump houses, garages, machine shops, serv- 
ice stations, and similar facilities. All architectural, 
mechanical, electrical and piping design is 


handled by architects and engineers specializing 
in these various fields. 


The services of this specialized organization 
ore now available to supplement and extend the 
work of the engineering divisions of all oil com- 
panies. When you employ these services you 
have on organization with the necessary engi- 
neering facilities and one which has proved the 
value of its experience. It is an organization 
which knows your problems and how to solve 
them, small enough to give personal service and 
to give you the knowledge and attention of the 
principals themselves. 


Your inquiry for details and further informa- 
tion will receive immediate attention and o per- 
sonal call can be arranged ot your convenience 


LUNDSTRUM & SKUBIC, INC. 


ARCHITECTS AND ENGINEERS 
S53 WEST JACKSON BOULEVARD ¢ CHICAGO 4, ILLINOIS 


is an unfair trade practice to use 
cause to be used any guarantee whi 
is false, misleading, Ceceptive or u 
fair to the purchasing or consumi! 
public. 


(2) UNDER THIS RULE GUAR 
ANTEES OF THE FOLLOWIN« 
TYPE OR CHARACTER SHAL! 
NOT BE USED: 

(a) Guarantees containing stat 
ments, representations or assertior 
which have the capacity and ter 
dency or effect of misleading and d 
ceiving in any respect; or 

(b) Guarantees which are so us: 
or are of such form, text or chara 
ter as to import, imply or represe 
that the guarantee is broader than 
in fact true, or that the guarant: 
covers the entire heating system 
particular parts thereof which are 1 
in fect covered, or will afford mo: 
protection to purchasers or use? 
than is in fact true; or 

(c) Guarantees in which any co! 
dition, qualification or contingency) 
applied by the guarantor thereto 
not fully and nondeceptively stat: 
therein, or is stated in such marnet 
or form as to be Cceceptively min 
mized, obscured or concealed, who! 
ly or in part; or 

(d) Guarantees which are state 
phrased or set forth in such manne! 
that a'though the statements cor 
tained therein are literally and tech 
nically true, the whole is m’‘sleacins 
in that purchasers or users are not 
mace sufficiently aware of certai! 
contingencies or conditions epplicabl 
to such guarantee which material!) 
lessen the va'ue or protection ther 
of as a guarantee to purchasers o1 
users; or 

(e) Guarantees which purportedly) 
extend for such an indefinite or un 
limited period of time or for such 
long period of years as to have thi 
capacity and tencency or effect 
thereby misleading or deceiving pur- 
chasers or users into the belief that 
the product has or is definitely known 
to have greater depree of service- 
ability or durability in actual ust 
than is in fact true; or 

(f) Guarentees which have the ca 
pacity and tendency or effect 
otherwise misrepresenting the se! 
iceability, Curability, or lasting qua 
ities of the product, such as, for e» 
ample, a guarantee extending fo! 
certain number of years or otl 
long period of time when the abili! 
of the product to last, endure, or ! 
main serviceable for such period 
time hes not been established by : 
tual experience or by competent a! 
acequate tests definitely showing 
either case that the product has su 
lasting qualities under the conditi 
encountered or to be encountered 
the respective locality where 
product is sold and used uncer 
guarantee; or 

(g) Purported guarantees in 
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rm of documents, promises, repre- 
ntations or other form which are 
presented or held out to be guar- 
ntees when such is not the fact, or 
hen they are service contracts of 
he type which are not ruarantees, or 
then they involve any ceceptive or 
iisleading use of the word “guar- 
ntee” or term of similar import; or 

(h) Guarantees issued, or directly 
r indirectly caused to be used, by 
any member of the incustry when or 
uncer which the guarantor fails or 
refuses scrupulously to observe his 
\bligation thereunder or fai's or re- 
fuses to make good on claims com- 
ing reasonably within the terms of 
the guarantee; or 

(i) Guarantees which in them- 
selves or in the manner of their use 
are otherwise false, misleading or de- 
ceptive. 

(3) This rule shall be applicable 
not only to guarantees but also to 
warranties, to purported warranties 
and guarantees, and to any promise 
or representation in the nature of or 
purporting to be a guarantee or war- 
ranty. 


RULE 9. Coercing Purchase of One 
Industry Product or Service as a 
Prerequisite to the purchase, lease 
or loan of other Industry Products 
or Services. 


The practice of coercing the pur- 
chase of one or more industry prod- 
ucts or services as prerequisite to 


il 


Hotstart 







ELECTRIC 
PRE-HEATER 





**35 KIM Hotstarts have been installed 
on trucks at different locations. Very 
pleased with performance and will 


continue to purchase KIM’s as and . | 
when needed.”’ Say e 6 


—Supt. of transportation for a 
large utility company. 













“*The best thing on the market to warm up the motors in our lift trucks, 
Carriers and gasoline trucks during winter months."’ 


Secretary-treasurer of a lumber products manufacturer. 


“Performance has been excellent. Because of the savings in engine main- 


the purchase, lease r loan of one or 
more other industry products or 
services, when the effect may be sub- 
stantially to lessen competition or 
tend to create a monopoly or unrea- 
sonably to restrain trade, is an un- 
cir trace practice. 

RULE 10—Deception as to Rebuilt 
or Seccond-Hand Products: 

(a) It is an unfair trade practice 
for any member of the industry to 
sell, offer for sale, advertise, or 
otherwise represent, any product of 
the industry as be‘ng new when such 
is not true in fact. 

(b) In the marketing of rebuilt 
or second-hand products of the in- 
dustry, or parts thereof, or the mar- 
keting of products containing rebuilt 
or second-hand parts, it is an unfair 
trade practice to fail or refuse to 
make full and nondeceptive disclosure, 
by mark securely affixed to the ex- 
terior of the product in an accessible 
place, of the fact that such product 
or parts are not new but are used, 
rebuilt, or second-hand, as the case 
may be, such failure or refusal to 
disclose having the capacity and ten- 
dency or effect of misleading or de- 
ceiving the purchasing or consuming 
public. 

RULE 11 — Defamation of Com- 
petitors or Disparagement of Their 
Products: 


The defamation of competitors by 
falsely imputing to them dishonorable 















tenance we, as fleet owners, would not be without KIM Hotstarts.”’ . 


October 13, 1948 


—Fleet superintendent of a baking company. 


Street 









conduct, inability to perform con- 
tracts, questionable credit standing, 
or by other false representations, or 
the false disparagement of compet- 
itors’ products in any respect, or ot 
their business methods, selling prices, 
values, credit terms, policies, or serv- 
ices, is an unfair trade practice. 


Wilson Heads API Research 


NEW YORK—Dr. Robert E. Wil- 
son, Indiana Standard board chair- 
man, has been named chairman of 
the Committee on Research of thi 
API Board of Directors. He succeeds 
the late Harry Wiess, president of 
Humble. 

Sidney A. Swensrud, Gulf presi- 
dent, will take Dr. Wilson's p'ace as 
chairman of a specia! API commit- 
tee “to determine the type and scope 
of a fundamental stucy of the eco- 
nomic processes of the petroleum in- 
dustry.” 


UOP Granted Tax Exemption 


CHICAGO—Because its earnings 
are devoted to scientific research and 
education, Universal Oil Products Co., 
Chicago, is exempt from federal 
taxes, according to a ruling by Fed- 
eral Judge Michael L. Igoe. 

Company had filed suit to recover 
$1,576,807 in income taxes paid for 
years of 1944 to 1946, inclusive. 
Judge Igoe has not yet determined 
the exact amount of the refund. 


For stationary, truck and passenger 
© 


car engines — Diesel or Gas. 


Y Quick, easy starts in any weather. 

: Y Reduces motor wear and depreciation. 
be Y Prolongs battery life. 

ay Y Cuts cost of terminal heating. 

Y Quickly installed — four models. 


Y Use coupon for illustrated literature. 






as ee ee -- 


KIM Hotstart Mfg. Co. 


West 917 Broadway, Spokane 11, Wn. 


Please send literature, prices and name of local dealer. 


City Zone Stote 


Here’s good news for operators hauling heavy loads of 
milk, petroleum, machinery ...logs and lumber... stone 
and ore... furniture and freight. Substantial produc- 
tion of GMC 720 series Specialized Tractors and 800 
series straight truck models, assures quick delivery. 


GMC 720 series tractors have gross combination weight 
ratings of 40,000 pounds ... the 800 series trucks 
have gross vehicle weight ratings of 30,000 pounds. 
Both are offered in wheelbases of 136 to 196 inches, 
with cab-axle dimensions of 60 to 120 inches. Both have 
big 426 cu. in. engines of the same basic design as the 
war famous ““Army Workhorse.”’ Both have many other 
features specific to the jobs for which they are built. 


If you need a new truck in either classification, put your 
money on one of these all-truck, heavy duty GMCs. 


GMC TRUCK & COACH DIVISION «¢ GENERAL MOTORS CORPORATION 


OF VALUE pe giflea €-> ° DIESEL 
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LP-Gas 





For Customers on Appliance Use 


By RAYMOND E. BJORKBACK 
NPN Staff Writer 


ATLANTIC CITY, N. J. Frank 
T. Carpenter, chairman of the Lique- 
fied Petroleum Gas Assn.’s Safety 
Committee, is convinced that every 
LP-gas distributor should follow the 
practices of the gas utilities with re- 
spect to appliance installations and 
their operation. 

He has found that the majority of 
LP-gas accidents are due to improper 
installation, adjustments and advice 
to the customer—and has been im- 
pressed with the pains vas utilities 
take in that connection—he told th 
joint meeting of LPG’s Northeastern 
and Southeastern Districts here on 
Oct. 7. 

The average gas utility makes it 
a rule always to have a well traine 
man on hand when the new appliancs 
is turned on, always to have hin 
instruct the customer fully, and then 
call back later to make sure the cus- 
tomer not only knows how to operat 
the appliance but also knows what 
to do if it should not operate in a 
normal manner, Mr. Carpenter re- 
minded his audience. 





Shown by Insurance Reports 


He added that he had checked 150 
reports to insurance companies on 
LP-gas accidents, and found the No. 
1 reason for them was lack of proper 
instruction to the persons who were 
to operate the appliances. 

“The answer,” he declared, “is 
simple: Tell ‘em, show ’em, check 
“em.” 

An abundance of information for 
guidance along these lines is avail 
able from the American Gas Assn. 
and the Gas Appliance Manufacturers 
Assn., said Mr. Carpenter. He is 
president of the United Petroleum 
Gas Co., Minneapolis. 

To Halt Unauthorized Use 

LPGA’s Counsel, Arthur C. Kreut- 
zer, Chicago, had a suggestion for 
those of the gathering who are con- 
fronted with the problem of use of 
their cylinders by unauthorized per- 
sons. Failing other measures, distrib- 
utors might be able to invoke state 
laws regarding registration of trade- 
marks of refillable containers—stat- 
utes intended primarily for protection 
of operators in the beverage indus- 
tries, he said. 

Usually, he pointed out, the lan- 
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LPGA Speaker Urges Instruction 


of such laws 
to cover LP-gas cylinders. 
a dozen states have such laws, he said, 

Pennsylvania, 
Virginia, Mich- 


is broad enough 


Kentucky, W. 
igan, Missouri and Iowa. 


“They have teeth in them for easy 
enforcement,” 


City meeting of LPGA’s north and south eastern districts. 





violation is a criminal matter, so you 
wouldn’t have court costs in prose- 
cuting”’ 


Co-operation With Gas Industry 


Howard D. White, Chicago, the as- 
sociation’s executive vice president, 
reported growing o-operation be- 
tween LPGA, the American Gas 
Assn. and the Gas Appliance Manu- 
facturers Assn. 


This should continue to increase, he 
said, “because we'll never do a sat- 
isfactory job until we tie together all 


























































































Four members of the Liquefied Petroleum Gas Assn. are shown at the Atlantic 


Left to right: J. Richard 


Verkamp, Verkamp Corp., Cincinnati; John Van Norden, American Meter Co., New 
York; F. T. Carpenter, United Petroleum Gas Co., Minneapolis; W. F. Verkamp, 
Verkamp Corp. 





Ellsworth L. Mills (left), vice president, Bastian-Blessing Co., Chicago; A. W. Rich- 

ardson (center), manager, liquid gas laboratories, Shell Petroleum, Ltd., London; 

Peter A. Anderson (right), president, Utilities Distributors, Inc., Portland. Me., at the 
LPGA meeting in Atlantic City 
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HOW TO MAKE UP YOUR 
MIND ABOUT METERS 


Naturally, you want a meter so nearly perfect you 
can put it on the job and forget it. Here are the 


features an outstanding meter should give you: 


TROUBLE-FREE OPERATION . 

FAST DELIVERY . . 

GUARANTEED ACCURACY 

LONG SERVICE ..... 

LOW INITIAL and MAINTENANCE COST . 
ACCURATE PERFORMANCE at all VISCOSITIES 
QUICK, EASY CALIBRATION... . 


ONLY GRANCO HAS THEM ALL! 


Unique rotary action and fewer work- 
ing parts give precise measurement, 
trouble-free operation and longer life. 
GRANCO Meter action is as simple as 

, a mill wheel turning in a brook. Rotor 
turns directly in line of flow 

with friction-free “feather 

weight’ action. No eccentric or 
reciprocating movements to 

interrupt the smooth flow of 


} liquid, cause slippage or turbu- 





lence in the metering chamber. 
GRANCO Meters have an 
extremely low pressure drop. 
Easy, accurate calibration. Dial 
on outside of meter tells you 


how at first glance. 


THERE'S A GRANCO METER 
TO FIT YOUR NEED 

See your distributor, or write today 

for full particulars. GRANCO sales 

and service “atyour service” through- 

out the nation. 





GRANBERG CORPORATION 


Oakland 8, California 


Also makers of Granco Rotary Positive Displacement Pumps 





LP-Gas 


the various phases of the gas indu 
try.” 

Co-operation of LPGA in the 
industry's Oil Progress Day, Oct. 14 
was urged by vote of the associa 
tion’s directors Oct. 6. By resolutior 
they suggested that all in the LP-ga 
industry ‘“‘sponsor and participate” i 
Oil Progress Day. 

The directors also made a last-mi1 
ute attempt, with another resolutior 
to persuade the Office of Industr 
Co-operation in Washington to sub 
mit the proposed steel allocations pri 
gram for LP-gas container to OIC’ 
Steel Products Advisory Committe: 
meeting the same day. But OIC hel 
the plan back. 


Warren Petroleum Fined 


In Texas Antitrust Case 
Special to NPN 

AUSTIN, Tex.—Warren Petroleu 
Co. has been found guilty of violating 
Texas antitrust laws and _ fined 
$20,000 as a result of investigation 
started several months ago by Atty 
Gen. Price Daniel of Texas. 

District Judge Charles O. Betts of 
Austin found the company had 
breached antitrust statutes in fou 
contracts selling butane and one con 
cerning its production. Clint C. Small 
attorney for Warren Petroleum, con 
tended both that the agreements did 
not breach the trust act and had not 
been used for monopolistic purpose 

Technical Violations 

Daniel said the contracts were vio 
lations, even though they had not 
been used for wrongful purposes. Ths 
attorney general announced when the 
suits were filed that a survey of 
many Warren contracts’ disclosed 
five instances which his investigators 
considered technical violations of the 
law. These were with Tex-O-Kar 
Flour Mills Co., with Texas offices in 
Dallas, the Ellis Transport Corpora- 
tion of Houston, and the Inland Reé 
fining Company, with Texas offic« 
in Dallas and Palestine 

Four contracts with Tex-O-Kan 
and Ellis Transport dealt with buyins 
butane, and the fifth with Inland Ré 
fining provided for Warren to pu! 
chase fuel from the refiner. 

Started Last Winter 

The investigation was based upo! 
complaints raised last winter during 
a butane and propane gas shortag: 
in Texas. 

Spokesmen for Warren Petroleu! 
Co. and other distributors warn: 
last February that another shortag 
will occur next winter unless storag 
facilities are increased from refine! 
to consumer. 
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Court Refuses to Review 
Alkylation Patent Case 


NPN News Bureau 

WASHINGTON — Supreme Court 
Oct. 11 turned back attempt by Phil- 
lips Petroleum Co. to have its Frey 
alkylation patent judicially declared 
valid and infringed by Shell Oil Co., 
Inc. 

It thereby may have affected ma- 
terially other suits on the patent by 
Phillips against The Texas Co., Esso 
Standard Oil Co. and Humble Oil & 
Refining Co., pending in Texas and 
Maryland. 

High tribunal declined without 
comment, to review action of Fifth 
Circuit Court of Appeals in uphold- 
ing ruling by Federal District Court 
at Houston, which dismissed Phil- 
lips’ complaint against Shell. 

In other actions, court accepted 
appeal of Joy Oil Co. against Michi- 
gan State Tax Commission in suit 
over “municipal” tax levied on gaso- 
line delayed en route to Canada. 

However, court said nothing about 
petition for appeal by Standard Oil 
Co. of California from adverse “ex- 
clusive dealing’ decision by Federal 
District Judge Leon Yankwich at Los 
Angeles. It may be weeks before 
court considers Standard’s petition 
and declares whether it will under- 
take review of the case. 

Michigan tax case revolves about 
such questions as whether gasoline 
being exported is subject to local 
taxation when it is subject of Inter- 
nal Revenue Bureau exemption certi- 
ficate asserting it to be not subject 
to federal excise taxes, and whether 
storage of the gasoline pending 
transshipment to Canada constitutes 
sufficient interruption of journey to 
render it subject to local taxation. 





Deaths 


Clark S. Sherk, 61, purchasing 
agent, Ohio Oil Co., died of a heart 
attack Oct. 6 at his home in Findlay, 
Ohio . . . He had been with Ohio Oil 
for 31 years, starting with the com- 
pany in 1917 after graduation from 
Findlay High. Advancing through the 
various positions in the purchasing 
department, he was made assistant 
purchasing agent in 1928 and pro- 
moted to purchasing agent in 1930. 

° co ° 


Charles Worth Fowler, Jr., 50, 
president of United Oilwell Service, 
S. A., an associate company of Dow- 
ell, Inc., died in a Tulsa hospital Oct. 
l, after suffering a heart attack 
while flying to Tulsa from Vene- 
zuela, via New York, on business. . . 
He had spent more than 28 years in 
Latin America, where he was in 
‘harge of drilling in the Comodore 
le Rivadavia field of southern Ar- 
gentina for the government oil ad- 
ministration. Later he became ex- 
cutive vice president of Pantapec 
il Co., leaving it to join United. 
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Ingalls’ Revolutionary New Bow 


(Patents Pending) 


Meets Demand for Faster Barges 





The Ingalls Improved Bow for barges, a step forward 
in design for speedier and more efficient equipment, 
is shown here under construction. 

The new-style raked end is now being incorpo- 
rated in barges under construction at Ingalls ship- 
yards. Tests carried out at the University of Michigan 
Naval Testing Tank showed the new bow to be a very 
marked improvement over any conventional or spoon 
type raked end. The tank tests show especially smooth 
wave formation ahead of the test barge, which means 
higher speed with no increase in towboat power. A pat- 
ent is now pending on the revolutionary Ingalls Bow. 

Our complete facilities for design, construction 
and repair of all types of vessels are at your service. 


THE INGALLS SHIPBUILDING CORP 
Shipyards at Pascagoula, Miss., and 
Decatur, Ala. Offices at BIRMING 
HAM, Pittsburgh, New York and 


Sh » New Orleans 





Prepared to meet any emergency this new DAV ISBILT 
Semi-trailer, built to Canfield Specifications, will be used 
for either gas or fuel oil delivery—city and rural. 3,000 
gallon capacity, high tensile steel, five compartments, 
double heads, equipped with DAVISBILT Emergency 
Valves, KL-10 Manhole Covers. 


Piping is 2'2", so engineered as to provide gravity flou 


through meter or gravity flow bypassing meter. 


Thats where the DAVISBILT Engineer and 
DAVISBILT tank experience become invalu- 
able. Of course, we build standard tanks and 
even these require the specialized experi- 
ence that alone can guarantee a “good” 
tank, but . . . it’s the Special Tank, designed 
to do a specific job, meet a given set of 
circumstances and conditions . . . the ‘Prob- 
lem” tank is our “meat.” 


leit te lh 


Our Specialized knowledge saves you time 
and trouble because we understand your 
problem—know State regulations and the 
importance of conforming to them. Know 
how to engineer for the greatest payload 
without sacrifice of safety or dependability. 
It costs you nothing to compare ... dis- 
cuss your tank problems with us. Your local 
DAVISBILT Distributor will welcome your 
inquiry or contact the Home Office direct. 


ud toatl Me 


—_. 








THE DAVISBILT PRODUCTS COMPANY <UGIIi 


AFFILIATED WITH LIBERTY PRODUCTS CORP. —S>- 
CINCINNATI, OHIO 
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By J. P. MOSHER, Jr. 
NPN Market Editor 


NEY YORK—tTension over the likelihood of a gen- 
eral increase in crude oil prices began to ease some- 
what the first week in October. While one more in- 
dependent buyer met the 35c per bbl. increase chalked 
up by Phillips Petroleum Co. on Sept. 28, Major buy- 
ers held to their solid front in refusing to advance 
their postings. 

Trading was only moderately active in refinery and 
terminal markets, with no apparent effort on the part 
of buyers to beat a possible rise in product prices. 

Derby Oil Co., a 9,000 b/d refinery at Wichita, 
Kans., announced it had advanced prices 35c per bbl. 
for crude purchased on its pipe line system, effective 
Oct. 1. This brought to five the number of smaller 
crude buyers meeting the Phillips’ boost. 

Hazarding a guess at the volume of purchased 
crude going at the levels established by Phillips, 
some observers said they believed the total was prob- 
ably well under 100,000 b/d. 

There was further expression the past week of 
opinion pro and con for a general increase in crude. 
Declaring that the advance was untimely, Derby’s 
president H. E. Zoller at the same time said it was 
necessary to protect supplies for his company’s Wich- 
ita plant. 

Group opinion also was divided. The Texas Inde- 
pendent Producers and Royalty Owners Assn., 
through a resolution adopted by its executive com- 
mittee, stated that the increase was justified by pres- 
ent production costs. If made general, the committee 
idded, the raise will provide an extra incentive to 
find new supplies which will safeguard the nation’s 
security in event of war. 

On the other hand, the Empire State Petroleum 
Assn., representing some of the country’s largest In- 
lependent jobbers, issued a formal statement deplor- 
ng the move toward higher crude prices. ‘Further 
raises in finished products would result from (a gen- 
‘ral) raise and tend to price petroleum products out 
f the competitive market,’’ ESPA said. 


Just how much crude has been involved in switch- 
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Market Tension Eases as Major Buyers 
Continue to Hold Out on Crude Increase 
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ing of pipe line connections since the Phillips’ ad- 
vance was first announced is anybody’s guess, but the 
total has fallen considerably short of the potential 
had the large buyers met the increase without pro- 
test. 


Independent producers in many instances, follow- 
ing threats to their buyers that they would sell to 
others unless prices were increased, were said to have 
stuck by their connections of long standing. One large 
buyer in the Corpus Christi area, where the battle 
for connections centered, declared that he had not 
lost a single connection. Other large buyers, threat- 
ened with loss of substantial supplies, were said to 
have turned deaf ears to producers’ demands for 
higher prices. 


Some crude buyers who have advanced prices are 
guaranteeing the higher prices for 30 to 60 days, ac- 
cording to reports, providing sellers will sign two- 
year supply contracts based on the buyers’ postings. 
Some observers saw in this the possibility that the 
dual level of crude price postings will be shortlived. 


Except at the Gulf, where five cargo sales were 
reported, trading generally was quiet in refinery and 
terminal markets. Three cargoes of No. 2 fuel 
changed hands at 9c per gal., price unchanged from 
previously reported sales. Two cargoes of gasoline 
brought prices 1.75 to 2.5c above sales prices dis- 
closed a month ago. Takings of strike-bound West 
Coast buyers were credited with the contraseasonal 
firming of gasoline at the Gulf. 


Elsewhere, the weight of record inventories, at both 
primary and secondary levels, precluded active spot 
trading. A warmer-than-normal September held back 
replacement buying of light fuels. Reports of price 
shading still dominated heavy fuel markets. 


There were signs of revival of interest in lubricat- 
ing oils from domestic buyers while foreign demand 
remained stagnant. French inquiry for approximate- 
ly 45,000 bbls. of western bright stock was reported 
postponed for a month due to the high level of inven- 
tories in France. 


In Washington, Russell B. Brown, general counsel 
of the Independent Petroleum Assn. of America, in 
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WE NOW 
PRODUCE 


SNOW -WHITE 


DRY-SURFACE 


SLACK-WAXES 


ZECOLATUM = 124-128°F M. P. 
ZECOLATUM = 128-132°F M. P. 
ZECOLATUM = 132-136°F M. P. 


ZECO MATCH WAX 
AMBER AND PALE YELLOW 
100-110°F M. P. 


ADDRESS INQUIRIES TO 
WAX DIVISION 
H. W. KRAAZ 
G. S. ZIEGLER & CO. 
WOOLWORTH BLDG. 


NEW YORK 7, N. Y. 
WOrth 4-8383 








Keep ‘em clean... and 
You'll Get More Business 


Use the NPN Housekeeping Inspec- 
tion Booklet for Service Stations as a 
constant check on the cleanliness of your 


stations. 


PRICES 
Single copies $ 0.25 each 
25 copies 5.50 
10.00 
18.00 
32.00 
70.00 
130.00 


50 copies 
100 copies 
200 copies 
500 copies 
1000 copies 


Prices for larger quantities on request. 
Quantities other than those shown will 
be billed at the per copy rate for the 


next smaller quantity shown. 


(Ohio purchasers, add 3% Sales Tax) 


NATIONAL PETROLEUM NEWS 


1213 West 3rd Street . . Cleveland 13, Ohio 
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OIL MARKETS 


commenting on the failure of larger purchasers to follow the Phillips crud 
boost, said that there is “increasing evidence on the part of some within the 
industry to impose their own artificial controls.” 





Mr. Brown, in a report letter to IPAA President Shield, said: 


“It would be unfortunate if their ability to get steel supplies beyond their 
own requirements should be used (by these larger purchasers) to tie up pro- 
duction of oil to insure to them their requirements of crude so that they would 
no longer feel the necessity for increasing the price of crude.” 


Noting that many of largest purchasers are also importers, Mr. Brown con 
tinued: 


“Their ability to increase importation and also to increase their supply of 
domestic crude through furnishing pipe, if pursued, must finally result in dis 
couragement to the domestic producer. This trend toward concentratio! 
would also affect the Independent refiner and marketer. With these elements 
removed from our petroleum economy, control would be in the hands of a few 
That is until the federal government should step in and take them over.” 


Mr. Brown said he was surprised at finding reflected in thought and actior 
of “responsible persons” in oil industry the same philosophy of “regimentatio: 
and centralized controls” developed by certain government officials. 


“Arbitrary interference with the economic laws,” he said, “inevitably lead: 
to unnecessary shortages, further inflationary forces, monopoly, the need for 
still further controls, and eventually complete domination through regulatio: 
or actual government direction of all phases of our operations.” 





GULF COAST 
Five Open Market Cargo Sales Reported 


Despite uneasiness over the crude oil price situation, open market sales 
of five cargoes were disclosed at the Gulf the first week in October. A num- 
ber of potential, but not urgent, buyers also were in the market. Offerings in 
most instances were tied to crude. 
postings. 

Cargo sales reported the past week were all closed following the an 
nouncement by Phillips of the 35c per bbl. advance in its crude price post 
ings. 

Three cargoes of No. 2 fuel went at 9c per gal.,—two 120,000-bbl. lots to 
major company buyers, and a third to be split between two East Coast Inde 
pendents. All were for prompt lifting. 


No changes were reported in suppliers 


Sales of two cargoes of gasoline were disclosed by an Independent ré 
finer, both T2 quantities. One was described as “off-specification” regular 
grade gasoline at 12.75c, with an East Coast major the buyer; the other was 
“5-jump” regular grade to an Independent buyer at 13.5c. 


Gasoline tightened considerably, contra-seasonally, largely as a result of 
the recent sales to strike-bound West Coast buyers. Reports in some quar 
ters indicated sales for West Coast delivery totaled seven cargoes. Com 
pared with the past week’s sale of “5-jump” regular at 13.5c, a cargo of th: 
same grade went for llc a month ago. 

Of all products, residual fuel alone showed the least response to ths 
uncertainties over crude which beset buyers and sellers. Bunker “C’”’ fue! 
still was freely available at $2.46 per bbl., and, late in the week, some sources 
said this price could be shaded on firm bid. At least two large-compan) 
buyers, who saw their heavy fuel position as short over the winter, said the) 
were unable to buy for prompt lifting because of full storage at distributio! 
points. 


MIDCONTINENT 
Little Trading as Industry Watches Crude Market 


Oil industry in the Midcontinent spent another week of watchful waiti! 
over the crude market. Little trading and few inquiries were disclosed, an 


a] 


with the exception of No. 6 fuel which was priced 40c per bbl. lower in We 
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with 


National Mechanized Accounting 


What could it save for you? Whether you 
employ 50 or 50,000, mechanized account- 
ng is the answer to today’s high cost of 
iand-figuring. After mechanizing with Na- 
ional Accounting Machines, firms of every 
ize report savings up to 30%. These savings 
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ctober 13, 1948 


CASH REGISTER 


often pay for the whole National installa- 
tion in the first year. Thereafter, they run 
on year after year as a clear reduction in 
operating expense. Ask your local National 
representative to check your set-up and 
report specifically the savings you can expect. 
OHIO 


COMPANY, DAYTON 9, 


| ae 


CASH REGISTERS + ADDING MACHINES 
ACCOUNTING MACHINES 
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THE BATTERY WITH A 


You add water 


: N 
only 3 times a year® ) 
lasts longer, too 


THE SENSATIONAL Prest-O-Lite Hi- 
Level Battery may offer an excep- 
tional opportunity to you, as a 
petroleum marketer. This battery 
and the very complete program 
back of it may prove to be the very 
leader needed to put new life into 
your T.B.A. program. 


Many marketers report they make 
more profit, win more friends with 
the new Prest-O-Lite Hi-Level 
Battery. We shall be glad to go into 
details at your convenience. 


Ste Aheccn _ 


Sales Manager 


PREST-O-LITE BATTERY CO., INC. 
TOLEDO 1 ° OHIO 
*IN NORMAL CAR USE 
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U. 8S. Meter (ASTM octane) Monday 
78-78.5 octane (Premium) : Oct. 11 
| (1)11.25-12(1) 
Mid-Western (Group 3 basis) .........-- ee weg ey 
N. Tex. (For shpt. to Tex. & N.M. dest’ns) (2)11 ergy 
W. Tex. (For shpt. to Tex. & N.M. dest’ns) (2)11.5-11.75(2) 
E. Tex. (Truck Tnsp.) ..... sae aac ae (1)11.5-12(1) 
Cent. W. Tex. (Truck Tnsp.)............ (1) 11.5-11.75(1) 





73-75 octane (Regular): 


Summary of Daily Gasoline Prices (Oct. 5 through Oct. 11) 


OlL MARKETS 





Friday Thursday Wednesday Tuesday 

Oct. 8 Oct. 7 Oct. 6 Oct. 5 
(1)11.25—12(1) (1)11.25-12(1) (1)11.25-12(1) 41)11.25-12(1) 
(1)11.25-12(1) (1)11.25-12(1) (1)11.25-12(1) (1)11.25-12(1) 
(2)11.8-13.3(1) (2)11.8-13.3(1) (2)11.8-13.3(1) (2)11.8-18.3(1) 
(2)11.5-11.75(2) (2)11.5-11.75(2) (2)11.5-11.75(2) (2)11.5-11.75(2) 
(1)11.5-12(1) (1)11.5-12(1) (1)11.5-12(1) (1)11.5-12(1) 
(1)11.5-11.75(1) (1)11.5-11.75(1) (1)11.5-11.75(1) (1)11.5-11.75¢1) 


Oklahoma (Group 3) (4)10.5-11(1) (4)10 
Mid-Western (Group 3 basis) eeceeees (3)10.5-10.75(2) (3)10. 
N. Tex. (For shpt. to Tex. & N.M. dest’ns) (2)10.75-11.3(1) (2)10. 
W. Tex. (For shpt. to Tex. & N.M. dest’ns) (2)10.5-10.75(2) (2)10. 
EB. Tex. (Truck Tnsp.) ....cccccccceccce (1)10.5-11(1) (1)10. 
Cent. W. Tex. (Truck Tnsp.)............ (1)10.5-10.75(1) (1)10 





63-66 octane: 


Cees «CECE SB) coc vc cs cowccccesecee seee 
Mid-Western (Group 3 basis)........... 10.125(1) 
N. Tex. (For shpt. to Tex. & N.M. dest’ns) oo 
W. Tex, (For shpt. fo Tex. & N.M. dest’ns) 10.25(2) 
SO, Cee SOc cacececvess odenwe ses 
Cent. W. Tex. (Truck Tnsp.)............ 10.25(1) 


60 octane & below: 





5—11(1) (4)10.5-11(01) (4)10.5-1101) (4)10.5-1101) 
5-10.75(2) (3)10.5-10.75(2) (3)10.5-10.75(2) (3)10.5-10.75(2) 
75-11.3(1) (2)10.75—-11.3(1) (2)10.75—11.3(1) (2)10.75-11.3(1) 
5-10.75(2) (2)10.5-10.75(2) (2)10.5-10.75(2) (2)10.5-10.75(2) 
5-11(1) (1)10.5-11(1) (1)10.5-11(1) (1)10.5-11(1) 
5-10.75(1) 41)10.5-10.75(1) (1)10.5—-10.75(1) (1)10.5-10.75¢1) 


10.125(1) 10.125(1) 10.125(1) 10.125(1) 
* "10.252 10-25(2) 10. 25(2) 10. 25(2) 
10.25¢., 10.25(1) 10.25(1) 10.25(1) 








Oklahoma (Group 3) ........ = (1)9.75~-10.125(2) (1)9.75-10.125(2) (1)9.75-10.125(2) (1)9.75-10.125(2) (1)9.75—-10.125(2) 
Mid-Western (Group 3 basis)............ (1)9.75—-10.375(1) (1)9.75-10.375(1) (1)9.75—-10.375(1) (1)9.75-10.375(1) (1)9.75-10.375(1) 
N. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)10-10.5(1) (1)10-10.5(1) (1)10-10.5(1) (1)10-10.5(1) (1)10-10.5(1) 
W. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)9.75-10(3) (1)9.75—-10(3) (1)9.75-10(3) (1)9.75-10(3) (1)9.75-10(3) 
See. Cee LD og ce cnesabes cones (1)9.75-10.5(1) (1)9.75-10.5(1) (1)9.75—-10.5(1) (1)9.75-10.5(1) (1)9.75-10.5(1) 
Cent. W. Tex. (Truck Tnsp.) Sa sata dade lin (1)10-10.4(1) (1)10-10.4(1) (1)10-10.4(1) (1)10-10.4(1) (1)10-10.4(1) 
Moter Gasoline, 78-78.5 oct, (Premium) (b) 
New YoeR Marbor ...ccccccccccccccccecs (1)11.5-13.4(1) (1)11.5-13.4(1) (1)11.5-13.4(1) (1)11.5—-13.4(1) (1)11.5-13.4(1) 
New York harbor, barges .........+.+++. (1)11.4-13.3(1) (1)11.4-13.3(1) (1)11.4-13.3(1) (1)11.4-13.3(1) (1)11.4-13.3(1) 
PEE 0.66 0.9 0060.65:000060088000000% (1)12.4-12.9(1) (1)12.4-12.9(1) (1)12.4-12.9(1) (1)12.4-12.9(1) (1)12.4-12.9(1) 
Pee, DESIR occcccecccecoseseoss (1)12.65-12.8(1) (1)12.65-12.8(1) (1)12.65-12.8(1) (1)12.65-12.8(1) (1)12.65-12.8(1) 
DD. icacescoresceneosésees ce eecececs (1)11-13(1) (1)11-18(1) (1)11-13(1) (1)11-13(1) (1)11-13(1) 
Baltimore, barges ........ce6. eece 10.9(1) 10.9(1) 10.9(1) 10.941) 10.9(1) 
Motor Gasoline 78-78.5 oct. (Premium) (c 
Se ee ES 6.06 606406000060 08 esees Sei iis . Pe ° 
New York harbor, barges...........+e6+- ilk ogee Pe saan ane 
EE. sok ehudidiednh eeiees oa. nieae ae (1)12.4-12.75(1) (1)12.4-12.75¢1) (1)12.4-12.75(1) (1)12.4-12.75(1) (1)12.4-12.75(1) 
Pn GD 66osbe060e0eseesenee 12.65(1) 12.65(1) 12.65(1) 2.65(1) 12.65(1) 
EE 2 ocdt ac uimireeienscekas hbiew dail (1)12.2-12.75(1) (1)12.2-12.75(1) (1)12.2-12.75(1) (1)12.2-12.75(1) (1)12.2-12.75(1) 
, DONUD  skucnensecaanedésacs os 12.65(1) 12.65(1) 12.65(1) 12.65(1) 12.65(1) 
Motor Gasoline 74-76 oct. (Regular) (b) 
i Pe cst chebtenvseswese — (1)10.5-12(1) (1)10.5-12(1) (1)10.5-12(1) (1)10.5-12(1) (1)10.5-12(1) 
New York harbor, barges............ o (1)10.4-11.9(1) (1)10.4-11.9(1) (1)10.4-11.9(1) (1)10.4-11.9(1) (1)10.4-11.9(1) 
PUMIOGGIIOD occ ccccvcccse ° oe (2)11.5-11.9(3) (2)11.5-11.9(3) (2)11.5-11.9(3) (2)11.5-11.9(3) (2)11.5-11.9(3) 
Ce cv cncand deb ee eweanmds (1)11.4-11.8(1) (1)11.4~-11.8(1) (1)11.4-11.8(1) (1)11.4-11.8(1) (1)11.4-11.8(1) 
PED ov ccc ceccwcescccccesooeceséess (1)10-12(1) (1)10-12(1) (1)10-12(1) (1)10-12(1) (1)10-12(1) 
Ree (1)9.9-11.4(1) (1)9.9-11.4(1) (1)9.9-11.4(1) (1)9.9-11.4(1) (1)9.9-11.4(1) 





Motor Gasoline: 





Western Penna., Bradford-Warren: (1)11.75-12(1) (1)11.75-12(1) (1)11.75-12(1) (1)11.75-12(1) (1)11.75-12(1) 
ee en Sn!  <ieecdeeebs ev ee eee 
Western Penna., Other Districts: (2)11.75-13(1) (2)11.75-13(1) (2)11.75-13(1) (2)11.75-13(1) (2)11.75-13(1) 


Note: 
companies quoting the low & highs of the ranges. 


Gasoline prices are reported in each day’s Platt’s OILGRAM 


Daily Price Service. 


Figures shown in parentheses indicate number of 


(b) Research octane rating is minimum of 5 points above Motor Method rating. 


(c) Research octane rating is minimum of 10 points above Motor Method rating 





Texas, prices generally were reported unchanged in all 
Midcontinent districts. 

The pick up in demand for heavy fuel which many 
traders had expected early in October failed to material- 
ize during the first week of the month. There was 
practically no demand for residual for immediate ship- 
ment, most sources said, and the only sale disclosed was 
of one car of low sulfur No. 6 oil at $2.15 per bbl. to a 
broker reported by an Oklahoma refiner. Quotations 
reported by other Oklahoma refiners for No. 6 ranged 
from $1.80 to $2.30 per bbl. 

In Kansas, one refiner said he had had to cut his crude 
runs approximately 10% to near-full 
a and a West refiner he 
his runs in November if demand 
ip appreciably by then. 


due stor- 
might have to 


does not pick 


residual 
ge, 


educe 


Texas said 


Cooler weather brought a slight increase in heating 
il demand, several refiners said, but generally speaking 
he market was described by most sources as in a “be- 
tween-season lull.” Sales of ‘about 30 cars” of No. 
uel at 9c and 9.25c to Midwest brokers were reported 
‘yy an Oklahoma refiner; no sales were reported by other 


efiners. 


2 


Reports concerning gasoline varied widely. 
iners reported the usual seasonal slackening 


Some re- 
in ship- 
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ments, while others said harvesting had caused demand 


from farm 
he 


“up 


climb. A West Texas refiner said 
had turned down several calls from brokers offering 

to 0.5c over Group 3 market, FOB 
due to the fact that he had no gasoline to offer 
sources said 


areas to 
(his) plant,” 
Other 
brokers were bidding 
under publication prices.” 


prices 


WESTERN PENNA. 


Flattening of Lube Prices Indicated 


A 


marked settling of lube prices at currently quoted 
levels was indicated by most Western Penna. sources 
during the past week. Most offerings of 25 pour bright 
stock, for example, were priced at “close to 32c,” it was 


pointed out. 


Although export lube market remained dormant, there 
was some improvement in calls from domestic buyers. On 
the other hand, there marked the de- 
mand for wax, mainly domestic. Light products were in 
strong demand and, despite reductions in his fuel post- 
ings by one refiner, prices for the most part held firm. 
Most refiners reported no changes in 


Domestic pickup in lubes stemmed in large part from 


was a upturn in 


their quotations. 
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The spirit 














\ K ina CELEBRATE OIL PROGRESS Day on 

October 14th. It is an old American cus- 
tom on such occasions to point with pride to 
humble beginnings, present bigness, and the 
promise of the future. 

Since Edwin L. Drake, onetime railroad con- 
ductor, in spite of populaz ridicule, sank his well 
in 1859, petroleum has developed into one of the 
top industries of America. Its working plant 1s 
valued at 30 billions of dollars. This plant pro- 
duces nearly two-thirds of all the world’s oil. 
From its refineries, in constant stream, comes the 
gasoline that powers the Motor Age. According 
to government figures, the industry directly and 
indirectly provides employment for five million 
men and women. 

Thus the case for celebration could rest on size 
alone. There is also abundant reason to view with 
enthusiasm the industry’s future. Already from 
its laboratories have come 11,000 by-products 
from the drop of oil. These useful by-products 
range from acids to asphalt, from ink to insetti- 
cides, from vitamins to velvets, from brushes to 
building material, from fertilizers to freezing 
compounds, from resin to rayon, from cocktails 
to cosmetics. The list grows every day. Whole 
new industries will spring from this drop of oil. 
Millions unborn will earn their livelihoods from 
its magic. For everyone, the luxuries of today will 
become conveniences, and indeed, necessities, be- 
cause of these new products from petroleum. 

The oil industry, however, has another asset 


greater than machinery and plants and capital 


that quickeneth 


and laboratories. The amazing development of 
the industry did not come about by accident. It 
has grown great and serviceable—and will con- 
tinue to grow — only through the devoted and 
sacrificial attention and enthusiasms of men and 
women—of human beings. 

The greatest mistake we can make is to act 
upon the false premise that business is self- 
starting, is cut and dried routine. Economists 
boast of our eighty million horsepower on call 
in our manufacturing plants. Statisticians clas- 
sify this horsepower as “prime movers,” tremen- 
dous energy at the turn of a switch or the pull 
of a throttle. How fantastic! The real “prime- 
movers” of an expanding economy are men— 
men of spirit and the capacity to do. It is they 
alone who sustain the pressure of progress. The 
spirit of the millions of men and women who 
are eager to get on and up in the world is the 
most powerful factor in our business life. We, 
the people, in our own enlightened self-interest, 
should see to it that this spirit is not deadened— 
in petroleum or any other industry—by popular 
indictments, unwise restrictions, excessive taxa- 
tion that absorbs risk capital, competition by 
one’s own government. 

As the nation celebrates the progressiveness of 
the oil industry this month, it might well re-dedi- 
cate itself to the proposition that America pro- 
gresses, is kept a going concern, through the spirit 
and enthusiasm of its business men and women. 
They are the nation’s indispensable resource, the 


real ambassadors of the more abundant life. 


CITIES (A) SERVICE 


Quality Petroleum Products 
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replacement orders by buyers who had allowed their in- 
ventories to fall to rock bottom in view of the unsettled 
market. Many other buyers, however, still were reported 
buying on a hand-to-mouth basis. 

Increased demand for wax was reported from several 
quarters. As in the case of lubes, a number of domestic 
orders were of a re-stocking variety. On the other hand, 
a refiner reporting several sales of white crude scale said 
that 90% of the wax sold was destined for overseas. Most 
of the sales were made at 5.75c, he said. Crude scale 
quotations reported by refiners ranged from 5.75c to 9c. 

A sharp drop in temperatures and the storage in- 
adequacy of several large industrial consumers were 
among current fuel supply “headaches” reported by some 
refiners. Ranges of lower field refiners’ prices for 45 
w. w. kerosine, Nos. 1, 2 and 36-40 fuels were down 0.5c 
on the highs when: one refiner reduced his quotations for 
those products 0.5c to 12c. 


MIDWESTERN (Chicago-E. St. Louis Area) 
Replacement Fuel Oil Buying Awaits Cold 


High distillate and residual fuel stocks combined with 
a warmer-than-normal September to make for quiet 
trading in the Midwest the first week in October 
Sellers at the same time continued to look for buyers 
despite the unsettled crude market. Group 3 quotations 
of most refiners were reported unchanged. 

Lack of immediate buying interest was a reflection 
of the high level of inventories generally, most traders 
said, and demand for distillate fuels was not expected to 
pick up until the first spell of colder weather. Reports 
of distributors were in the same general vein. 

One large Midwest distributor said that he had sent 
several barges down the Mississippi for supplies. His 
stocks were “in such good shape,’”’ however, that, unless 
attractive offers were forthcoming, he planned to put 
the barges in towing service, he added. Another large 
distributor reported a current inventory of 6,000,000 gals. 
which he said compared with 1,000,000 gals. on hand at 
this time last year. 

Tank car marketers generally said their business was 
far below seasonal expectations, with one reporting his 
early October sales only 40% of the volume he did in 
the same period last year. 

Lack of offerings was not the cause of lack of business 
currently, some marketers said, as was the case a year 
ago. One marketer said he had been requested by a re- 
finer in the southwest to “make an offer’ for 100 cars of 
No. 2 fuel. 

A refiner-buyer was in the market late in the week, 
however, offering to pay 9c, Group 3, for No. 2 fuel, and 
a Chicago distributor was seeking 100,000 bbls. of kero- 
sine and No. 2. 


ATLANTIC COAST 
Stocks of Most Products Reported High 


East Coast suppliers generally reported plentiful sup- 
plies of most product as the first week in October ended. 
And, as the accumulation period on fuels ended, one sup- 
plier commented, “There has never been a time when 
heating oil stocks have been so high right down to con- 
sumer level.” 

Cooler weather and the Phillips’ crude increase con- 
tinued to have firming influence on heating oil prices. 
The firming was termed temporary by some who pointed 
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to crowded storage tanks in support of their contention. 
While suppliers conceded that their stocks of both heat- 
ing oil and gasoline were more than adequate to absorb 
new retail business, they generally said they were not 
interested in bids from spot buyers. 

Prospect of long-range tightness in kerosine, forecast 
by some suppliers for several weeks, were discounted 
by others the past week. The latter, to back up their 
optimism, cited stock gains during the past two weeks, 
adding that there would be no reason this year to “raid” 
kerosine supplies in behalf of No. 2 fuel. 

Buyers of No. 2 fuel and gasoline at New York Har- 
bor, reported prevailing spot prices of 10c and 12.5c for 
the two products, respectively. Few sales were reported, 
however, and most harbor transactions were said to con- 
sist of “swaps” involving gasoline and kerosine. 

Residuals were soft, according to all reports. Barge- 
lots of No. 6 fuel were reported available at 10c to 15c 
under “posted lows,” but buyers were displaying little 
interest in the offerings and no sales were disclosed. 
Barge quuotations for No. 6 reported by New York 
suppliers ranged from $3.00 to $3.30 per bbl. 





CENTRAL MICHIGAN 


Gasoline Prices Weaken; Distillates Firm 


Continued light demand for most grades of gasoline 
and a sharp increase in distillate buying featured re- 
ports of Central Michigan refiners the past week. While 
storage tanks of heavy fuel were brim full, distress 
selling was on the wane, according to most sources. 

Reductions of 0.25 to 0.5¢ per gal. in his gasoline prices 
were reported by one refiner, to 13.5c for regular grade, 
14c for premium. Gasoline sales were slow, this refiner 
said, and other sources reported the product freely avail- 
able, with demand off considerably. 

One jobber in Central Michigan stated that September 
was the first month this year that his gasoline sales had 
not exceeded sales of the corresponding month a year 
ago. 

Sale of 1600 bbls. of 70-72 oct. gasoline for delivery 
over October at lic, Central Michigan, was reported by 
a tank car marketer. For regular-grade gasoline, re- 
finers reported quoting prices ranging from 12.875 to 
14.5c. 

Demand for fuel oils, particularly the lighter grades, 
rose sharply the past week, most refiners said. Most 
orders were coming from dealers who were converting 
their gasoline storage over the light fuels. 

An unconfirmed sale of 400,000 gals. of No. 2 fuel 
was reported at 11.8c, FOB Detroit. Refiners in the 
central area reported quotations for No. 2 ranging from 
12 to 12.25c per gal. 

Renewed activity in distillate fuels spread to a minor 
extent to residuals, according to some reports. Several 
refiners said that while their heavy fuel storage was at 
capacity, it was entirely sold up. 





Crude Oil Prices 


See NPN of Sept. 29, p. 52-53, for crude oil 
price schedules. Prices of Phillips Petroleum Co. 
are 35c per bbl. higher than shown on those 
pages, effective Sept. 28. No changes in post- 
ings of other companies (See p. 69 of this issue). 
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NUMBER 4 1N A SERIES 





Centralized Purchasing an 
important advantage of 
the “Master” Contract! 



















N times of normal supply, the advantages ing power of the refiner reduced, be- ceaseless competition for tonnage | 
vained price-wise and service-wise in the cause a day’s production lost in the tween rival contractors, serving ¢! 


bulking of orders through centralized pur- refinery business is lost forever. same refiner, can be eliminated. 







chasing is, of course, a known reality to all 










purchasers. But perhaps many have not real- Under the Master’ contract however, where Important as this one factor 1s- and 1 
ized that in a market of scarcity, which most all work on one refinery site is undertaken mean weeks and sometimes mx nths ot a 
certainly exists today in the industries that by the same contractor, purchases of scarce CARE POWSE 10 & SEMEL CeNINMTSEe F 
supply materials and equipment for refinery material are keyed to an overall progress chasing has many other advantages 
installations, centralized purchasing has plan—the first pumps needed are the ones a ee on 

many other advantages that are much more that the manufacturers are pressed tor, the Elimination of COMP STNIOS tor local 
important ones not needed until later are ordered for sub-contractors’. facilities and ma 






power; reduction of time charged to 
the overall contract through elimina 
tion of duplicate inspectors and exp: 
diters in the same vendor's plant 


a later date, thus fitting purchases more 
readily into manufacturers’ production 






When a refinery modernization job is 
split among several contractors, who 
must of necessity purchase approxi- 
mately the same types of equipment 
and materials in competition with 
each other, a refiner in effect sets up 
competition for himself. It is obviously 
impractical, or prohibitively costly, for 
a refiner to establish a special coordi- 
nating group of his own to schedule 






schedules and securing closer cooperation. 






removal of much of the invoice chec! 
ing and price comparison from « 
refiner’s hands and consequent reduc 





Many materials are in the same scarce 
condition as equipment. As everyone 
knows steel is being allotted volun- 
tarily—no refiner getting much more 
than his proper share. However, 
through centralized purchasing, steel 
purchases can also be coordinated with 







tion in the amount of accounting tim: 
necessary, are but a few. 








Thus even in a more or less prosaic pl 







of the work of the engineer-contractor 























and allocate the available materials the overall progress plan and the “master” contract shows important 
and equipment among several con- tages similar to those disclosed previ: 
tractors. Consequently if pumps are y ; in the engineering phases. And when 
successfully expedited by one contrac- E. H. HANHAUSEN penses really start to bulk in the te 
tor, most likely another contractor “master” contract shows 

working at the same site must wait. Director of savings which, when applied ¢ 

With the well-known perversity of in- Purchases tude of daily expense 

animate objects, it is usually the con- refinery Modernization work, are wort 
tractor whose job should be completed The M. W. Kellogg § themselves of serious consideration 
first who is the one to wait—thus the Company retiner. The next adve 

on-stream day of the overall job is —s will discuss the advant s of the 
postponed unnecessarily and the earn- contract in field construction work 




















Our company—M. W. Kellogg—is completely staffed and equipped for refinery and chemical plant 
design and construction, from the step of laboratory research through the initial operation of com- 
pleted plants. It periodically issues a publication called the KELLOGGRAM, which de- 
scribes many of these services. lf you are not already receiving it, we will be glad to add 
your name to the list if you will drop us a line at 225 Broadway, New York 7, N. Y. 
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SPECIAL NOTICE 
0 | L ia ny | C t S E C T | 0 N Owing to present short supply of many products, some sellers are withholding 


public quotations or the posting of firm prices on some products but are giving 
OILGRAM the prices they otherwise would quote to trade in general and which 
today they confine mostly to their regular customers only. 


. . 
At Refineries and Prices in Effect Oct. 11 Oct. 4 Prices in Effect 













OHIO— Quotations of 8.0. Ohio for delivery 46-49 w.w. adie = 
T } to Ohio points: kero (1)12.5-13.25(1) (1)12.5-13.25(1 
erminals and by 73-75 Oct. 14.75 14.75 pW. sateen aapaese 
CALIFORNIA distillate (1)12-12.5(3) (1)12-12.5(3) 
T k WwW Los Angeles dist.: No. 2 light 
an agon 80-82 Oct. straw ....(3)12-12.25(1)  (3)12-12.25(1) 
Prices herewith are reproduced from Platt's Sa a te 15.9(1) (1) 14.65-15.9(1) oy iy eiraw (2) Ti-1S.S00¢2) (1) 31~-13.30802) 
OILGRAM Daily Oil Price Service, associated a ta TT , 8 15-13.4(3) Me, & tect, 440.8 on ee ota = aa are 
with National Petroleum News, whose repre- _. (Reg.) . .(1)13.15-13.4(3) (1)13. 15-18. 4(8 — 2 fuel. ..(1)9.9-10.75(1) — (1)9.5-10.75(1) 
sentatives in all NPN-OILGRAM offices de- San Vran. dist. : poh lps 0. italien gee (276.5-2088) 
vote their time exclusively to reporting oil in- re at. ‘ . — OHIO— Quotations of 8.0, Ohio for delivery to 
dustry prices everywhere _.(Prem.) (1)15.15-16.4(1) (1)15.15-16.4(1) Ohio point 
Prices shown in tables are sales prices or a re (1)13.65-13.9(1) (1)13.65-13.9(1) Kerosine 13.9 I 





quotations or general offers or posted prices by CALIFORNIA 




























































































refiners, by pipeline terminal operators, and by ey ~ lee San Joaquin Valley 
| tanker termina] operators; for current sales “ (Pre we 1)15.1 1 10-43 Wow 12.4(1 12.4(1) 
| and shipments; for the business day or period ae rem.) (1)15.15-16.4(1) (1)15.15-16.4(2) Heavy fuel $2.30(2 $2.30(2) 
stated; except Tank Wagon prices, prices are se 1)13 13.! 7 . Light fuel ~ ; a “ 
for bulk lots such as tank car, truck trans- keg.) «.(1)13.65-13.9(1) (1)13.65-13.9(1) (PS 300).. $2 5012) $2 50% 
port, barge; prices applying to barges or car- ; , Diesel fue ; 7 i 
goes or truck transport lots only, so desig- Kerosine, Gas & Fuel Oils (PS 200). .(1)9.6-10.1(1) (1)9.6-10.1(1) 
nated; FOB refineries or terminalis; in cents . . Stove dist 
per gal., except per bbl. where $ sign is UKLAHOMA (Group 3) (PS 100). .(1)11.1-11.6(1 (1)11.1-11.6(1) 
shown; wax and petrolatums in cents per 41-43 w.w. = _ - on Los Angeles : 
pound; ex all fees and taxes; for crude oil oa vse e0(1)9.5-9.75(1) = (1) 9.5-9. 7901) 10-43 w.w, .(3)11,9-12.9(1) (3)11.9-12.9(1) 
=> pone lawfully produced and irene. frame -" Se ay: eae Heavy fue > 
: orted as receive y O RAM an "ee ve ’ (PS 400). .(1)$2.15-2.32¢ ‘ 9 15-2 ( 
National Petroleum News but not guaranteed; 55 & above - I ght fuel saccenens a satecaaiectnaees 
for subscribers’ private use only and not for - ~ diesel(1)9.25- — 25(1) (190.25 -5. SEets) (PS 300). .(4)$2.45-2.52(1) (4)$2.4 1 
resale or distribution or publication. Octane — p.W...  9.25(3) 9.25(3) Diesel Fuel 7 vi siesta is 
ratings are ASTM unless otherwise noted. Par- No. 1 straw. (3)9.25-9.375(2) (3)9.25-9.375(2) (PS 200). .(1)8.8-9. 11)8 89 @ 
enthetical figures before and after prices indi- No, 2 straw. (2)9-9.25(4) (2)9-9.25(4) Stove dist 9 
cate number of companies quoting the lows No. 3 ...... a ; ae ———— (PS 100)..¢€1)9.25-11.1(2) (1)9.25-11.1(2) 
and highs of the ranges. For further details | N°. 6 (1)$1.80-2.30(2) (1)$1.80-2.3002) San Francisco ° : - 
of price conditions apply to any NPN—OIL- 14-16 grav. 10-43 W.w 12.4(2) 12.4(2 
GRAM office or see back of any OILGRAM fuel ....... $2.20(1) $2.20(1) Heavy fuel ibe: wiisiams 
Price Service invoice. MIDWESTERN (Group 3 basis) (PS 400) $2.30(2 $2.30(2 
For complete price service delivered daily 41-43 w.w...(1)9.375-9.75(1) (1)9.375-9.75(1) Light fuel ' ; 
from nearest OILGRAM publishing office, New 42-44 w.w...(3)9.5-9.875(2)  (3)9.5-9.875(2) (PS 300) $2.50(2 $2.50(2 
York, Cleveland and Houston, address Platt's tange oil ...(1)%.25-9.5(2) (1)9.25-9.5(¢2) Diesel fuel : ‘ 
Price Service, Inc., 1213 West 3rd St., Cleve- bs & above (PS 200)..01 6-10.4(1 1 6-10.4(1 
land (13), Ohio Annual subscription rate in D.I. diesel. (1)9.5—10. 125(1) (1)9.5-10.125¢1) Stove dist 
U. S.: $150 per year, payable in advance No. 1 p.w (2)9.125-9.375(1) (2)9.125-9.375(1) (PS 100)..¢1)11.1-11.9(1) (1) 9(1) 
1)11.1-11.941 
No, 2 straw.(3 25(1) (3)9-9.25(1) 
No. 3 ......(€1)8.75-8.875(1) (1)8.75-8.875(1) i i i 
Refinery & Terminal Prices ol ep etn gg i a ia ont ee 
y CHICAGO—(FOB Chicago district refineries & > ESTERN PENNA. 
x p.l. terminals; all fuel oil prices in cnt. per rices are for sales made, or offers reliably 
Gasoline ont. reported, to jobbers & compounders only 
Seteen tn Mabest 58 & above _ OUS NEUTRALS—No, 3 col. Vis. at 70° 
Oct. 11 et. 4 D.1. diesel. 11.05(1) 11.05(1) 
; ‘ - 200 Vis. (180 at 100°) 420-425 fi 
OKLAHOMA (Group 3) > 2 ——* z° 2° Opt. ...... 410) 47(1) 
78-78.5 Oct. No. 6 fuel... 7.4¢1) 7.4(1) 10 t 4601 . 
(Prem.) ”..(1)11.25-12(2) (2) 11.25-1202) N. TEX. (For shpt. to Tex, & N.M. dest’ns.) A epee =¢2? 40(2) 
73-75 Oct.Reg.(4)10.5-11(1) 4 10.5 11(1) 41-43 w.w...(1)9.6-9.625(1) (1)9.6-9.625(1) > P . seeees 45(1) 45(1) 
63-66 Oct. . . 2-44 wW.W... 10(2) 10(2) 9 Py i - ——s - _ 
€ Oct. & . ones ° ; 58 D.I (1)9.6—-10(2) (2)9.6~-10(2) 150 Vis. (143 at 100°) 400-405 fi 
. ¢ . ‘ P ) . eeeen0 5 g 
| below ...(1)9.75-10.125(2)_ (1)9.75-10.125(2) Ne. 3 raw. Se) 40 10 pt aati) tac1> 
a MID-WESTERN (Group 3 basis) No, 6 fue $2.20(1) $2.20(1) oe 43 D 3313, 
' eS Ont. silicate aan - w. TEX. (For shpt. te Tex, & N.M, dest’ns.) 5 pt... 636 
. > | (1) )11.25-12(1) 41-43 ww. . ¥.5¢ 9.5¢1) CYLINDER sTOc ‘Kis: 
tO 73-75 Oct. Reg.(3)10.5-1 10.75(2) (3)10.5-10.75(2) 42-44 Ww.w. 10.5(1) 10.5(1) Brt. stk., 145-155 vis. at 210°, 540-550 f1., No 
a 63-66 Oct. ..  10.125(1) 10.125(1) No. 1 straw.  9.25(2) 9.25(2) Scol. | 
60 Oct. & No. 2 straw. (2)9-9.25(2) (2)9-9.25(2) yy ea 49(1) 49(1) 
r below ....(1)9.75-10.375(1) (1)9.75-10.375(1) No. 3 - 8.75(1) 8.45(1) 15 p.t #8(1) 48(1) 
* + ag AGO—(FOB Chicago district refineries & No. 6 fuel. $2.5011) $2.5001) 25 p.t x3 44 > 44 
' me oe E. TEX. (Truck trnspt.) 600 S.R 
‘8 (Prem.) — 41-43 w.w. .(2)9.25-9.5(2) (2)9.25-9.5(2) filter’b 32-36 2-36 
h 74-76 Oct. || neces coe 42-44 w.w. .(2)9.5-9.75(1) (2)9.5-9.75(1) 650 S.R 43% 1-37 
N. 2) es AT a ‘ 58 & above 600 fl ? , bo 
" aan pe shpt. to Tex & N.M. dest’ns.) D.1. diesel. (1)9-10(1) (1)9-10(1) 630 fl i 7-41 
eee ° sai 1.G.1. gas oil . 
nie (Prem.) ..(2)11.8-13.3(1) (2)11.8-13.3 )-G.2 5 (2 re MID-CONTINENT 
73-75 Oct 13.3(1) No. 2 fuel... 9.25 (2) 9 25(2) ps Neutral Oils (Vis. at 100° F. 0 to 10 P.P.) 
(Reg.) ....(2)10.75-11.3(1) (2)10.75-11.3(1) O. © SS... - CG esas SEGS.Se eens Fale Olls 
63-66 Oct : ‘ CENT. W. TEX. (Truck trnspt.) Vis. Color 
60 Oct.&below(1)10-10.5(1) (1)10-10.5(1) 41-43 w.w. ..(1)9.375-9.5(1) (1)9.375-9.5(1) 60-S5—No, 2.(2)11-12.75(1) (2)11-12.75(1) 
W. TEX. (For shpt, to Tex, & N.M, dest’ns.) 52 & bel. D.I. 86-110-——-No. 2(2)11.5-13.25(1 1)11.5-13.25(1) 
78-78.5 Oct Diesel 150—N AS¢ 
__(Prem.)_. .(2)11.5-11.75(2) (2)11.5-11.75(2) 58 & abv. D.I ; ; +t at BE yy tow “rsh % 
73-75 Oct.Reg. (2)10.5-10.75(2) (2)10.5-10.75(2) Diesel . 9.25(1) 9.25(1) 200—No. 3 ag tht 3) 39-241) 
63-66 Oct. .. 10.25(2) 10.25(2) U.G.1. gas oil 8.5(1) 8.501) 250-—-N ; (3920-2201 (3)20-22(1) 
60 Oct. &below(1)9.75-10(3) (1)9.75-10(3) No. 1 fuel. 9.25(1) 9.25(1) 280-—-No, 3 ( 21-2341 (3)21-2301) 
bh. TEX. (Truck tnspt.) No. 2 fuel. . : 9(1) 9(1) imp} ; (2)22-24(1 ( 2 .24(1 
78-78.5 Oct. (1)11.5-12(1) (1)11.5-12(1) No. 3 fuel... 8.75(1) 8.75(1) Red Olls: 
73-75 Oct. ..(1)10.5-11(1) (1)10.5-11(1) No, 6 fuel $2.67(1) $2.67¢1 200—N« 5. .(1)19-21(1) (1)19-21(1) 
60 Oct.& below(1 19.75-10 5(1) (1)9.75~-10.5(1) KANSAS (For Kansas destinations only) 300—No, 5. 24(1) 24(1) 
CENT. W. TEX, (Truck Transpt.) 12-44 ww ‘1 75-10.81 1)¢11'9.75-10.81341) Bricht Stock: V t 21 (FOB Tulsa basis) 
(5-78.5 Oct - b> & abv. D.I 200 N 1 1 
(Prem.) (1920.5-11.75¢1) €1911.5-11.7501) Diese] (1)9.75-1101) (1)9.75-1101) 150-160 Vis. D: 
3-750ct. (Reg )(1)10.5-10.75(1)¢1)10.5-10. 7501) No. 1 fuel...(1)9.375-10.25(1) (1)9.375-10.25(1) 0 to 10 p.p..¢1)31 } 1931-33 
63-66 Oct 10.2541) 10.2541) N ® fuel (2)9. 25-1012 (2)9.25-1012) 10-25 py c0.541 0.501 
Fee & Betowit 30 10.4(1) (1)10-10.4(1) N 6 fuel (1)$2.00-2.65(1) ¢1)82.00-2.65(1 25-40 p.p 
8 - oo Kansas destinations only) ARK. (For shipment to Ark. and La. ) oo i wg E 32(1) 32(1) 
(Prem. ) (1)11.8-12.75 ( S12. 754 42-44 W.W... 9.62511) 9.625(1) 0 to 10 pa 0-32 ’ 
75 Oct. Res. i2 + : = 7 ; 1 +. 2 75 Tractor fuel 1001) 1001) Ot 01 p.. .(1)30-3 0 
43-8 * alesis ‘ea ee —? Diesel fuel 52 gg fo ve 
f 3-08 Oct & y A 9 2501) 9.2511) (Olive Green) 23(2) 23(2) 
| ‘RK. ah shi “ ant to. A. k re )20.1-11(1) Diesel fuel 58 Black Oil 18.5(1) 18.5(1) 
} —e— eee & above . 9.541) 9.5(1) SOUTH TEXAS, (Neutral Oils) 
iS. .! = No. 2 fue 9 12511) Q 195 t 100° I FOR refineric for domestic 
— (Prem. ) 11.75(1) 11.7501) . - ae t 2 125(1) i fi lom j 
73-75 Oct Reg 10 7511) 10.7501 No. 3 fue) 8.87511) 8.87511) ba, or expo! hipment 
7 ” ) 
40 Oct.& below WESTERN PENNA, PALE OILS: 
unleaded 1011) 10(1) Kradford-Warren: Vis. COLOR 
WESTERN PENNA. 45 wow .» .€1)11.25-12(1) (1)11.25-12/1) 100 1 2 (2)9.5-11(2 »»9.5-11(2) 
Hradford-Warren: No. 1 fuel.. 11.95(1) 11.9541) 200 No, 2-3. .(4)12-13.501 1)12-1 (1) 
4-76 Oct. Reg. (1)11.75-12(1) (1)11.75-12¢1) Ze 2 fuel...(1)11-11.95(1) (1)11-11.95(1) x0 No, 2 (5)13-14.501 (5)13-14.501) 
Other districts: No. 3 fuel.. j1¢1) 1141) 00 N 
4-78 Oct. Reg (2)11.75-13(1) (2)11.75-13(1) 26-40 gravity 11.95(1) 11.95(1) 2 4 (4)14-15.501 (4)14-15.501) 
CENTRAL MICHIGAN (FOB Central Michi- Other districts: 750 No. 3-4. .(4)15-16.501 (4)15-16.501 
gan refineries. ) 15 w.w €1911.25-12.5¢1) €1911.25-12.541) 1200 No, 3-4.(5)16-17.501 »916-17.501) 
S. Motor i7 w.v (1912-1301) (1912-1341) 2000 No. 4. .(3)17-18.5(2 (3)17-18.5(2) 
78-78.5 Oct No, 1 fuel (1921.25-12.5¢41) (1)911.25-12.5(1) 
_(Prem.) (1)13.55-15(1) (1) 13.55-15(1) No. 2 fuel.. .(2)11-12.5(1 (2)11-12.501) ae te os (2)9.5-11(1) (2)9.5-1101) 
3-75 Oct. Reg(1)12.875-14.5(1)(1)12.875-14.5(1) No. 3 fuss... (i)2-Ea(2) (1)11-12(1) 200 No. 5-6.(4)12-13.5(1 (4)12-13.5(1) 
r: Str. run gaso- 36-40 gravity(2)11-12.5(1) (2)11-12.501) 300 No. 5-6.(5)13-14.5(1 (5)13-14.511) 
se CENTRAL MICHIGAN (FOB Central Michi- 500 No, 5-6.(4)14-15.511) (4)14-15.501) 
- ” 9 ee : gan refineries. ) 750 No. 5-6.(4)15-16.541) (4)15—-16.5(1) 
hpt (1)11.625-12.75¢1)¢1111.625 12.7541) Range oil ...(1)12.25-13(2) (1)12.25-13(2) (Continued on next page) 
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Oil Price Section 








Prices in Effect Oct. IL Oct. 4 
1200 No. 5-6. (5)16-17.5(1) (5)16-17.5(1) 
2000 No. 5-6.(3)17-18.5(2) (3)17-18.5(2) 
CHICAGO (From Mid-Continent p.i, crude) 


Neutral oils vis. at 100° F. 0 to 10 p.p. 
Pale Oils 


Vis. Color 

60-85—No. 2. 12.75(1) 12.75(1) 
86-100—No. 2 13.25(1) 3.25(1) 
150—No. 3.. 20(1) 20(1) 
180—No. 3.. 20.5(1) 20.5(1) 
200—No. 3.. 20.5(1) 20.5(1) 
250—No, 2.. 21.5(1) 21.5(1) 
Red Oils: 

180—No. 5. 20.5(1) 20.5(1) 
200—No. 5. 20.5(1) 20.5(1) 
250—No, 5. 21.5(1) 21.5(1) 
280—No, 5. 2.5(1) 22.5(1) 
300—No, 5 23(1) 23(1) 
Note: Viscous oils, 15 to 30 p.p. are quoted 


0.5¢ lower; 60-85 and 86- 110 No. 2 non-viscous 

oils, 15 to 30 p.p. 0.25c lower 

Unfiltered Steam Refined (Viscosity at 2 210°) 
22.5(1 


ro 51) 
200 1) 4.5(1) 
Bright “Stocks, 160 ‘vis, at 210° No 8 color 
0 to 10 p.p. 34(1) 34(1) 


15 to 25 p.p. 33.5(1) 33.5(1) 
30 to 40 p.p. 33(1) 33(1) 
E filtered 
Cyl. Stock. 24.5(1) 24.5(1) 
Note: To obtain prices delivered in Chicago 


add 0.6c per gal. 


Natural Gasoline 
(Group 3 & Breckenridge prices are to blend- 
ers on freight Basis shown below. Shipments 
may originate in any Mid-Continent manufac- 


turing district.) 

— GROUP 3 

Grade 26-70 8.5( Quote) §.5(Sales) 
FOB BREC KENRIDGE 

Grade 26-70 ..... 8( Quote) 8( Quote) 


LPG Prices 


(Of refiners, FOB refineries, in cents per gal., 
tank cars or transport trucks) 


Com- In- Com- Indus- 
mercial dustrial mercial trial 
District Propane Propane Butane Butane 
N.Y. Harbor... 9(2) 9(1) 9(1) 9(1) 
Philadelphia. . 9(2) cece eoee eeee5 
Baltimore 9(1) eens 
Hastings, W.Va.8.25(1) 7.5(1) 
New Orleans ..5.375(1)a .... ceee 
Houston .... cose coos sees 
BORGES secces 9(1) soos OBER) 


(a) Tank cars only. 


Naphthas and Solvents 
(FOB Group 3) 
Stoddard 
solvent (3) 10.875-11.625(1) (3)10.875-11.625(1) 


Cleaners 
¥. ab. (3) 11.375-12,.125(1) (3)11.375-12.125(1) 
mm. (5)11.375-12.125(1) (5)11.375-12.125(1) 
ine 
Spirits. (4) 10.375-11.125(1) (4) 10.375-11.125(1) 
ubber 
solv. .(1)10.875-11.375(4) (1)10.875-11.375(4) 
Lacquer 
dil. ..(3)11.625-12.625(1) (3) 11.625-12.625(1) 


Benzol dil. (2)12.125-12.55(1) (2)12.125-12.55(1) 
WESTERN PENNA. 
Bradford-Warren: 
Stoddard Solv. .... 
Other Districts: 

Untreated Npth. 12.5(1) 
Stoddard Solv.(2)13—-14(1) 


12.5(1) 
(2)13-14(1) 


OHIO—Quotations of S.O. Ohio for delivery to 
Ohio points: 
VM&P Naphtha, Mineral 
Spirits & Stoddard 
Solvent . 16 16 
Rubber Solvent 15.5 15.5 
E. TEXAS (Truck Trnspt.) 
Stoddard 
Solv. .(1)10.75-11.25(1) (1)10.75-11.25(1) 
KANSAS (For Kan, Dest’n. only) 
Stoddard 
Solv (1)11.375-12 Ay 9(1) (1)11.375-12.375(1) 
AX 
WESTERN PENNA, Bois, C.L.) 
White Crude Scale: 
122-124 A.m.p. es 9 ee 9 
124-126 A.m.p 5. 75-9 


MID-CONTINENT “C. L. FOB Refinery) 
Semi-Refined: 
132-134 AMP, 

Wee, seces oss coe 
CHICAGO (FOB Chicago District 
one refiner in bags or 100 lb. 
Carloads, slabs loose, 0.7¢ 


refinery 
cartons, 
less 


of 
carloads 
Melting points 


are EMP (ASTM methods); add 3° F. to con- 

vert into AMP, 

Fully refined: 

122-124 .. . 7.85 7.85 

+ > + ae 7.95 7.95 

127-129 ..... 8.2 8.2 

130-132 secs 8.25 8.25 

132-134 .eccs 8.5 8.5 

135-137 ..+.6- 8.9 8.9 
Petrolatums 

WESTERN PENNA, (Bbis., carloads; tank 

car, 1 to 1.5¢ less.) 

Snow White. (2)7 25-8 (1) (2)7.25-8(1) 

Lily White ..(2)6.25-7.25(2) (2)6.25~-7.25(2) 

Cream White(2)6 6 75(2) (2)6—6.75(2) 

Light Amber(2)4.5—5.5(1) (2)4.5-5.5(1) 

eee (2)4.25-5.25(1) (2)4.25-5.25(1) 


Red -(1)4.5-5.125(1) (1) 4.5-5.125(1) 





78 








Refinery & Terminal Prices (Continued) 





SPECIAL NOTICE 

Owing to present short supply of many products, some sellers are withholding public quotations 
or the posting of firm prices on some products but are giving OILGRAM the prices they otherwise 
would quote to trade in general and which today they confine mostly to their regular customers only 


Atlantic & 


Gulf Coasts 





Prices are of refiners, FOB their refineries & tanker terminals, and of tanker terminal operators 


FOB their terminals. Ships’ 


bunkers prices are exclusive of lighterage. 


Prices in effect Oct, 1! 


78-78.5 Oct. 78-78.5 Oct. 78-78.5 Oct. 74-76 Oct. 74-76 Oct. 
Prem. Prem. Prem. Reg. Keg. 
District Gasoline** Gasolinet+ Gasolinety Gasoline** Gasoliney 
N. Y. Harbor Stee (1)11.5-13.4(1) oe e080 (1)10.5-12(1) 
do barges .. eee (1)11.4-13.3(1) PS ee (1)10.4-11.9(1) 
Se ‘bee cees (1)13.25-13.85(1) 13.5(1) os (5)12-12.3(1) 
Baltimore (1)11-13(1) (1)12.2-12.75(1) ° (1)10-12(1) 
do barges ééde 10.9(1) 12.65(1) cose (1)9.9-11.4(1) 
Baton itouge 10.8(1) jane ee 9.8(1) cece 
do barges 10.8(1) eee — 9.8(1) see 
Boston ....... Saee (1)11.5-13.8(2) 13.5(1) ae (1)10.5-12.3(2) 
Charleston .. (1)11.1-11.6(1) 11.65(1) (2)10.1-10.6(2) 
Corpus Christi. . (1)12-13(1) ae meee 11(2) 
do barges .. oes ass incre er cees 
Houston ..... (1)12-13(1) (1)12-13.15(1) ‘nities (2)11-12.5(1) = (2) 11-12.5(1) 
do barges ade (1)12.75-13(1) 12.75(1) er (1)11-11.75(1) 
Jacksonville eeoe (3)12.3-13.75(1) 12.3(1) ee (5)11.3-12.25(1) 
DE “Bushee weave (3)12.3-12.75(1) 12.3(1) (4)11.3-11.75(1) 
RE aiceiacs wines 12.3(2) 12.2(1) ; 11.3(3) 
New Haven ... obese 13.7(2) 13.7(1) er 12.2(3) 
New Orleans .(1)11-11.25(1) 12(1) seve (1)10-10.5(1) 11(1) 
do barges ..(1)11-11.25(1) 12(1) snes (1)10-10.5(1) 11(1) 
ee wun (1)11.3-12.25(1) 11.8(1) bee se rd 
Pensacola .... 12.4(1) eee 
Philadelphia .. (1)12.4-12.9(1) (1)12.4-12.75(1) ° (2)1L:5 5- ot. 9(3) 
do barges (1)12.65-12.8(1) 12.65(1) . (1)11.4-11.8(1) 
Port Everglades (3) 12.3-12.75(1) 12.3(1) . (4)11.3-11.75(1) 
Portland ..... (1)13.25-13.5(1) 13.5(1) 12(4) 
Providence ... (1)13.25-13.5(1) 13.5(1) eee (4)12-12.1(1) 
Savannah .... (2)12.3-12.75(2) 12.3(1) ee (5) 11.3-12.05(1) 
rr (3) 12.3-12.75(2) 12.3(1) ° (5)11.3-11.75(1) 
Wilmington 
i (2)11.35-12.25(1) 11.85(1) See's (1)10.35-11(1) 
Kerosine— Gas-House No. 5 Fuel No. 5 Fuel 
No. 1 Fuel No. 2 Fuel Gas Oil (0-18 p.t.) (15-60 p.t.) 
N.Y. Harbor. (7)10.3-11.65(1) (9)9.4-10.1(1) (1)9.5-10(1) (3)$3.38-4.10(1) $3.20(1) 
do barges .(6)10.2-11.5(1) (7)9.3-10(1) ery (3)$3.35-4.10(1) 3.17(1) 
ATOR ccccts (1)10.4-10.75(1) (1)9.4-9.85(1) 10.2(1) 4.12(1) sees 
3altimore -(9)10.3-10.5(2) 9.4(12) 9.5(1) = eet 3.20(1) 
do barges 10.2(3) 9.3(4) a 3.17(1) 
Baton Rouge. 9.7(1) 8.7(1) ceee 
do barges 9.7(1) 8.7(1) ae oes Te 
Boston . (1)10.4-10.8(12) (1)9.5-9.8(11) 10.2(1) (1)3.65-3.655(1) 3.623(1) 
Charleston na 10.2(4) (1)9.4-9.5(3) esee 
Corpus Christi eee ° 
do barges . 
Houston | (1)9.125- 10.25(2) (3)9- '9.5(1) ane 
do barges "(1)9.75- 11(1) (1)9-10(1) $3.10(1) 
Jacksonville .(7)10.7-11.375(1) (6)10.3-10.8(1) see 
Miami - (5)10.7-10.85(1) 10.3(4) 
Mobile P 10.7(4) 10.3(1) 
New Haven ..(1)10.4-10.7(7) (1)9.5-9.8(6) 
New Orleans. (1)9.7-10.1(2) (1)8.85-9(4) 
do barges .(1)9.7-10.1(1) 9(2) er Te 
Norfolk ..... (5)10.3-10.7(1) (4)9.3-9.8(1) 9.4(1) (1)3.14-3.17(1) 
Pensacola --(1)10.5-10.8(1) aia “re ae 
Philadelphia .(8)10.3-10.5(1) (8)9.4-9.6(1) 9.8(1) (2)3.29-3.52(2) 
do barges . 10.2(5) 9.3(5) peas ror 
Pt. Evergiades(6)10.7-10.85(1) 10.3(4) aoe 
Portland . (1)10.4-10.9(6) (1)9.5-9.9(6) 10.3(1) 
Providence .(1)10.4-10.8(7) (1)9.4-9.8(7) 10.2(1) $3.1 593(1) 
Savannah ....(6)10.7-10.85(1) 10.3(4) eee 
Tampa .(8)10.7-10.85(1) 10.3(7) 
Wilmington, 
N. C. . (6)10.2-10.7(1) (6)9.5-9.8(1) ven + cade 
No. 6 Fuel Bunker C Fuel, Diesel oil, Diesel Oil 
No, w Fuel Barges Ships’ Bunkers Ships’ Bunkers Shore Piants 
et 2)$3.00-3.05(1) (1)$3.91-4.10(1) (1)9.7-10(1) 


Harbor. (3)$3.03-3.30(1) 
3.249 1D 


oy 00- ‘ween 
3.249 


Albany ....... ( 3.249(1) ota (1)9.7-10.2(2) 
Baltimore ....(3)$3. on (3)$3.00-3.04(2) (2)3.00-3.04(1) 4.04(2) (1)9.6-9.8(2) 
Baton —. 2.54 1(1) 2.51(1) 3.65(1) 9.1(1) 
Boston (13. 055 “3. 315(1) (13. 025-3.315(1) (1)3.025-3.095(1) 4.08(1) (1)9.9-10.2(4) 
Charleston . 96(2 2.93(2) 2.93(2) 3. 95(1) (1)9.4-9.5(1) 
Corpus Christi. 2. 56(1) 2.53(1) (1)2.53-2.55(1) (1)2.90-3.15(1) ee 
Houston ......(1 $2 51-2.75(1) (2)$2.51-3.35(1) (1)2.50-2.53(1) 3.65(1) (4)9.25-9.5(2 
Jacksonville . (4)2.99-3.03¢(1) (4)2.96-3.00(1) (4)2.96-3.00(1) 4.42(2) 10.3(9) 
Miami ....... eeee oon e080 
Mobile ....... eee eee ees wne's 
New Haven 3.035(2) 3.035(2) 3.035 (2) eli (2)9.9-10.2(3 
New Orleans .(3)2.54-2.58(1) (3)2.51-2.55(1) (3)2.51-2.55( » (1)3.40-3.89(1) (2)9.4-9.425(1 
Norfolk . «(2)3.00-3.04(1) (2)2.97-3.07(1) (2)2.97-3.01¢ 4.06(1) (2)9.6-9.7(1) 
Pensacola .... rr Fr 
Philadelphia. (2)3.03-3.27(2) (2)3.00-3.17(2) (2)$3. 00. -27(1) ($4. 07-4. 12(1) (2)9.7 7-9.8(5) 
Port Everglades 2.94(1) 2.91(1) 2.91(1) 32(1) 
Portland ..... (1)3.095-3.115(1) (1)3. 085-3.095(1) (1)3. O85-3.095(1) (1)9.8-10.3(1) 
Providence D3. 045-3.085(1) (1)3.055-3.065(1) (1)2.995-3.065(1) . 10.2(2) 
Savannah ** (1)2.99-3.03(1) (2)$2.96-3.00(1) (2)$2.96-3.00(1) 4.45(1) 10.3(3) 
TAMPA ceccces (2)2.87-2.93(1) (3)2.84-2.90(1) (3)2.84-2.90(1) 4.32(2) 10.3(5) 
Wilmington, 

= eer 3.96(1) 


**Motor Method "& Research octane ratings are approximately same. 
is minimum of 5 points above Motor Method rating. 


t Research octane rating 
++ Research octane rating is minimum of 10 





points above Motor Method rating. 
is price correct since Sept. 27. Shown incorrectly in Sept. 29 and Oct. 6 NPN 
(Additional Gulf c oast prices on page 78) 
Lake Port Terminal Prices 
Prices in Effect Oct, 11 

Buffalo Cleveland Detroit Toledo 
78-78.5 Oct. a ease rere cesses qj #08006 eevee 
74-76 Oct. ccccccccccces (2)12.8-13.1(1) —— +a i i#Q ata. 
Kerosine . errr: ee ‘‘sa088 12.4(1) 
Diesel Fuel 11(1) 13(1) ee aes (1)11.3-12(2 
MO. 2 BUG .ccccccccsces wens 13 .75(1) 11.8(1) (1)11.7-12.75 
No. 2 Fuel ..... cece (1)10.9-12 C2) «sw wecce 11.35(1) 11.5(1) 
PO, te NE cS ceancececes § 6©6Genene 13(1) 11.1(1) (1)10.7-12(2) 
UO, DB POM ccvcccccvess Tr 10.15(1) 10.45(1) 9.5(1) 
Me. 6 Fudd cccccccccces (1)8.7-10.7/1) 9.75(1) 9.6(1) 9.25(3) 





NATIONAL PETROLEUM NEW 
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Refinery & Terminal Prices (Continued) 








NPN Gasoline Index 


Dealer Tank 
T.W. Car 

Cents Per Gal. 
GR... Bhicesecces 14.59 11.24 
Month ago .... 14.58 11.23 
Year ago ...... 12.66 9.22 


Dealer index is an average of ‘‘un- 
divided’’ dealer prices, ex-tax, in 50 
cities. 


Tank car index is weighted average 
of following wholesale markets for 
regular-grade gasoline, FOB refineries 
or terminals: Okla., Mid-Western, W. 
Penna., Calif., N. Y. Harbor, Philadel- 
phia, Jacksonville, Boston and Gulf 
Coast. 








Mid-Continent Lubes 
(At Gulf; in packages, FAS, New Orleans 
in bulk, FOB terminals) 
Prices in Effect Oct, 11 
Bright Stock 
D color, Vis. at 210° 
150 vis., 0-10 p.p. ...(1)48-50(1) (1)38-40(1) 


Steel Drums Bulk 


Wax 


Melting points are AMP, 3° higher thas 
EMP. Prices are for carload lots. Domestic 
prices are FOB refinery; scale in bags or 
bbis.; fully refined, slabs loose. Export prices 
are FAS; scale in bags or bbls.; fully refined 
in bags or cartons. 


Prices in Effect Oct, 11 
New Orleans N.Y. N.Y. 
Crude Scale Export Domestic Expert 
122-4 wh. wane (1)6.5-7.25(1) 
124-6 wh. 7.3(1)(1)6.5-7.25(1) (2)6.25-7.25(1) 
Fully Refined: 
123- 


125- 


° eee (1)6.93-7.05(2) cos 

-» 8.15(1) (1)7.03-7.15(2) (1)8.1-8.75(1) 
128-30 . 8.25(1) (1)7.13-7.25(2) (1)8.2-9(1) 
130-32 . 8.5(1) (1)7.43-7.5(2) (1)8.45-9.35(1) 
133-5 .. 8.55(1) (1)7.43-7.55(2) (1)8.5-9.75(1) 


a0 


cw 


135-7 .. 8.8(1) 7.8(2) 8.75(1) 
138-40 . ... (1)8.08-8.9(1) 9.15(1) 
143-5 .. 0. (1)9.18-10(1) 10.25(1) 
148-50 . ... 12.4(1) 
Naphtha 
Prices in Effect Oct, 11 
V.M.&P. Mineral 
Naphtha Spirite 
New York 
HOSUOPE tccécs 15(4) 14(5) 
Philadelphia ... 15(4) 14(5) 
Baltimore ...... ener 13 .5(4) 
Boston se 15.5(4) 14.5(5) 
Providence ..... 14.5(3) 
Export Prices 
Prices in Effect Oct, 11 
Mexican Gulf Ports 
U. 8. Dollars per Bbi. 
Bunker C Diesel 
(Ships’ (‘s P 
Bunkers) Bunkers) 
WE -tNectdusenaen 2.65 $3.75 
Veracruz eeeeo8ne 2.65 veces 
MEUNEGNIRR « ccwccescess 2.65 3.75 
Pacific Coast 
a, $3.16 $3.96 
SED 6 us0ten se cwe 3.16 3.66 
BEG GHB wccccsoces 3.16 3.50 


Pacific Coast 
Prices in Effect Oct, 11 
in Ship’s Bunkers, Diesel Fuel Bunker C Fuei 


© Deep Tank Lots) (P.S. 200) (P.S. 400) 

an Pedro, 

Calif. .... $3.18(4) $2.10(4) 

an Francisco 3.39(4) (3)2.15-2.20(1) 
ortiand, Ore. 3.60(4) 2.40(4) 
eattle. Wash. 3.60(4) 2.40(4) 
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SPECIAL NOTICE 
Owing to present short supply of many products, some sellers are withholding public quotations 
or the posting of firm prices on some products but are giving OILGRAM the prices they otherwise 
would quote to trade in general and which today they confine mostly to their regular customers only 


Gulf Coast—Cargoes, Domestic & Export, All Ports 


_ Cargo prices are FOB ship at Gulf, minimum of 20,000 bbis., and are by refiners only to other 
refiners, export agents, or tanker terminal operators. The figure in parentheses after each price 
indicates the number of companies quoting that price Prices in Effect Oct, 11. 


Aviation Gasoline 


Grade 115/145 (AN-F-48) ..............cccce. 18(1) 

Grade 100/130 (AN-F-48) ...............0..- 16 .25(2) 

Grade 91/98 (AN-F-48) ......ccccccccccccccces 14.75(1)-15.25(1) 
SD Oe GRNPIONED ccdcvesscecstestsicctcrnns SE 


Motor Gasoline Leaded 
*78-75.5 Oct. (Premium) 
t78-78.5 Oct. (Premium) 
1t78-78.5 Oct. (Premium) 


11(1)—11.25(1)-11.75(1) 
11.75(1)-12(1)-12.75(1) 
2(1)-12.75(1) 


*74-76 Oct. (Regular) . rieeneeéeakas 9(1)—-10.5(2)—11(1)-12(1)-13.5(1) 
(74-76 Oct. (Regular) Ree ee +e 9(1)-11(2)-11.75(1)—12(1)-13.5(2) 
70-72 Oct. ... ‘ : 8 .5(1)-10.125(1)—10.5¢(1)-12(1)-13 .5¢1) 


* Motor Method & [esearch octane ratings are approximately same 

t Research octane rating is minimum of 5 points above Motor Method rating 

tt Research octane rating is minimum of 10 points above Motor Method rating 
Kerosine & Light Fuels 

41-43 kerosine 


Cones TT eT TT (tie shuwesawee 9(3)-—9.75(1)-10.1(1)-11(1) 
Beek Be e620 ds dd ne os 8(3)—9(2)-10(1)-11(1) 
Diesel & Gas Oils 
ee, Se, ion ie eaemuweewemeud 8 .25(1)-10(2) 
ee ee EE dco unde sbko vend we SON ea 8 .25(1)-10(1)—10.25(1) 
53-57 Diesel index ... ieee 7 8 .375(2)-10.5(1)-11.5(2) 
Heavy Fuels—Cargoes 
No. 5 Fuel, 0-10 p.t. $3 .10(1)-$3.45(1) 
ee er TD bandas sees ancands ote $2.46(3)-2.50(2)-2.75(1)-$3.10(2 
Heavy Fuels—Ships’ Bunkers (ex lighterage) 
Below 28 grav. heavy Diesel $3 .15(1)-$3 .40(2)-$3.90(1) 
« 28 grav. & above Diesel $3 .55(1)-3 .65(2)-3 .89(1)-4.10(1) 


Bunker C Fuel 


aA: 
to * 


50(1)-—2.51(5)-—2.53(2)-—2.55(3)-2.80(1)—-$3.10(1) 


Aviation Gasoline & Jet Propulsion Fuel 
Prices in Effect Oct. 11 


(Prices are for tank cars, barge or truck transport lots; aviation gasolines meet Specification AN 
F-48, unless otherwise noted, jet fuel meets AN-F-32.) 


Aviation Gasoline 





District Grade 115/145 Grade 100/130 Grade 91/98 Grade 80 Jet Fuel(JP-1-2) 

New York, N. Y. 19.85(1) 18.1(3) (2)16.6-16.7(1) (1)15.7-15.85(1) 

Boston, Mass. cece 18.2(2) 16.7(2) 15.95(1) 

Portland, Me. oces ecee 17.8(1) 

Phila., Pa, 18.1(1) 16.6(1) coer 

Baltimore, Md. . ees 18.1(2) (2)16.6-16.7(1) (1)15.7-15.85(1) 

Norfolk, Va. .... eeee 18.1(2) 16.6(2) 15.85(1) 

Charleston, S. C. eees 18(2) 16.5(2) 15.75(1) - 

New Orleans, La. 18.75(1) 17(2) 15.5(2) 14.75(1) 10.45(1) 
(Baton Rouge) 

Houston, Tex. . 18.75(2) 17(3) 15.5(3) 14.75(2) 10.5(1) 


Tanker Market Report 


Supplied by Dietze Inc., New York, N. Y., oil & ship brokers & tank steamer chartering 
agents. USMC rate reference for purpose of this report is rate that was in effect June 30, 1948, for 
vessels over 14,000 TDW. The rates shown under the headings ‘‘Last Paid’’ & ‘‘Owners Ask’"’ 
refer to vessels over 14,000 TDW. All rates shown are on basis of tons of 2240 pounds & in dol- 
lars per ton. Approximate rates in cents per bbl. may be determined by dividing per-ton rate 
by following conversion factors: gasoline, 8.7; kerosine, 7.9; No. 2 fuel, 7.5; 30 gravity crude, 
7.3; No. 5 fuel, 6.9; bunker ‘‘C’’, 6.5 


LAST PAID OWNERS ASK 


Gulf New York USMC less 20% ($8 2.28) USMC less 15/20% 
N.W.I U.K./Continent. USMC less 20% (§ 5.24) USMC less 15/20 
Ras Tanura North Hatteras USMC less 20 ($10.16) USMC less 10/15% 


UNITED STATES FLAG CHARTERS 


HORACE SEE 9,500 Dirty USGulf/USNH USMC le 1h September 
ATLANTIC RANGE? 10,500 Clean USGulf/USNH USMC ke 25 October 
BULKCRUDE 17,000 Clean USGulf/USNH USMC less 20 October 
BALTIMORE TRADER 15,500 Dirty USGulf/USNH USMC less 22 October 
EVANS CREEK 15,000 Dirty N.W.1./Haifa Flat USMC October 
SWEETWATER 15,000 Dirty N.W.1./Haifa Flat USMC October 
DOMINGUEZ HILLS 15,500 Dirty Carib./B.A USMC ke 20 October 
SHELDON CLARK 15,500 Dirty USGulf or Carib USMC le 20 October 
USNH 
FOREIGN FLAG CHARTERS 

ADNA 8,500 Dirty Abadan/ Norway 0) Sept. /Oct 

ATTILA 12,000 Dirty \badan/ Norway 63/¢ November 
STRINDA 15,000 Dirty Carib. /Norway 7 October 
DAGEID 9,000 Dirty Carib. /Norway 7 Nov. /De« 

VIVI 9,000 Clean Carib. /Norway 7 Nov./Dec 
BRITANNIA 13,500 Clean USGulf/Norway 10) December 
VAV 9,000 Clean Constanza/Finland 60 Sept. /Oct 

BEAUMONT 7,500 Clean Constanza/Finland 18/6 October 
AGEROEN 9,000 Dirty Carib. /Gibraltar MOT le 20 Sept. /Oct 
DRAFN 11,500 Dirty Carib. /Teneriffe 21 October 
SOLHEIM 11,500 Dirty P.G./U.K. Cont MOT less 15% Oct. /Nov. 
HILDA KNUDSEN 13,500 Dirty P.G./U.K. Cont MOT less 15 November 
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Commercial or consumer tank cur, tank wagon, 
station prices for gasoline do not include taxes; they do, however, in- 


Tank Wagon Prices 


dealer and service 


clude inspection fees as shown in next column. Gasoline taxes, shown in 


separate column, include 1.5¢c federal, and state taxes; also city and 
county taxes as indicated in footnotes. Kérosine tank wagon prices also 
do not include taxes; kerosine taxes where levied are indicated in foot- 1/4c; N. D. 1/20c; 
notes. Dealer discounts are shown in footnotes. 
Oct. 11, 1948, as posted by principal marketing companies at their head- 
quarters offices, but subject to later correction. 





Atlantic White Flash 
ATLANTIC (Regular Grade) 
REFINING Commer- Gaso- Kero- 
cial Dealer line sine 
T.W. T.W. Taxes T.W. 
Philadelphia, Pa. .. 12.9 12.9 5.5 13.5 
we 8 13.8 5.5 14.4 
Allentown 5 13.5 5.5 14.1 
Erie 8 13.8 5.5 14.4 
Scranton 8 13.8 5.5 14.4 
eee 8 13.8 5.5 14.4 
Emporium 8 13.8 5.5 14.4 
ere .8 13.8 5.5 14.4 
Uniontown ......... 13.8 13.8 5.5 14.4 
Harrisburg ........ 13.5 13.5 5.5 14.1 
Williamsport ....... 13.8 13.8 5.5 14.4 
Dover, Del. ....... 13.5 13.5 5.5 14.1 
Wilmington ....... 12.9 12.9 5.5 13.5 
Boston, Mass. ..... 13.2 13.2 4.5 Gees 
Springfield 13.8 13 8 4.5 
TTT 13.4 13.4 4.5 oes 
DI BUOE ccccccves 13.2 13.2 4.5 ua 
Hartford, Conn, ... 13.8 13.8 5.5 er 
New Haven ........ 13.5 13.5 5.5 eee8 
Providence, R. I. .. 13.2 13.2 5.5 ae 
Atlantic City, N. J. .... 12.4 4.5 13.3 
Camden .....ssse-s. ene 12.4 4.5 13.3 
BENNO ccccccccccee see 12.4 4.5 13.3 
Baltimore, Md, .... .... 12.2 6.5 13.1 
SENET cccccene cece 13.0 6.5 13.9 
EE, «WE. tens 200 12.5 7.5 13.7 
Wilmington, N. C. ..... 12.7 7.5 13.5 
Brunswick, Ga. te 6488 14.5 7.5 14.3 
Jacksonville, Fla. ae ai 13.9 8.5 13.7 
Mineral Spirits V.M.&P. 
T.W. T.W. 
Philadelphia, Pa, ... 15.00 16.5 
Lancaster, Pa. ...... 16.0 17.5 
Pittsburgh, Pa. ..... 17.5 18.5 
Fuel Oils—T.W 
1 2 5 6 
Pee... Pa. se 18.8 12.0 8.89 8.12 
Pittsburgh ..... ie aces 12.9 sence ‘e6s 
Allentown ..... 14.1 12.4 e 
Wilmington, Del. 13.5 12.0 e« 
GE paewees ur neee 12.6 ° 
Springfield, Mass. 13.2 
Worcester 12.9 
Hartford, Conn. 12.9 


Taxes: 
Brunswick, Ga., 


clude lc state tax. 
Notes: 


kerosine price does not in- 


Kerosine—Thru Penna. & Del., add 2c per 
gal. for t.w. deliveries of less than 25 gals. 
at one time. 


Mineral Spirits prices also apply to Stoddard 
Solvent; V.M.&P. prices also apply to Light 
Cc leaners Naphtha. 


CONT'L (N. B. Prices are Continental's 
‘‘normal’’ prices, Current sell- 

OIL ing prices may be lower than 
‘‘normal’’ because of local com- 
petition.) 


Cenoce Demand 


Gase- Kere- 
(regular) Grade) line sine 
Taxes T.W. 


Denver, Col, ... 14.8 13.8 7.5 15.9 
Grand June. .... 17.2 16.2 7.5 17.3 
PUGEEe cscoves -- 15.8 14.8 7.5 15.5 
Casper, Wyo. ... 15.7 14.7 6.5 14.9 
Cheyenne ....... 15.8 14.8 6.5 16.4 
Billings, Mont. . 17.0 16.0 6.5 16.2 
Butte .cccccccee 18.0 17.0 6.5 17.9 
Great Falls ecooe 29.0 16.0 6.5 17.9 
BESUGRS. cccsccoos 24-8 16.5 6.5  & 
Salt Lake, U. .. 16.4 15.4 5.5 16.5 
Twin Falls, Ida. 19.1 18.1 7.5 19.2 
Albuquer., N. M. 15.5 14.5 7.0 14.9 
ROGWE cecccsocs 14.8 13.8 7.0 14.2 
Santa Fe .......15.8 14.8 7.5 15.2 
Muskogee, Okla.. 14.0 13.0 7.0 12.9 
Oklahoma City.. 14.0 13.0 7.0 12.9 
FUR cccccecscee 16.6 13.0 7.0 12.9 


Taxes: 


Gasoline tax column includes these city 
taxes: Albuquerque & Roswell, 0.5c; Santa Fe, 
lc; Cheyenne, Ic; Casper, lc. 


Notes: 
T.W. prices are to consumers & dealers. 


These prices in effect 


and Wisc. 3/100c. 


Inspection fees per gal., 
unless otherwise specified, are as follows: 





included in both gasoline and kerosine prices, 


Ala. 1/40c on gasoline; Ark. 1/20c; Fla. 1/8c; Ill. 3/100c; Ind. 2/25c; 
Kans, 1/50c; La. 1/32c; Minn. 5/200c; Neb. 2/100c; Nev. 1/20c; N. C 
; Okla. 2/25c; S. C. 1/8c; S. D. 1/40c; Tenn. 2/5c 


Kerosine inspection fees only: Ala. 1/2c; Iowa 1/50c; Mich. 1/5c 


HUMBLE Humble 
(Regular) Gaso- 
OIL Tank Re- line 
Wagon tail Taxes 
Co”, ee 13.0 17.5 5.5 
es: WE cccesce 13.0 17.5 5.5 
a eS 13.0 17.5 5.5 
San Antonio ..... 13.0 18.0 5.5 
Kerosine 
Tank Wagon Retail 
Dallas, Tex. ...... 12.5 17.0 
JE ae 12.5 17.0 
a Eee 2.5 17.0 
San Antonio ....... 12.5 17.0 


/ 


Notes: 


T.W. prices are to all classes of dealers and 
consumers. 





Esso Gaseline 

IMPERIAL (Regular Grade) 
Oil Kero- 
G ‘TT a itt sine 
T.W. Taxes T.W. 
Hamilton, Ont, .... 21.0 11.0 23.0 
TEE = et:cnneneeed - 21.0 11.0 23.0 
Brandon, — cooe Sled 9.0 29.2 
WORE occcccces Eee 9.0 27.4 
Regina, Sask. cooce 26.0 18.0 28.0 
Saskatoon ......... 28.8 10.0 30.8 
Edmonton, Alta. ... 23.1 9.0 25.1 
CO aa 22.2 9.0 24.2 
Vancouver, B. C, .. 19.5 10.0 24.0 
Montreal, Que. .... 21.0 11.0 23.0 
St. Jonn, N.B...... 18.0 13.0 22.0 
Halifax, N. 8S. .... 18.0 13.0 22.0 


Taxes: 
Gasoline taxes are provincial taxes. 
Notes: 


Prices are per imperial gal. which is 1.2 
U.S. gals. T.W. prices are te divided & un- 
divided dealers. 


TEXAS Fire-Chief Gasoline 

(Regular Grade) Kerosine 
co. Dealer Gasoline Dealer 

T.W. Taxes T.W. 
Dallas, Tex. .... 13.0 5.5 12.50 
Fort Worth ..... 13.0 5.5 12.50 
Wichita Falls .. 13.0 5.5 12.50 
AMBOTTIO cccccse 48-9 5.5 12.50 
rr ae 5.5 12.50 
ES FASO ccccvcce 15.0 5.5 12.85 
San Angelo .... 13.0 5.5 12.50 
EDS ussvcenes 13.0 5.5 12.50 
BER eo esvscces 13.0 5.5 12.50 
TROMEGEM cccccces Beee 5.5 12.50 
San Antonio .... 13.0 5.5 12.50 
Port Arthur .... 13.0 5.5 12.50 
Notes: 


Dealer t.w. prices apply also to all classes 
of consumers with minimum delivery of 50 gals 


CHEVRON 
CALIFORNIA (nega) Av. Gaso- Kero- 
o 80 ~=line sine 
STANDARD T.T. tail T.T. Taxes T.T. 
San Fran., Cal.. 13.9 17.9 17.4 6.0 15.4 
Los Angeles .... 13.4 17.4 16.9 6.0 14.9 
on, eee 15.2 19.2 18.7 6.0 16.7 
*hoenix, Ariz. .. 16.6 20.6 20.1 6.5 18.1 
Reno, Nev. .... 16.4 20.4 19.9 7.0 17.9 
Portland, Ore. .. 14.5 18.5 18.0 6.5 17.5 
Seattle, Wash. .. 14.5 18.5 18.0 6.5 17.5 
Spokane ........ 17.3 21.3 20.8 6.5 21.3 
Tacoma ........ 14.5 18.5 18.0 6.5 17.5 
Boise, Idaho .... 18.9 .... 22.4 7.5 22.2 
Salt Lake, U. ... 16.4 --- 19.4 5.5 16.5 
Honolulu, T. H.. 14.9 19.4 18.4 7.5 16.4 
Fairbanks, 
BGR cccseste Bee eS BT SS S.F 
TUMOR ccccceces 15.9 19.9 19.4 3.5 18.9 
Taxes: 


Boise 7.5¢ tax applies to motor fuel only; 
avgas taxes are 1.5c federal, 2.5c state. Reno 
7c tax includes 1.5¢ county tax. Honolulu 7.5c 
tax applies to motor fuel only; avgas taxes 
are 1.5c federal, 5c territorial; Hawaiian gross 
income tax also is excluded as follows: from 


California Standard (Cont.) 


retail price 0.6c per gal., & from TT prices 
1% to resellers, 2.5% to consumers. 
Notes: 


Resale & Commercial Gasoline: T.C. prices 
for Chevron (regular) are 0.25c per gal. below 
posted net tank truck prices; Pearl Oil (kere- 
sine) T.C. prices, 3c per gal. below posted net 
tank truck prices. 


Prices for Chevron Supreme (Ethyl) are 1.5¢ 
above Chevron (regular). Retail prices for 
Chevron Supreme are 4.5c above Chevron Su- 
preme tank truck prices except at Honolulu 
where spread is 5.0c. Prices for Chevron Avia- 
tion 91 are 2c above Chevron Aviation 80; for 
Chevron Aviation 100, 5c above Chevron Avia- 
tien 80; for Chevron Aviation 115, 8c above 
Chevron Aviation 80. 


Esso (Regular Grade) 
ESSO Consumer Gaso- Kere- 


STANDARD Tank Dealer line sine 


Wagon T.W. Taxes T.W. 


Atlantic City, N. J. 12.3 12.3 4.5 13.3 
on, eee eee 12.3 12.3 4.5 13.3 
Baltimore, Md. .... 12.2 12.2 6.5 13.1 
Cumberland ....... 13.4 13.4 6.5 14.5 
Washington, D. C.. 12.6 12.6 5.5 13.5 
Danville, Va. ...... 13.2 13.2 7.5 14.4 
Petersburg .......-. 12.8 12.8 7.5 14.0 
DEE ccccvcssecs Eek 12.1 7.5 13.4 
| eee 12.5 12.5 7.5 13.7 
Roanoke ... ee 14.3 14.1 7.5 15.3 
Charleston, Ww. ‘Va 13.9 13.9 6.5 15.2 
PORNO ccccccssee Bee 13.8 6.5 15.5 
Parkersburg ...... 13.8 13.8 6.5 13.8 
WROGME i cccccccce 13.5 13.5 6.5 16.4 
Charlotte, N. C. ... 13.7 13.7 7.5 14.1 
BET ccccecseeve 13.9 13.9 7.5 14.3 
Me, AT cecccecs eo 34.2 14.2 7.5 14.6 
Raleigh ....seee. coe 14.4 14.4 7.5 14.8 
Salisbury ........ ee B64 13.4 7.5 13.8 
Charleston, S. C. .. 12.6 12.6 7.5 oie 
Columbia .......... 14.0 14.0 7.5 ‘0 
Spartanburg ....... 13.2 13.2 7.5 — 
New Orleans, La... 12.4 12.4 10.5 12.9 
Baton Rouge ...... 12.1 12.1 10.5 12.5 
Alexandria ........ 13.4 13.4 10.5 14.0 
Lake Charles ...... 12.2 12.2 10.5 13.3 
GHEOVOROTE 2 ccccsce 13.7 13.7 10.5 13.0 
New Iberia ........ 12.5 12.5 10.5 12.9 
Knoxville, Tenn, ... 13.5 13.5 8.5 13.9 
Memphis ..cccccocsee 18.2 13.2 8.5 13.7 
Chattanooga ...... 13.3 13.3 8.5 13.7 
NMaghville <cccccccee 13.8 13.8 8.5 14.3 
BUEN i cccccccsoece 34.0 14.6 8.5 15.0 
Little Rock, Ark.... 13.8 13.8 8.0 14.3 
Mineral Spirits V.M.&P. 
T.W. T.W. 
Mewask, NM. J. wccce. 15.0 16.5 
Baltimore, Md. ..... 17.5 “on 
Washington, D. C. .. 17.5 
Fuel Oil—T.W., No, 1 Ne, 2 
Atlantic City, rm J... 13.3 12.0 
SOOT, Ge 2c 0tseces 13.3 12.0 
Baltimore, Ma. eeu 13.1 11.9 
Washington, D. me c. 13.5 12.3 
GREE, Tale ceececs 13.4 11.4 
Petersburg sevvedteres 14.0 12.1 
RRIGMORORE nce cccccce 13.7 11.8 
Charlotte, N. C. .... 14.1 12.4 
EY s00cees sees 14.3 12.7 
PRREEE lc cccccnceces 14.8 13.3 
Charleston, 8S. ™ See omnes 11.8 
Columbia ... PrTTy rr 12.9 
Spartanburg ........ asae 12.3 


Taxes: Louisiana kerosine prices do not in 
clude ic state tax. 


Naphtha—Newark t.w. prices are for de 
liveries of 200 gals. or more; less than 20 
gals., 0.5c over posted t.w. prices; stee] barre 
deliveries, 2c over posted t.w. prices. Baltimore 
& Washington prices are for t.w. deliveries 
of 25-99 gals., no discounts. 


Notes: 


Effective Dec. 22, minimum retail resal+ 
price of 16.3¢ for Esso Gasoline posted throug! 
out New Jersey. 
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Mobilgas Aircraft Mobilgas (Regular Grade) 8/V s/Vv 
Grade curade Grade Com. Mobilfuel MOBILHEAT No.5 No.6 
Gasoline 80 91 100 Cons. Dir. Mobil Kerosine Diesel (No, 2 Fuel) Fuel Fuel 
Taxes T.W. T.W. T.w T.Cc. T.W. T.W. T.C. Yard T.W. T.C. T.W. T.C. Yard T.W. T.W. T.W. 
w York City: 
Manhattan 5.5 cece 19.5 ° esee 13.3 13.3 oe oche 14.5 eee 13.3 eeee eee 12.9 11.9 8.16 
STONE «cccess 5.5 cece 19.5 cove 13.3 13.3 eee ones 14.5 cece 13.3 eee cece 12.9 11.9 8.16 
KINGS .oses 5.5 eeee 19.5 eee 13.3 13.3 10.7 11.4 14.5 cece 13.3 9.7 10.2 12.9 11.9 8.16 
QUCOMB ccccccccccccce 5.5 cece 19.5 Trr cess 13.3 13.3 sete TTT 14.5 ees6 13.3 ecee ocee 12.9 11.9 8.16 
PN vw cvcccecece 5.5 TT 18.9 21.2 cece 13.2 13.2 10.6 10.9 13.8 ecee 13.0 9.6 10.0 12.6 11.9 TTT 
Albee, Ti. Be. covcccces SS DW. BW.2 22.35 12.0 13.1 13.1 10.7 10.9 13.7 10.2 12.6 9.8 10.0 12.2 10.7 8.6 
Binghamton ........2... 5.5 ceee cece sos 13.7 14.6 14.6 12.8 13.0 15.8 TTT 14.3 11.7 11.9 13.9 eece ecee 
ee Pare 5.5 20.0 21.0 23.25 12.8 13.8 13.8 11.9 12.1 15.1 11.3 14.1 10.9 11.1 13.7 
BOMNEE sb ecccccescics 5.5 20.1 cece cess 13.3 14.4 14.4 12.1 rao 15.5 cone 14.7 11.8 oes 14.3 eae 
i cet ctescests Ee Aman pane sone aaa ae 5 sss [oe Bae. «sas me «se. Ba we “ee 
SE, Sih ae wb ee ace ae Oe baie a a Se Te TES TS lcues cele 5. Deu ae? ° wane 
Rochester .......... i 5.5 19.9 20.9 .... 13. 14.3 14.3 12.1 12.1 a 13.8 11.0 11.0 13.4 
DURE eeesncncevesces Bob 19.6 20.6 6s 13.0 13.9 3.9 12.4 12.6 15.6 11.5 14.0 11.1 11.3 13.6 
Bridgeport, Conn, ...... 5.5 eves eee eee sone 13.3 13.3 10.7 10.9 eee0 eeee ene 9.8 10.0 12.3 
EE Sha oinc eben mda a «awh ‘aed eae sae Sk Me cee “GE ones: aeae. aaee 2060 2 ee 
Hartford = ....eeeseeeees 5.5 .... ee tee 12.4 13.7 13.7 11.4 11.6 .... 10.8 13.3 10.4 10.6 12.9 
OEP EEE. caccceccocces 5.5 18.8 $e Coes 12.2 13.4 13.4 10.7 10.9 oses 10.2 12.7 9.8 10.0 12.3 
Banger, Me. .cccccccces 7.5 19.9 TTT sued 12.5 14.0 14.0 11.7 oun 15.0 11.1 13.3 10.7 eeee 12.9 neee once 
DREGE. Socceccoceceses 7.5 190 20.0 oeee 12.0 13.2 13.2 10.9 eens 14.2 10.3 12.7 9.9 sees 12.3 se08 pete 
Westen, BERSB. 2002 cccese 4.5 17.2 18.2 20.45 12.0 13.1 13.1 10.8 er 14.3 10.2 13.0 9.8 e200 12.6 $4.123 $3.43) 
tt  etenenhd MA «eee 6640 weer veces SE i | RR ees OE ees MK RS ene aa 
Lancaster ........-++.+- te ree wa. 2a Be 13.6 16.5 so sae -- 12.5 14.6 a 
Manchester  .......-.-+- BB cece seee [ean < a * aera a et lara “a = ae |» ieee ae 
Peewee, BL. EB, ovcsece 5.5 18.2 19.2 eee 12.0 13.1 13.1 10.8 11.4 14.1 10.2 12.9 9.8 10.2 12.4 $4.143 $3.265 
Burlington, Vt. CH Be cise 8 5 SBA Be Be vse BS OUTS UU US CR tees et 
ee err 6.0 “pee a jos 14.5 14.5 ose 12.5 se 14.1 - 11.5 13.7 
Tank Wagon Prices: Buffale N. ¥. Olty Rochester Syracuse Boston Hartford Providence 
Mineral Spirits .. oe cc ceccececececece 16.5 15.0 17.5 18.5 16.0 17.5 16.5 
V.M.&@P. Naphtha ...... ceech ee wees Obs COs 18.5 16.5 19.0 -23.0 17.5 19.0 18.5 
Taxes: N.Y.C. prices do not include 2% city sales tax applicable to price of gasoline (ex tax). 
Discounts: Diesel—0.5c per gal. for single delivery of 800 gals. or more. 
Notes: Syracuse V.M.&P. price is in steel barrels. Jamestown t.c. prices are delivered prices; all other t.c. prices are FOB bulk terminals. 
No. 5 fuel prices at Boston & Providence are for 15-60 p.t. oil; at other points, for 0-10 p.t. oil 
OHIO Aviation Products-Cons. T.W. Sohio X-70 Gasoline 
STANDARD Sohio 1880 (Regular-Grade) Naphthas & Solvents—Cons. T.W. 
Avia. Avia. Esso Esso Con- Re- s.R. D.C. V.M.&P. Sohio 
Gasoline 62 80 Avia. Avia. sumer sell- Sol- Naph- Naph- Varno- Sol- Kerosine No, I No, 3 
Taxes Clear Clear 91 100 T.W. ers S.S. vent tha tha lene vent wetve Sohio-Heat Sohio-Heat 
Akron 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 15.0 15.0 14.0 
Canton 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 15.0 15.0 14.0 
Cincinnati 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 15.0 15.0 14.0 
Cleveland 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 15.0 15.0 14.0 
Columbus 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 15.0 15.0 14.0 
Dayton 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 15.0 15.0 14.0 
Lima ... 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 15.0 15.0 14.0 
Mansfield 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 15.0 15.0 14.0 
Marion 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 15.0 15.0 14.0 
Portsmouth 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 15.0 15.0 14.0 
Toledo 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 15.0 15.0 14.0 
Youngstown 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 15.0 15.0 14.0 
Zanesville 5.5 20.0 22.0 23.0 26.0 18.5 15.0 19.0 20.0 20.5 20.5 20.5 20.5 15.0 15.0 14.0 
Taxes: Effective Jan. 1, 1948, hangar operators can purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with 
State Tax Exemption Form A-10 to supplier. 
Discounts: Esso Aviation—on contract to hangar operators and resellers. 2c off consumer t.w 
Fuel Oils—Prices shown are for t.w. & drum deliveries of 50 gals. or more; prices for deliveries of less than 50 gals. are 0.5¢ higher 
Naphthas—-To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5c; 1000 to 2499 gals., 0.75¢c; 2500 to 4999 gals le 
5000 or more gals., 1.5c. Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 0.50c; 250 to 499 gals., Ic; 500 gals. or over 1.5« 
Notes: Renown (third-grade) gasoline prices are same as X-70 unless other wise noted. S.S. prices are at company-operated stations 
Kiue Crown (3rd Grade) ni- Diesel 
STANDARD Red Red Blue (Prices are base prices before discounts) KENTUCKY Net line sine Net 
Cr’n, Cr’n, Cr’n, Gaso- Kero- Chic 45 Dealer Taxes T.W. T.W. 
Cons, Dir. Dir. tine sine BO ..-.+. 19.5 20.5 20.0 . 
7 . Detroit ‘ 21.1 22.1 21.6 4.5 Covington, Ky. 145 85 155 15.1 
T.W. T.W. T.W. Taxes T.W. 
K. e. Mo. 18.2 19.2 18.7 1.5 Lexington 15.7 8.5 15.5 15.1 
Chicago, Ill. .... 17.7 15.7 15.2 4.5 15.9 St. Louis 18.9 19.9 19.4 1.5 & 7 ¥ ' 
Decatur ........ 17.5 16.0 15.5 4.5 15.7 Milwaukee 19.7 20.7 20.2 5.5 Louisville 15.0 8.5 14.8 14.4 
— encteessse Eee Ee a2 o2 2-2 Minneap’!s - 19.5 20.5 20.0 1.5 NR ae 14.8 8.5 14.6 14.2 
COTTR nccceccece 17.5 16.0 15. ° ° 
Evansvilie, Ind. . 17.7 16.2 15.7 5.5 15.9 Fuel Oils T. W. Jackson, Miss 14.4 7.5 16.3 18.8 
Indian 16.1 Chicage Vicksburg ........ 13.9 7.5 13.7 13.3 
apolis oe MS cee BD Re dard s 1 w 
South Bend ..... So Me .... SO BS — tanolex 7 Birmingham, Ala. . 14.4 8.5 14.7 13.8 
Detroit, Mich, .. 16.9 15.4 .... 4.5 14.9 eater OW Furnace O Mobil 139 9.5 114.2 18.3 
Grand Rapids .. 16.9 15.4 .... 4.5 14.9 eee 15.5 14.8 enerses ; 
Saginaw ....... 16.9 15.4 .... 4.5 14.9 100-149 gals ‘ 14.5 13.8 Montgomery 4.5 95 14.8 138.9 
Green Bay, Wisc. 18.1 16.6 16.1 5.5 16.3 150 gals. & over.. 14.0 ry Atlanta, Ga. ..... 14.6 7.5 14.4 14.0 
Milwaukee ..... 17.9 16.4 15.9 5.5 16.1 150-399 gals. one oo" 13.8 15.1 75 14.9 14.5 
La Crosse Aas ; 17.8 16.3 .... 5.5 16.0 400 gals. & over .... ee 13.3 a sea seoesws “rs oy ah Wena 
uluth, inn, .. 18. 26.5 0. 5. 16. MACON scccccssecs : . 
Mpls.-St. Paul .. 17.7 16.2 15.7 5.5 15.9 ee pee aE 13.9 7.5 13.7 13.3 
Mankato eeccece 17.7 16.2 15.7 &.5 15.9 1-749 gals 4 10.55 9.8 l FI 13.9 8.5 13.7 13.3 
Des Moines, Ia.. 17.1 15.6 15.1 5.5 15.3 150 gale. & over... °8 9.05 Jacksonville, Fia. . 
Mason City .... 17.5 16.0 15.5 5.5 15.7 Z <1 ley ‘ , Miami cccccccccee 14.1 8.5 13.9 13.5 
St. Louis, Mo... 17.1 15.6 15.1 4.5 15.3 Suastes Owens 68 Pensacola ........ 14.0 9.5 13.8 13.4 
Kansas City ... 16.4 14.9 14.4 5.0 14.6 100 gals 
St. Joseph ..... — 2 Sh Tee 4.5 14.6 1-99 gals. & over TOMBB ccccecccccs 13.9 8.5 13.7 13.3 
Fargo, N. D. ... 18.7 17.2 16.7 5.5 16.9 eeemangetts . 14.9 13.9 
Huron, 8. D. site 18.2 16.7 16.2 5.5 16.4  ~ Mepheeee oe 4 3.3 Taxes: 
‘ichita, Kans, .. 14.9 14.1 13.6 5.5 13.8 aay code ‘ : Gasoline tax column includes these city & 
Omaha, Neb. ... 17.1 15.6 .... 6.5 15.3 er peer en a ie county taxes: Mobile, 2c city; Birmingham, lc 
Kansas City 13.4 12.4 county; Montgomery, ic city & ic county; Pen- 
Stanavo Aviation Number 80 ¥ , sacola, ic city. Other taxes not included in 
Cons. T.W Taxes Taxes: prices: Georgia, kerosine, ic; Montgomery, 
- £.W. Gasoline tax column includes these city kerosine & diesel, 1c; Mississippi, kerosine & 
Deiroit, Mich. . . 22.3 4.5 taxes: Kansas City, 1.5¢; St. Joseph, & St. diesel, 0.5c. 
lk 8 eer 21.7 5.5 Louis, 1c. Naphtha tax column includes 1.5¢ 
MUON, MWh cesses 21.2 5.5 federal & state taxes, Iowa kerosine prices do N . 
In¢ anapolis, Ind. 20.9 5.5 not include 4c state tax. State sales, occupa- Notes: 
Ka sas City. Mo 19.4 5.0 tion, consumer & use taxes to be added where Consumer t.w. prices are same as net dealer 
(Cont'd in next column) applicable prices. 
Oc ober 13, 1948 








Statistics 





(American Petroleum Institute figures in 
thousands of barrels of 42 gallon eaen. 
Figures include reported totals plus esti- 
mate of wunreported amounts and are 
therefore on a Bureau of Mines basis.) 


Districts Oct. 2 Sept. 25 Oct. 2 Sept. 25 Oct. 2 
ere 910 872 106.6 105.1 2,335 
ADPGIBCMER CDIGE, 1) occcccssecccccccece 97 94 77.6 76.4 293 
RD SEs SP bn 6s cd cccaccceccsess 26 27 38.2 39.7 91 
Gy Bite Bie. cesccese PPTTTTTeTr Ty ° ° 966 959 95.1 97.4 3,424 
i? i Ch tbnccces0esenseeecnne ce is4 477 47.4 99.4 1,767 
Inland Texas ........ estes oe 240 246 $1.1 84.5 960 
Texas Gulf Coast TTT TT TTT TTT Tre 1,530 1,421 105.8 102.5 1,571 
Fee ere 159 442 114.5 118.8 1,223 
No. La. & Arkansas ........... eos sevens 88 83 88.9 68.6 227 
2 Sn Ms oc eeceatebed ba eedon 10 9 66.7 60.0 36 
Se Ss Ws os deddanas eats vebtes 155 159 86.6 90.9 442 
California PS ee ee ae 
Total U. S B. of M. Basis, Oct. 2, 1948 

Includes 408,000 bbls. of Foreign Crude Runs 
Kesidual Total Total Stocks 
Fuad Oll Stocks Gas Oil and 
Production Kerosine Distillates 
Districts Week Ended Week Ended Week Ended 
Oct. 2 Sept. 25 Oct. 2 Sept. 25 Oct. 2 Sept. 
© lla cael balns eda tidye deed ae enee 1,644 1,571 11,678 11,505 24,752 23,859 
Appalachian (Dist. 1) ............. eee 483 865 876 
Appalachian (Dist. 2) ......... — 114 252 257 
i CE, 6 ae al en ieriecn can cd aw akeaiee 4,749 11,845 11,674 
 _* | “ia reeset 1,517 6,127 6,093 
Inland Texas 60:90 08006066 006606000008 760 1,181 1,138 
EE EE MND nc ce ew cseenseees-oees ni 3,043 12,312 11,71: 
BOUIN GEE GOO ois cccccccoctcese 2,018 3,914 4,140 
Se, i ee N's ns coccceeesecuneees 921 736 597 
A, Wonk ockeevceceee decease 25 52 52 
Se Oy CN. Mss cccdaskcedenene 320 1,493 1,485 
California sees 


Total U. § B. of M. Basis, Oct, 2, 1948 


NOTE: No California figures or U. S 


U. S. Crude Oil Production 


(American Petroleum Institute figures) 
WEEK ENDED 


Oct. 2, Sept. 25, 


1948 1948 
Barrels Barrels 

(Daily Average) 
*New York-Penna 19,250 16,150 
Florida 200 350 
West Virginia 7.800 7.600 
Virginia 100 100 
*Ohio—-Southeast 8.350 7,150 
Ohio Other 2.700 2.150 
Indiana 27,500 26,150 
Illinois 182,250 183,100 
Kentucky 24.500 25.100 
Michigan 17,650 $3,500 
Nebraska ee 350 350 
Kansas **305,050 310,850 
Oklahoma **426. 850 $29,750 

Texas 

District 1 28.600 28,800 
District 2 179,900 179,500 
District 197.400 $94,050 
District 4 251,500 250,400 
District 5 19.750 49.150 
East Texas 309,600 309,050 
Other District 6 120.350 120.050 
District 7-B 54,500 52,200 
District 7-C 416,050 14,600 
District 8 714,650 706,400 
District 9 141,500 139,700 
District 10 87.450 6,600 
Total Texas 2 481.250 ? 460.500 
North Louisiana 114,600 114,000 
South Louisiana 370,300 370,300 
Total Louisiana 184,900 484,300 
\rkansas 82,900 81,400 
Mississippi 126,450 126,800 
\labama 1,400 1,400 
New Mexico—Southeast 131,850 131,950 
New Mexico—Other 100 100 
Wyoming 163,100 165,400 
Montana 24,100 26,600 
Colorado 48,350 50,950 
California 825,500 731,100 
Total U. S 5,452,750 5,343,100 
*Penna. Grade crude incl 65,500 61,000 
Estimated Daily Production in barrels of 


Lease Condensate mixed with crude and moved 
in crude pipe lines (Not included in above 
crude petroleum tabulation.) Week October 
2nd 
Arkansas 5,050 Texas Gulf 12,400 
No. Louisiana 3,050 Wyoming 250 
Louisiana Gulf 12,000 California 2,950 
Mississippi 2,450 
Texas Inland 8,950 Total U.S 417,100 
Reflects effect of strike in California 
Okla Kansas Neb. figures are for week 
ended 7 a.m., Thursday 
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REFINERY OPERATIONS 





Gasoline 


Production at 

Refineries Inc. 
Natural Blended 

Week Ended 


*Crude Runs to Stills 
Daily Average “ Operated 
Week Ended Week Ended 


Totals available due to California refinery strike 


Since total U. S. figures are 
not available due to the OWIU 
strike on the West Coast, the 
charts always appearing on the 
statistical pages cannot be ex- 
tended to the current week. 
Therefore, these charts have 
been eliminated until such time 
as complete, accurate statistical 
information is available. 


Gas OU A 
Dist. Fuel oi! 
Production 
Week Ended 


Kerosine 
Production 
Week Ended 


Sept. 25 Oct. 2 Sept. 25 Oct. 2 Sept 
2,203 301 306 1,405 1,2 

288 45 41 94 

86 bs] 6 38 
3,407 454 417 895 . 
1,676 181 169 603 
1,003 64 113 200 
4,380 729 678 2,389 2 
1,319 444 363 556 

220 63 53 93 

32 7 7 8 

186 23 41 186 

Per Oent 

Total Stocks Stocks of Dally 

Residual Finished and Un- Refining Os 
Fuel Oil finished Gasoline pacity Reported 
Week Ended Week Ended Week Ended 
Oct.2 Sept. 25 Oct.2 Sept. 25 Oct. 2 
12,707 12,841 21,520 21,308 99. 

410 413 2,246 2,287 89. 

227 220 901 906 100.1 
6,340 6,263 18,662 18,206 91.; 
2,598 2,519 8,711 8,355 82.2 
1,125 1,161 3,185 3,218 75.0 
9,610 9,450 14,568 14,612 96 
3,166 3,159 5,456 5,787 97 

295 300 2,163 2,138 73 

3 32 64 68 23.5 

986 968 1,776 1,784 79.4 


Crude Oil Stocks 


(Bureau of Mines figures in thousands 


of barrels) 


Change 

from 

Sept. 25 Oct. 2 Sept. 2 
Pennsylvania Grade 2.791 2,809 
Other Appalachiar 1,326 1,319 
Lima-Michigan 962 971 
Illinois-Indiana 9,873 9,860 
Arkansas 3,198 3,236 
Kansas 8,654 8.275 
Louisiana 12,032 12,243 
North 2,658 2,723 
Gulf 9,374 9,520 
Mississippi 2,689 2,981 
New Mexico 5,709 5,773 
Oklahoma 26,320 26,355 
Texas 113,058 113,229 
East Texas 17,257 17,440 
West Texas 42,741 42,784 
Gulf Texa 28.986 28,767 
Other Texas 24,074 24,238 
Panhandle 3.957 1,000 
North 6,286 6,029 
South 4,991 5,229 
Other 8,840 §.980 
Rocky Mountain 9.473 9,503 
California 24,848 25,288 


Foreign 5.139 4,980 





Total gasoline bear 
ing in U. S 226,072 226,855 
Heavy in California 8,121 §, 607 
Total crude stocks 
east of Calif 201,224 201,567 
Total located in Bu 
reau of Mines’ East 
Coast District 13,825 14,092 


Daily Average Penna. Crud: 
Runs to Stills 


Compiled by National Petroleum Assn 
reports of all companies refining Pennsy 
crude Figures in bbis 
Week Ended Week- Ended Week t 
Oct. 2, 1948 Sept. 25, 1948 Oct. 4 
61.369 63.528 6 
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CLASSIFIED 





For Sale For Sale For Sale 


- FOR SALE: 4100 gallon one compartment Co 


























STEEL STORAGE TANKS imbia Trailer very good nditior price 
FOR SALE $1600.00 BOX 489 
: ee Horizontal or Verticai—New, State re- 
1946—2 ton Chevrolet, 28,000 miles, 543 — 
gal 3 compartment tank, power take quirements and gallonage required a — 2-3750 gallon Fr rehauf trailer 
ff, 2” 90 zal per min. pump, 2” Brodie ' one . _ goog shape, reasonable price. CROWN PE 
meter, auto stop ticket printer, 125 ft W. H. DYER CO., INC, TROLEUM CORP Hartford, Cont 
1” hose, Price $2500.00 1859-P Railway Exchange Bldg. 
: _ FOR SALE: 6 Transports, 5200 gallor com 
BARTLETT OIL COMPANY St. Louis’ 1, Mo. partments, double bulkheads \lso 6 WB22 
Irving, New York White tractors, 136 wheelbase side tanks 
Westinghouse air ill safety equipment. Write 
STEEL TANKS IN STOCK 1215 University, Springfield, M I 
; : : : 2—74,000 BBL. AT MORGANTOWN, 
IMMEDIATE DELIVERY W. VA. 
Type ‘‘S’’ Anti-Freeze 3—3,000 BBL. AT KANSAS CITY, MO. 
Reasons Crete 1—5,000 BBL. AT COOKS FALLS, ATTENTION 
teasonably Priced N.Y 
Truck Delivery if Desired , DARIEN CORPORATION PETROLEUM HAULERS 
Drums or Bulk 60 E. 42nd St. 
FLEET OIL Co. N. ¥. 11, N. ¥. .| We have tank semi trailers of all 





La Follette, Tenn, 





models and sizes. Gallonage from 2000 




















TANK CARS FOR SALE to 5500 
75—8,000 GAL. CAP. CLASS 3, 80,000 Includes 1947 year models 
FOR SALE LB. CAP. TRUCKS. NOW IN SERV- Call us collect and state your needs 
ICE—EXCELLENT CONDITION, 
1—1946—1% ton GMC Truck 8000 
miles, equipped with 725 gallon 6 com- DARIEN CORP, TRAILER COMPANY OF 
partment modern streamlined tank, Gas 60 E. 42nd St eee ; 
pumping unit and meter N. ¥. 17, q : N. Y. LANCASTER, INC. 
1—1942—-1™% ton Ford Truck, equipped Box 158 Lancaster, Pa. Phone 6101 
with 935 gallon 4 compartment modern 
semi streamlined tank, power take off FOR SALE 
and meter 1946 Chevrolet, like new 1000 gal. 5 
1—Used 1%” Bowser Bulk Plant Meter compartment tank, pump meter, mani- 
fold, hose, reel, meter. $1975 FOR SALI BARGAIN 
A Used 2” 3rodie Auto Stop Bulk 3130 gal. Trailmobile, 10 compartment New CHICKSAN Steel Swing Joitr 
Plant Meter manifolded trailer, full-skirted, side Cadmium Plated, will stand pre re 
_ : - package compartments, air, 1000 x 22 
3—1%” Viking—60 gallon minute Belt tires. $975.00 3000 Ibs Standard Pipe ‘Thread 


driven Bulk Plant pumps 


























5 2” Ni ) Single $21.00 eact 
PENN ECONOMY OIL Co. " , 
¢ " "> 99 
BOX 490 Bedford. Pa. 13 3 No. 60 Doublk (3.50 each 
{ 0 - No. 60 Double 74.00 each 
New OPW Line Strainer Top Outlet 
125 Ib 
FOR SALE FOR SALE 56 i” No, 387-F, 80 Mesh $54.08 each ” ® 
One 1946 WA-26 White Tractor, 75,000 STEEL STORAGE TANKS (Price = not —y~ mpani 
anges in wot 
miles, equipped with Westinghouse air- , ; 
brakes, hand control valves, 11.00/20 2—8000-Gallon, Tank Car Tanks, Coiled ACT QUICKLY—SUBJECT TO PRIOR 
tires, fifth wheel, power take-off, Yale and Non-Coiled SALI 
; 50—10000-Gallon, Tank Car Tanks BOX 488 
y 0-ge -a- /-pas . 
pec ieee tmgmced — Goettet tnd Men-Golled 
ne yume, a Oe ee — 4—12000-Gallon Industrial Tanks, Hori- 
electric sanders, air horn, heater, etc. zontal 
Engine now being : overhauled, and 2—5500-Barrel, Vertical, Bolted Type Wanted to Buy 
painted thereafter. Will sell it, guaran- 
i teed, at $2800.00 We are original OTHER TANKS TOO! 
F owners, 
One 1940 Butler 2600 gallon, two com- IRON & STEEL PRODUCTS, WANTED TO BUY 
f partment semi-trailer; air brakes; new INO 
. 
9.00/20 tires; 2” Brodie meter with air FILLING STATIONS 
eliminator, quantrol, printer and elec- 43 years’ experience 


tric reel with 100 feet 14%” hose. Unit 134564 8. Brainard Ave., OPERATING OR CLOSED 
ready to roll; no expense necessary; Chisago 83, Mlinais 
selling fully guaranteed. Price $1,700.00. : P In all states Fast of the Missiesippi 
“ANYTHING oon IRON . 
PETROLEUM SOLVENTS CO. OF PA. — saves, quenpt Mow England.  Citen of 
Butler, Pa. or BTEEL”’ 15,000 or larger. Substantial traffic. 


Good frontage. 














Reply to Box 465, National Petroleum 
News, stating exact location, number 


and type of buildings, frontage and 
other particulars 


1—1,250,000 Gal. Tank on Tower 

4—37,500 Bbi. Cap. Tank Position Wanted 
1—100,000 Gal. Cap. Tank GRADUATE RUTGERS t NIVERSITY. | Vet- 
eran Ag 27, siness legree 1948 *refe 
2—80,000 Gal. Cap. Tank cakes with badependont Oil Co Eastern a 

- board Ares BOX 482 
Have Available Many Others weer a He lac saitediaian 

° f be , .E, college trainec 
We Own the Tanks We Offer ier geet BA genie ietsieg Stemnger for fnet 
Coast major, fully familiar with all phases of 
EMPIRE TANK & SALVAGE CO. |" cs. Sy 
. ition of responsibility or i manager with 


| 1451 BROADWAY, N. Y. 18, N. Y. Tel. LA. 4-5760 possibly with option to. purchase. Will locat 


possibly with optior purel ¢ locate 


es inywhere BOX 48 
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TRAIL BLAZERS 


in the search 














mages; 


Highest oil field in the U. S., with wells up to 8,378 feet 
above sea level, is at Wilson Creek, Colorado. Crude 


from this mountain field helps meet the demands of 
Texaco’s far flung refineries. 


‘le help meet the growing need for oil, 
The Texas Company is boosting exploratory work 
. .. building new research facilities . . 


. Supporting 
expansion in synthetics . . 


. assisting in the develop- 


ment of foreign fields to reduce drain on U. S. 


crudes ... and promoting consumer conservation. 
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A submersible drilling barge on the Gulf Coast—this type of underwater 
drilling operation was developed by The Texas Company and adopted by the 


industry . . . another Texaco contribution to the vital search for oil. 
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One of the world’s deepest producers, is Texaco’s Lafourche 
Basin Levee, District No. 1 in the Queen Bess Island area in 
Louisiana. Total depth of this record breaker is 15,523 feet. 


Texaco stands near the top of the list of companies engaged in 
deep drilling. 


THE TEXAS COMPANY (ql \ 
Petroleum Promotes Progress a>. Oi 
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Young Jobbers 


Eugene Shenk, Jr., 32, and his fa- 
her, D. E. Shenk, formed the Shenk 
il Co., at Lebanon, Pa., late in 1946 
following Eugene’s discharge from 
the Army. This jobber has built up 
his farm business to where it com- 
prises two-thirds of the total volume 
of gasoline sold. Fuel oil makes up 
largest gallonage in company’s op- 
erations. 

After earning a degree from Leban- 
on Valley College and completing a 
post graduate course at the Uni- 
versity of Pennsylvania, Eugene 
started his business career as a jun- 
ior accountant, preparing for the pro- 
fession of Certified Public Account- 
ant. Then came World War II. 

He entered active service in 1941 
as a second lieutenant after having 
been enrolled in the Officers Reserve 
Corps for almost four years. He 
spent some time in the U. S. train- 
ing troops and working on the head- 
quarters staff of the Southern De- 
fense Command. Late in 1945, Eugene 
became chief of Monopoly Bureau, 
U. S. Army Military Government in 





Mr. Shenk 


Korea. He was returned to the U. S 
in 1946 and discharged with commis- 
sion of lieutenant colonel. 


Soon after discharge Eugene 


joined his dad, who had been man 
ager of local jobbing company fo! 
10 years, in organizing Shenk Oil 
In January, 1947, they delivered their 
first products with a 620-gal. tank 
truck. In September of the same yea: 
a second truck of 830-gal. capacity 
was added to deliver a growing vol- 
ume of products 


The company is very flexible in 
performance of duties. Eugene keeps 
the company books, sells and installs 
equipment. Their salesman, in addi- 
tion to his regular duties, also han- 
dles account collections 


About two-thirds of the company’s 
gasoline business, Eugene says, is 
in farm accounts, the other third 
goes to commercial accounts and to 
three service stations Shenk Oil ac- 
quired this spring. Greater liquid vol- 
ume, however, is done in fuel oil 
than in gasoline, Eugene points out 


Away from business, Eugene is 
finance officer of the local VFW 
post and holds membership in the 
American Legion, Rotary, Elks and 
Shrine. 





Tom Roberts and Don MacFarland 
head the Romac Oil Co., latest com- 
pany added to the Hancock Oil Co.’s 
list of distributors in California. 
tomac Oil delivers to service stations 
in E] Monte, Monrovia, Covina, Asuza 
and Puente. Mr. Roberts has been 
distributing petroleum products about 
24 years,and Mr. MacFarland has more 
than 18 years distributing experience 
behind him. Four of Romac Oil's 
employes are veterans who _ served 
with Mr. MacFarland (then Major 
MacFarland) in the Europe Theatre 
during World War II. 

* ‘ 

Paul Kappenman, who started in 
the oil business in 1930, now is strict 
'v in the retail end and leaves whole- 
saling to two sons, Elroy J., Mont- 
rose, S. D., and Lionel J., Parker, S. D., 
vho operate separate companies 
ibout 20 miles apart. Each has three 
ervice station accounts and each has 
ne farm celivery truck. To date they 
re running neck-and-neck on gal- 

mage. Aithough sometimes com- 
etitors, because of proximity of op- 
rations, they do aid each other at 

mes with product exchanges, since 
th distribute products of the 
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Champlin Refining Co., Enia, Okla 
Co-operation was further evidence 
during World War II, when Lionel! 
was in service, and his dad and broth- 
er kept his business going. 

Several personnel changes hav 
been made at Stanolind Oil Purcha 
ing Co.: D. A. East, assistant comp 
troller, was made manager of the ex 
ecutive department _ 3. T. Perkins, 
manager of field operations depart- 
ment, transferred to Dallas as dis- 
trict representative in the Dallas- 
Corpus Christi area D. R. Ryan, 
assistant manager of field operations 
department, was made manager of 
that department. 


+ * * 


A. J. Irvine, retail supervisor of 
the Windsor (Ont.) Division, Super- 
test Petroleum Corp., Ltd., London, 
Ont., Canada, has replaced G. C. Mil- 
ler, resigned, as manager of the Wind- 
sor Division. Mr. Irvine, who served 
with the Royal Canadian Air Force 
and with the Royal Naval Fleet Air 
Arm during World War II, first joined 
Supertest as station supervisor in 
Toronto 


Daniel J. Shanahan returned Oct 
1 to the employ of Gulf Oil Corp. al 
3oston. His new post is manager of 
employe relations for Gulf’s New 
England Division. Mr. Shanahan 
had been associated with Gulf in the 
3oston sales department for more 
than nine years prior to October, 
1941, when he joined the original 
OPA petroleum control staff, serv- 
ing principally in the New York re 
gion until Jan. 1, 1946. After leaving 
OPA, Mr. Shanahan was manager of 
wholesale oil sales for White Fuel 
Corp., Bocton. 


Fred L. Bond of Struthers Oi! 
Stores, Inc., Jacksonville, Fla., and 
president of Florida Petroleum Mar 
keters Assn., has left the hospital 
and is now at home. He is expected 
te return to the office in a week o1 
10 days. Mr. Bond was injured Aug 
21 in automobile accident 


J. M. Jone, James Miles and Rog- 
er Inman, a!! of Pink Hill, N. C., are 
the incorporators of Belle Oil Co 
which has just received a charter to 
operate an oil business 


85 











EXECUTIVE OFFICES 


NEWARK, 


a ee a I 


ABOUT OIL PEOPL! 


George Ran- 
dolph Ferguson 
is the newly ap- 
pointed assistant 
vice president of 
California Texas 
Oil Co., Ltd., sup- 
ply and distribu- 
tion department. 
He entered the oil 
industry in 1926 
immediately  af- 
ter graduation in 
chemical engi- 
neering from Mr. Ferguson 
Massachusetts In- 
stitute of Technology, serving as a 
sistant power engineer of the tern 
inal division of The Texas Co. in N« 
York. Mr. Ferguson was in Austra] 
from 1930-42 during which period | 
became assistant general manager « 
operations for Caltex. From 1942-4¢ 
he was on leave of absence with EF 
B. Badger and Sons Co., as project 
engineer and handled design of syn 
thetic rubber and aviation gasolin 
plants; also sea water distillatior 
equipment for the armed services 
Prior to his new position, he wa 
manager in New York of the Austra 
lasian division of Caltex. 

° ° ° 

Clyde M. Berry, Ph. D., has bee! 
appointed industrial hygienist in the 
medical department of Esso Standard 
Oil Co. He was formerly in the U.S 


Public Health Service. Dr. Berry wil 
be concerned with maintaining opt 
mum health conditions through et! 
gineering controls in the company 
operations. 


* 


NEWS FROM WISCONSIN JOB- 
BERS: 

James Pendergast, Pendergast O 
Co., Lake Geneva, with the planns 
addition of a 20,000-gal. tank to hi 
bulk plant, will raise total storage t 
250,000 gals. A Dixie jobber, he 
now in his 25th year as an Ind 
pendent. 

C. J. O’Connor, president of O’Con 
nor Oil Corp., Fond du Lac, tells ot 
considerable expansion during past 
months, including: formation of Oil 
Heat, Inc. as a subsidiary, additio! 
of three tank trucks and one trans 
port, opening of a new bulk plant a 
Fairwater, expansion of bulk plant 
at Fond du Lac, Port Washington an 
3arton, and the addition of seve! 
service station outlets. Mr. O’Conn 
has been operating since 1922 


ia al PO 





¢ 


°o oO ° 


M. J. Kirwan, Jr., who has been 
the legal departments of the Citi 
Service and Tide Water oil compan 
in Houston, has opened up his ov 
law office in Midland, Tex. A son 
M. J. Kirwan, manager of producti 
for Cities Service Oil Co., Bartl 
ville, Okla., Mr. Kirwan Jr. graduat 
from the Law School of the Uni 
sity of Oklahoma in 1942. 
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ABOUT OIL PEOPLE 


Dr. Wayne E. 
uhn, manager 
the technical 
id research di- 
ision of The 
xas Co., New 
York, has been 
elected chairman 
the Division of 
etroleum Chem- 
stry of Ameri- 
can Chemical So- 
ciety for 1948-49. 
He succeeds Dr. Dr. Kuhn 
Gustav Egloff, di- 
rector of research of Universal Oil 
Products Co., Chicago. 


* * * 





if you want to BE SURE of 
QUICK UNLOADING of your 
transportation tanks specify 


WARREN MANIFOLD VALVES 


(PAT. PENDING) 


















ALL THESE FEATURES 
AT NO EXTRA COST 


MUCH LESS WEIGHT 
A. G. Anderson, general traffic LOWER MAINTENANCE 
manager, Socony-Viacuum Oil Co., 
and A. D. Carleton, manager of traffic costs 
department, Standard Oil Co. of Cali- TROUBLE FREE OPERATION 
fornia, have been named to member- 
ship on the National User Panel of 
the Transportation Assn. of Amer- 
ica. Panel is to assist the House 
Commerce Committee. 





* + * 


J. R. Mulvey, assistant comptroller 
of Humble Oil & Refining Co., Hous- 
ton, has been elected a vice president 
of Controllers Institute of America, 
and James C. Anderson, comptroller 
of Standard Oil Co. (New Jersey), 
New York, has been named a direc- 
tor . . . Both men were elected at 
the institute’s 17th annual meeting 
in New York Oct. 10-14. Both have 
been active in the institute for sev- 
eral years. 





° fe ° 


The demand today is for speedy unloading. The new scientifically designed WARREN 


Harry W. Ross has joined Sohio 


MANIFOLD has already won wide-spread acceptance by the tank manufacturer and the fleet 
Petroleum Co. as co-ordinator and 


liaison man betw n th rud il operator It does its job well. The larger size discharge openings (not obtainable with cros: 
also E etwee e crude o 
purchasing department and top op- valve manifolds) cut unloading costs. Please note chart below showing available discharge size: 


erating management of the produc- 
tion department and will be execu- 





tive assistant to the vice president in Inlet Manifold Optional 
»} > of c > oil ‘chasing Mr Valve Diameter Discharge 
charge of crude oil purchasing. Mr. Size (inches) Sizes 

Ross was an Independent producer (inches) (inches) 


for many vears, was with The Texas 
Co. as production operations super- 

















2 4-3/4 2-30r4 
intendent, and serviced oil wells for 
Dow Chemical Co. 3 6-1/2 oe - 
* ° * 
. 5 . 2-3-4-6o0r8 
Karel H. Beekhuis, comptroller of ; . | a 





Arabian American Oil Co.; F. M. 
Jayne, assistant comptroller of Stand- 
ard Oil Co. of Calif.; and W. C. Me- 


Cammon, also an assistant comp- - ii ‘s a 
+ slit : . The WARREN MANIFO A , is shipped to the tank manufacturer ready for insta 
troller at California Standard, have pe oe - nas 


Supplied with solid disc or swing check. 











been elected to the Controllers In lation: no assembly or testing required. Write today for technical information and catalog. 
tute of America. 


s 


Please address your requests to WARREN MANIFOLD VALVE: 


\. J. Baldwin, Baldwin Oil Sup- MANUFACTURERS OF CUSTOM BUILT MACHINERY SINCE 1901 
, Lake Preston, S. D., in business 
27 years, currently serves as 


iirman of the South Dakota Pe- 

leum Industries Committee and 

y councilman. During World War | AC | I | E Cc om 
Il he was on the state draft appeal WARREN, PENNSYLVANIA 
Dn rd. 
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John J. Gill, branch manager, Petroleum Heat & Power Co., recently was presented a scroll of appreciation after having 
served two years as chairman of Rhode Island Petroleum Industries Committee. 
the committee: C. A. Sheehan, Socony-Vacuum Oil Co.; Hugh R. Allbee, Sun Oil; Mr. Gill: David Z. Blakeney, Esso Standard 
Frank B. McConnell, Gulf Oil; Frederick R. Curry, committee executive secretary who presented the scroll to Mr. Gill; and 


Harold C. Thomas, Tide Water Associated Oil Co. 


TEXAS JOBBER NEWS—H. W. 
and Richard Hinkle, partner distrib- 
utors in Midland, report good prog- 
ress in service station expansion 
plans. In addition to remodeling a 
station in Odessa several months ago 
(with a resulting jump in gallon- 
age from 8,000 per month to 14,000), 
the Hinkles expect to complete the 
construction of a new Odessa service 
station in several weeks. Facilities 
will include two grease racks, large 
yash rack, two pump islands, roomy 
office and show room, and tile rest- 
rooms. Also, they are _ installing 
larger storage at all stations and ex 
pect to put a new 1,800-gal. tank 
truck into service very soon. 


R. M. Cartwright, Cartwright Oil 
Co., Pharr, continues to rebuild his 
business that he closed for two and 
one-half years during World War II 
while serving with the U. S. Navy 
Seabees in the South Pacific. Ware- 
house and service stations have been 
repainted, and a _ 1,100-gal. tank 
truck and a ton and a half service 
truck have been purchased. Mr 
Cartwright is president of the Rio 
Grande Valley Independent Oil Job- 
bers Assn. Mrs. R. M. Cartwright 
is part owner and bookkeeper at the 
company and J. T. Morgan is service 
Station manager. 


Hugh Dryer, owner of Dryer & 
Lee Oil Co., Lubbock, Tex., has been 
operating now for 15 years. Recent 
purchases include two new 1,100-gal. 
delivery trucks. 

E. L. Steward has replaced the 


late V. L. Mangrum as office manager 
at the J. B. Hicks Oil Co., Harlingen. 
Owner J. B. Hicks, although an In- 
dependent only since 1941, has a long 
history in the oil business. He first 
operated in a jobber partnership in 
1928. Then he was with Sinclair Re- 
fining Co. for many years as a com- 
mission agent before leaving to op- 
erate his own business. Mr. Hicks 
is past president and immediate past 
secretary-treasurer of the Rio Grande 
Valley Independent Oil Jobbers Assn. 
He is currently serving as city com- 
missioner in Harlingen. 


Allen Davison, owner of the more- 
than-25-year old Davison Oil Co 
3eatrice, Nebr., has recently pur- 
chased two 5,500-gal. transports and 
a 1,000-gal. delivery truck. Mr. Dav- 
ison is currently sponsoring baseball, 
softball and bowling teams in his 
home town and is active in the Cham- 
ber of Commerce. 


George Hausmann, president of 
both Washington Oil Co. and Haus 
gas, Inc., Washington, Mo., says that 
tentative plans have been made to 
build a new propane plant in ec 
junction with Hausgas operations. 
Oil company was organized in 1922 
and the LP-gas company 17 years 
later in 1939 . . . Carl Hausmann is 
secretary of Washington Oil and vice 
president of Hausgas. Oil company’s 
vice president is Otte Hausmann, 
and W. A. Schuette is secretary o! 
Hausgas. 


m- 


Shown here (left to right) are members of 





ADVERTISERS’ INDEX 


This index is published as a convenience to the 
reader. Every care is taken to make it accurate 
but National Petroleum News assumes n 
responsibility for errors or omissions. 
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Lights the 
World!... 


a 


... we're Proud to have helped Tom Edison! 


N 1882 even the most skeptical ac- 
knowledged Edison's ‘‘muracle.” 
They'd seen a whole section of New 
York City lighted sm Jess than a second 


Literally it was a miracle. It proved 
the practical value of two Edison in- 
ventions, First, his incandescent lamp. 
Secord, his method of generating and 
distributing electricity from one central 
station to many small users. 


In planning this first central station, 


82 VEARS' LEADERSHIP in a Progressive 
Industry — PETROLEUM! 


SOCONY-VACUUM OIL CO., INC., and Affiliates: MAGNOLIA PETROLEUM CO., GENERAL PETROLEUM CORP. 


Edison called) on the cnyimeers ot Turbines that lighe whole citics wi 


Socony-Vacuum to help him correctly ot territic speeds on special oils 
lubricate his power generating units 


We're proud that we could help him- 


Thousands of home aids —toasters 


Irons, washing machine ., Vacuum 


proud, too, of the letters he and his cleaners —are mass pro uced on ma 


} 


of ang . n _ v 1, . 1 
chief engineer sent praising our lubri chines protects | by petroleun 


cating oil, thanking us for our assist fe 
ance. There's hardly a product you u 
that isn’t made better as a result of pro- 


| 


Since then, petroleum and eressive petroleum research 


electricit) 
have advanced together—to bring new 


miracles to everyday living 


— 
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SOCONY-VACUUM 















‘EW OKA 4, N > —%é Sroudway e CHICAWU »u, 
uren St. e BALTIMORE 2, MARYLAND—10 Light St. e MILWAUKEE 4, 
907 South First St. e CLEVELAND 15, OHIO—1422 Euclid Blvd. e DALLAS 1, TEXAS—Magnolia Petroleum Co 


VISCONSIN 


Avenue e KANSAS CITY 13, MISSOURI—9#25 Grand Ave. e DETROIT 3: 
MiChIGAN—9U%3 West Grand Bivd.eST. LOUIS 8, MISSOURI—4140 Linde! 
Magnolia Building 


ILLINUIS—OSY E. Van 


Socony-Vacuum maintains many other conveniently located service cffices to give you close and fast cooperation 





DOMESTIC 
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C] INDUSTRIAL 
BURNERS 


Oil 
BURNERS 





HAND-OPERATED 
LUBRI-SERVERS 


HYDRAULIC 


LIFTS GASOLINE 


PUMPS 


Manufacturers of Equipment for the Han- 
dling and Dispensing of Petroteum Prod- 
ucts for Over Three Quarters of a Century 


) Equipment Field-Proven in More Than 
100 Countries throughout the World 


P 3) Quality and Efficiency Maintained 
Through Continuous Research 


:) Dealers in Principal Cities of the World 


BOILER- 
BURNER 
UNITS 





AIR-OPERATED 
LUBRI-SERVERS 


smenimntiee AND BARKER 
TURING 

a , COM 

est Springfield, Mass “er 


GREASE 
GUNS 





